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Your  Good  Name 

Here  is  a  lesson  for  trademark  owners  that  should  be 
learned  before  it  is  needed: 

People  forget! 

When  they  ask  for  your  product  and  learn  that  it  has 
“enlisted  for  the  duration  of  the  war,”  they  say 

“Fine!”  And  they  mean  it,  too,  because  they  are  full  of 
patriotism  and  pep.  But — 

People  forget! 

They  forget  because  they  are  not  made  to  remember, 
not  because  they  want  to  forget. 

They  forget  your  good  name  because  they  are  reminded 
of  some  other  good  name  at  a  time  when  remembering  yours 
should  be  easy. 

People  forget — if  you  let  them. 

The  Daily  News 

First  in  Chicago 


2 


Editor  <1  Publisher  for  October  26,  1918 


Southern  Money  Is 
Good  and  Plentiful 

Are  You  Getting  Your 
Share  In  Trade  ?  ?  ? 

It  is  perfectly  natural  the.  South  should  have  money  and 
spend  it  gloriously. 

Also  it  is  perfectly  natural  you  should  get  your  share  of 

it  in  trade.  All  you  have  to  do  is  to  go  about  it  the  right  way. 

Show  them  what  you  have  and  use  the  daily  newspapers  to  do  it. 

One  great  source  of  Southern  wealth  is  cotton.  It  produces  about 
all  of  the  cotton,  and  will  probably  get  Two  Billion  Dollars  for  the 
crop.  '  Meanwhile,  it  will  raise  more  than  a  quarter  of  all  the  grain 
— and  the  best  quality. 

It  raises  a  good  deal  of  tobacco. 

Is  tobacco  a  staple  and  a  necessity  ? 

Just  ask  our  boys  over  there! 

It  will  go  to  their  hearts  to  know  that  one 
Southern  State, 

KENTUCKY 

raises  one-third  of  the  entire  American  crop, 
and  THE  tobacco  of  highest  reputation.  And 
the  good  price  of  tobacco  makes  trade  down 
there  unusually  active. 

The  “Happy  Hunting  Grounds”  of  legend,  song  and  story, 
Kentucky  is  NOW  the  land  of  blue  grass  farms  and  white¬ 
wash  fences,  pedigreed  stock  and  opulent  agriculturists.  Its 
260,000,  farms  worth  three-quarters  of  a  billion  dollars,  in 
1917  raised  $375,000,000  worth  of  crops,  more  than  dou¬ 
ble  average.  And  THAT  tells  the  story  of  GOOD  times 

“Across  the  River,”  Ohio,  Indiana  and  Illinois 
know  what  it  means  in  a  business  way,  when 
Kentucky’s  crops  are  good!  When  the  River 
was  the  great  roadway  to  the  West  and  the 
Gulf,  Kentucky  had  the  advantage  of  a  numer¬ 
ous  steamboat  traffic,  which  present  and  future 
bid  fair  to  restore  and  exceed. 

Kentucky  is  a  homeland  where  the 
daily  paper  is  passed  around  and  read 
by  every  member  of  the  family  down 
to  the  smallest  advertisementa 


Kentucky 


•Birmingham  Age-Herald 
•Birmingham  Age-Herald 
Birmingham  Ledger 
Birmingham  News 
Birmingham  News 
Mobile  News  Item 
Mobile  Register 
Mobile  Register 
•Montgomery  Advertiser 
•Montgomery  Advertiser 

•Jacksonville  Metropolis 
Jacksonville  Times-Union 
Pensacola  Journal 
Pensacola  Journal 

Atlanta  Georgian 
Atlanta  Sunday  American 
tAugusta  Chronicle 
•Augusta  Herald 
•Augusta  Herald 
•Columbus  Ledger 
Macon  Telegraph 
Macon  Telegraph 
Savannah  News 

Louisville  Courier-Journal 
Louisville  Courier-Journal 
Louisville  Times 
Louisville  Herald 
Louisville  Herald 

Louis.  Herald  Rate  .08  flat  from  Nov.  1st. 

LOUISIANA 


(M) 

(S) 

(K) 

(E) 

(S) 

(E) 

(M) 

(S) 

(M) 

(S) 

FLORIDA 

(E) 

(M&E) 

(M) 

(S) 

GEORGIA 

(E) 

(S) 

(M&S) 

(E) 

(S) 

(E&S) 

(M) 

(S) 

(MftS) 

KENTUCKY 


New  Orleans  Times-Picayune 
New  Orleans  Times-Picayune 
New  Orleans  Daily  States 
•New,  Orleans  Daily  States 
•New  Orleans  Item 
•New  Orleans  Item 


65,500 

>1,250 


•Asheville  Times 
Charlotte  Observer 
Charlotte  Observer 
Greensboro  Daily  News 
Greensboro  Daily  News 


•Winston-Salem  Sentinel 


(M) 

(S) 

(E) 

(S) 

(E) 

(S) 

NORTH  CAROLINA 

10,087 

(S) 

(M) 

(S) 


43,487 

70,964 

90,242 


SOUTH  CAROLINA 


13,696 

17,826 

12,753 

18,219 

7,574 


10,251 

12,131 

11,325 

9,216 

25,665 

10,346 

10,134 

3,790 

5,971 

7,152 


Charleston  American 
Charleston  American 
Columbia  Record 
Colombia  Record 
Columbia  State 
Greenville  News 
Greenville  News 

Spartanburg  Jour.  &  Car.  Spartan 
Spartanburg  Herald 
Spartanburg  Herald 

Chattanooga  News 
Chattanooga  Times 
C  hattanooga  Times 
Knoxville  Sentinel 
Knoxville  Journal-Tribune 
Knoxville  Journal-Tribune 
Memphis  Commercial  Appeal 
Memphis  Commerical  Appeal 
Nashville  Banner 
Nashville  Banner 
Nashville  Tennesseean 

Nashville  Evening  American  _ 

Sunday  Tennesseean  &  American  IS) 

VIRGINIA 

Newport  News-Times-Herald  (E) 

Newport  News  Daily  Press  (S&M) 

•Norfolk  Ledger-Dispatch 
Richmond  News  Leader 
Roanoke  Times 
Roanoke  World-News 

•Government  statements  October  Ist,  1918. 
tPublishers  Statement. 

Other  circulations  publishers’  statements  or  6 
ending  April  1st,  1918. 


(E) 
(E) 
(MftS) 
(E) 


month 
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ImA  NAClOltf 

Buenos  Aires,  Argentine 

New  York  Office:  No.  1  Wall  Street,  corner  of  Broadway 

U.  S.  A.  manufacturers  and  advertising  agencies  will  appreciate  the  fact  that.LaNacion 
maintains  an  advertising  rate  that  is  the  same  to  all  advertisers — local  and  foreign. 

Its  run-of-paper  rate  is  $3.00  an  inch — but  after  January  1,  1919,  it  will  be  $3.40  an 
inch — due  to  increased  cost  of  production,  for  Argentine  newspapers  are  undergoing 
the  same  experience  that  U.  S.  A.  newspapers  are.  Contracts  entered  into  now,  however, 
and  beginning  service  before  January  1,  1919,  ^ill  obtain  the  present  rate,  which  is  sub¬ 
ject  to^the  following  discounts: 

500  Inches  within  one  year  ...  5  per  cent 

1000  Inches  within  one  year  ...  10  per  cent 

1500  Inches  within  one  year  ...  15  per  cent 

Commission  to  authorized  agencies,  15  per  cent. 

A  cash  discount  of-  2  per  cent  allowed  on  net  bills. 

1  he  rates  for  special  position — which  La  Nacion  discourages — are  more  than  dou¬ 
ble  the  run-of-paper  rate,  and  in  some  instances  they  are  more  than  treble. 

The  size  of  La  Nacion  page  is  15^  inches -wide  and  23  inches  deep;  width  of 
column,  13  ems  pica;  12  lines  to  the  inch;  7  columns  to  page. 

Last  outside  page  costs  $750  per  insertion ;  any  inside  page  costs  $600  per  insertion. 

A  display  advertisement  placed  top  right-hand  corner  of  page  1  (minimum  space  4 
inches  double  column)  costs  $18.75  per  inch,  per  insertion. 

La  Nacion’s  personal  representatives  are  proud  of  the  fact  that  they  represent  a 
newspaper  whose  advertising  rates  are  an  “open  book’* — also  that  U.  S.  A.  advertisers 
and  their  agencies  are  in  hearty  accord  with  the  management  of  a  newspaper  that  re¬ 
spects  itself  sufficiently  to  charge  not  only  a  just  price  but  one-price-to-all  for  its  adver¬ 
tising  service. 

I. A  NACION 

Buenos  Aires,  Argentine 

New  York  Office:  No.  1  Wall  Street,  corner  of  Broadway 
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''Concentration  is  the  Nation's  IVatchword" 

PHILADELPHIA 

before  and  during  war  times 


Philadelphia  has  always  been  a  manufacturing  city. 

Specializing  on  iron,  steel,  chemicals  and  textile  goods. 

Its  inhabitants  are  chiefly  of  that  class  of  skilled  workers  who 
1 1  form  the  backbone  of  the  nation's  industry  and  commerce. 

;|j  There  h  s  always  been  a  substantial  solidity  about  Philadelphia 

ii  and  its  homes  that  has  earned  "or  the  city  complimentary  sobriquets  * 

I  such  as  “The  City  of  Homes” — “The  Workshop  of  the  World” — 

“The  City  of  Brotherly  Love.” 

Today,  in  war  times,  its  reputation  and  fame  have  called  to  it  an 
I  added  population  of  the  better  type  of  “makers  of  things,”  artisans, 

!  and  workers  (with  their  families  they  number  about  400,000),  who 

are  busily  employed  in  ths  great  mass  of  its  factories  and  plants  that 
have  been  put  to  work  making  supplies  and  equipment  for  the  United 
!  States  Army  and  Navy. 

[] 

l|  NO  IF — the  Philadelphia  territory  is  of  paramount  importance  to 

j  every  advertiser  who  has  things  to  sell  which  the  families  of  these 

!  thousands  of  highly  paid  people  need  and  can  buy. 


“IN  PHILADELPHIA  NEARLY 
EVERYBODY  READS 

THE  BULLETIN” 


I 


.ii 

;!l 


Net  paid  average  AAA 

for  September  §  #  I  y  a  Day 

(Third  largest  circulation  in  the  United  States) 

“The  Bulletin”  is  the  only  Philadelphia  newspaper  that  prints  its  circulation  figures  regularly  every  day. 


New  York  Office 
D.^N  A.  CARROLL 
Tribune  Building 


Chicago  Office 
J.  E.  VERREE 
Steger  Building 


Detroit  Office 
C.  L.  WEAVER 
11  Lafayette  Blvd. 
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Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date  of 
publication — by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Building, 

63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange.  Beekman  4330. 

James  W.  Brown,  President  and  Treasurer;  Fenton  Dowling,  Secretary. 
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ERECTED  ENDURING  MONUMENT  TO  EFFICIENCY 
WHICH  TOWERS  WHILE  BUILDER  STILL  LIVES 

Milton  A.  McRae,  Touching  the  Mark  of  Three  Score  Years,  Can  Look  Back  to  Wonder¬ 
ful  Achievements  in  Newspaper  Work— Helped  Many  to  Great  Success  While 
Pushing  Own  Way  Forward  From  Humble  Beginning — Chose  Medical 
Career,  But  Was  Forced  by  Circumstances  Into  Publishing  Field 


MILTON  A,  McRAK 


Milton  a.  MoRAE,  than  whom 
no  man  l.s  more  widely  known  in 
the  newspaper  busines.s,  ha.s  just 
rounded  out  three  score  years  of  a  busy 
life.  It  seems  a  fitting  time  to  review 
his  achievements,  remarkable  even  in  a 
field  where  so  many  men  have  done  so 
many  things  that  have  raised  them  high 
al>ove  the  average  of  th?lr  a-ssociates. 
From  1880  until  a  decade  ago  Mr.  Mc¬ 
Rae  was  actively  as.sociated  with  the 
Scripps-MoRae  League  of  Newspapers, 
and  so  thorough  was  his  work  In  build¬ 
ing  up  this  great  organization  that  he 
might  well  be  thought  entitled,  even 
while  living,  to  the  inscription  of  Sir 
Uhri.stopher  Wren,  read  by  visitors  from 
all  over  the  world  to  the  "  St.  Paul 
Cathedral  in  London:  “If  you  .seek  a 
monument,  look  about  you.” 

E.  W.  Scripps  was  in  the  habit  of  re¬ 
ferring  to  his  partner  as  “The  human 
dynamo.”  Hs  was  the  power  that  drove 
the  machinery,  the  force  that  kept  the 
wheels  turning.  He  was  also  the  brain 
that  selected  the  engineers  whose  duty 
was  to  .see  that  the  whole  vast  aggrega¬ 
tion  of  wheels  functioned  without  fric¬ 
tion  and  at  the  highest  rate  of  efficiency. 
.Many  men  now  successful  had  their 
start  under  him,  and  now  look  back 
with  appreciative  emotions  to  the  guid¬ 
ance  he  gave  them;  for  his  motio  was 
always  not  only  “Look  Forward,”  but 
al.so,  “I.cnd  a  Hand.” 

Wanted  to  Be  a  Physician 
This  timely  and  unu.sually  intimate 
article  was  written  especially  for  The 
Editor  and  Pi'bi.isher  by  one  who  has 
enjoyed  close  contact  with  Mr.  McRae  for 
years,  and  who  is  unusually  well-equip¬ 
ped  to  speak  for  him. 

•Mr.  McRae  was  born  in  Detroit.  His 
ambition  was  to  be  a  phy.sician,  not  a 
newspaper  publisher;  so  he  became  a 
medical  student.  Lack  of  funds  pre¬ 
vented  him  from  pursuing  his  medical 
studies,  and  he  went  into  the  newspaper 
huslnes.s — with  the  intention  of  later  fin¬ 
ishing  his  medical  couise.  The  fascina¬ 
tion  of  the  newspaper  game  lured  him 
on,  though,  and  the  medical  course  was 
never  finished. 

It  was  under  the  late  James  E. 
Scripps.  in  1880,  that  Mr.  McRae  began 
his  newspai>er  career.  His  first  posi¬ 
tion  was  in  the  office  of  the  Evening 
News  in  Detroit,  at  the  bottom,  and  at 
a  very  low  salary.  He  r''mained  with 
the  news  until  1882,  when  he  went  to 
Cincinnati  ^d  became  business  .man¬ 
ager  of  the  Ctnclnnatl  Post.  From  this 


time  on,  Mr.  McRae’s  meteoric  career  in 
the  newspaper  world  continued  until  his 
retirement  from  active  business  a  dec¬ 
ade  ago. 

For  a  long  period  of  years  Mr.  Mc¬ 
Rae  was  the  president  and  general  man¬ 
ager  of  the  ScrIpps-McRae  League  of 
Newspapers,  consisting  of  the  Cleveland 
Pre.ss,  the  Cincinnati  Post,  the  Toledo 
News-Bee,  the  Columbus  Citizen,  the 
Akron  Press,  and  other  daily  news¬ 
papers  in  different  cities.  For  more  than 
twenty  years,  in  conjunction  with  many 
other  newspapers,  he  managed  the  St. 
Louis  Chronicle,  and  then  purchased 
the  St.  Louis  Star  and  cymsolidated  the 


two  under  the  name  of  the  St.  Louis 
Star-Chronicle.  Later  this  property  was 
sold  and  is  now  called  the  St.  Louis 
Star.  In  1897,  Mr.  McRae,  acting  for 
his  concern,  purchased  the  Kansas  City 
World,  but  later  dl.sposed  of  his  interest 
in  that  paper.  He  personally  purchased 
the  Toledo  News  Bee  In  1908. 

In  this  connection  he  performed  a 
most  extraordinary  feat  In  journalism 
when  he  purchased  the  Toledo  Times, 
the  only  morning  newspaper  in  Toledo, 
and  the  two  evening  newspapers,  the 
Toledo  News  and  the  Toledo  Bee,  con¬ 
solidating  all  of  them.  After  some 
months  the  consolidation  was  sold  to 


its  present  owners.  The  consolidated 
paper,  the  News-Bee,  is  now  one  of  the 
mo.st  successful  publications  in  the 
West,  for  a  city  the  size  of  Ttoledo. 

A  llUle  later  Mr.  McRae  purchased 
for  the  League  the  Columbus  Citizen. 
This  paper  he  bought  from  George  W. 
Dun  and  associates.  He  also  founded 
the  Kentucky  Post,  Covington,  and  the 
Akron  Press,  of  Akron,  O.  A  few  years 
later,  representing  the  concern,  Mr.  Mc¬ 
Rae  founded,  within  a  period  of  six 
months,  five  daily  newspapers,  selecting 
the  managers  and  editors  for  all  of 
them.  Four  of  these  newspapers  are  to¬ 
day  alive  nad  prospering;  they  are  the 
Memphis  (Tenn.)  Press,  the  Oklahoma 
City  New.s,  the  Dallas  (Tex.)  Dispatch, 
and  the  Terra  Haute  (Ind.)  Post.  Short¬ 
ly  thereafter  his  associates  founded  the 
Elvan.sville  (Ind.)  Press,  and  also  ac¬ 
quired  the  control  of  the  News  of  Des 
Moines,  la. 

For  many  years  Mr.  McRae  was  con¬ 
nected  with  various  press  associiations. 
He  was  vice-'president  of  the  old  United 
Press  when  Charles  A.  Dana  was  its 
pre.sidcnt.  Some  years  later,  when  the 
United  Press  passed  out  of  existence,  he 
was  one  of  the  founders  of  the  Scrlpps- 
McRae  Press  Association,  and  at  one 
time  its  president.  Then,  representing 
his  associates  and  other  new.spaper.s,  he 
purchased  the  Publishers’  Pre.ss  A.ssocia- 
tion  of  New  York,  becoming  its  presi¬ 
dent.  Finally,  the  Publishers’  Pre.ss  As¬ 
sociation,  the  Scripp.s-MoRae  Press  As¬ 
sociation,  an.l  the  Scripps  News  As.so- 
ciation  were  all  consolidated  under  the 
name  of  the  United  Press  Associations, 
which  has  now  become  the  largest  press 
as.sociatlon  in  the  world  for  evening 
newspapers  exclusively.  Mr.  MoRae, 
with  E.  W.  Scripps,  was  also  one  of  the 
founders  of  the  Newspaper  Enterprise 
Association  of  Cleveland,  O. ;  this  con¬ 
cern  has  now  grown  to  be  one  of  the 
biggest  enterprises  of  its  kind  in  Amer¬ 
ica. 

Mr.  McRae  is  the  last  survivor  of  the 
four  newspaper  publishers  who  met  in 
Detroit  and  issued  a  call  which  led  to 
the  formation  and  the  flnst  meeting  of 
the  American  Newspaper  Publishers’ 
.Association  of  New  York.  For  many 
years  he  was  one  of  the  most  energetic 
members  of  the  A.  N.  P.  A.,  being  for 
three  years  Us  vice-president.  Because 
business  cares  were  too  numerous  for 
him  to  entertain  the  honor,  he  refused 
to  accept  his  unanimous  election  as 
president  of  this  great  organization. 
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During  the  thirty  years  or  more  In 
which  Mr.  McRae  was  continuously  ac¬ 
tive  in  the  management  of  newspapers, 
he  had  many  of  the  best-known  news¬ 
paper  men  in  the  United  States  under 
his  direction  and  in  the  employ  of  the 
various  corporations  he  managed.  To 
be  really  successful,  an  executive  must 
have  the  entire  and  whole-hearted  co¬ 
operation  of  all  his  employees.  In  the 
case  of  Mr.  McRae,  his  personal  rela¬ 
tions  with  his  employees  was  a  prime 
factor  in  the  unusual  success  he  achiev¬ 
ed.  Kvery  man  employed  gave  his  un¬ 
swerving  loyalty. 

Among  tho.se  who,  as  young  men, 
were  mere  novices  in  the  newspaper 
bu.slness  under  Mr.  Mcltae’s  direction 
may  be  mentioned  Roy  W.  Howard,  now 
president  of  the  United  Press  Associa¬ 
tions;  Earle  E.  Martin,  editor-in-chief  of 
the  Scripps-McRae  League  of  Newspa¬ 
pers;  F.  W.  Kellogg,  publisher  of  the 
San  FrancLsco  Call;  L.  V.  Ashbaugh, 
now  the  owner  of  the  Clover  Lc-sf  daily 
newspapers;  N.  W.  Reay,  manager  of 
the  St.  Paul  Dally  News;  Edward  L. 
Keen,  European  manager  of  the  United 
Press  As.soclatlons;  W.  H.  Dodge, 
president,  and  W.  W.  Thornton,  business 
director  of  the  Scripps-McRae  League 
(Ohio)  new.spapers,  and  many  others 
now  prominent  In  newspaper  work 
throughout  the  United  States. 

Pushed  Enterprises 

E.  W.  Scrlpps,  with  whom  Mr.  Mc¬ 
Rae  has  been  as,soclated.  Is  undoubtedly 
one  of  the  greatest  newspaper  publish¬ 
ers  In  America,  and  is  himself  one  of 
the  most  creative  and  constructive 
new.spaper  publishers  In  the  world. 
Probably  no  man  In  America  ever 
founded  more  daily  newspapers  and 
auxiliary  enterprises  than  he  did.  Al¬ 
though  having  a  residence  in  Ohio,  Mr. 
Scrlpps  much  preferred  living  on  his 
great  (California  ranch  near  San  EHego, 
withdrawn  from  the  public  gaze,  where 
he  might  think  and  create.  His  asso¬ 
ciate,  Mr.  McRae,  his  junior  In  years, 
was  able  to  carry  out  many  of  the  en¬ 
terprises  which  Mr.  Scrlpps  designed. 
Now,  James  G.  Scripps,  the  eldest  son  of 
E.  W.  Scripps,  Is  chairman  of  the  board 
and  the  controlling  factor  of  all  the 
Scrlpps  and  Scripps-McRae  newspapers 
published  throughout  the  country  In  dif¬ 
ferent  cities  in  ten  States.  He  is  also 
chairman  of  the  board  of  the  United 
Press  Associations  of  New  Yorit.  Though 
he  is  only  In  the  early  thirties,  there 
are  few  men  In  America  who  are  to-day 
carrying  the  new.spaper  rc.sponcibilities 
which  James  G.  Scrlpps  does  with  entire 
success  and  apparent  ease. 

During  his  active  career,  Mr.  McRae 
was  offered  many  positions  with  different 
new.spapers  that  were  anxious  to  secure 
his  services,  but  all  such  offers  were  re¬ 
fused.  Joseph  Pulitzer  offered  him  the 
business  management  of  the  Nf:w  York 
World;  the  late  John  R.  McLean  ten¬ 
dered  him  the  general  management  of 
the  Ciinclnnati  Enquirer;  H.  H.  Kohlsaat 
offered  him  the  general  management  of 
the  Chicago  Times-Herald  and  the  (Chi¬ 
cago  Evening  Post  when  Mr.  Kohlsaat 
controlled  these  properties;  William  R. 
Hearst,  through  his  lieutenant,  S.  S. 
Ciuwalho,  offered  Mr,  McRae  the  gen¬ 
eral  busine.ss  management  of  all  the 
newspapers  Mr.  Hearst  was  publishing 
at  that  time. 

Declined  a  Toga 

On  retiring  from  the  active  manage¬ 
ment  of  newspapers,  Mr.  MePae  left 
(Cincinnati,  where  he  had  lived  twenty- 
five  years,  and  returned  to  Detroit.  A 
few  years  after  his  return  Mr.  McRae 
was  holding  many  honorary  positions  in 
Detroit,  being  president  of  the  Detroit 


Board  of  Commerce  with  Its  5,000  mem¬ 
bers;  president  of  Harper  Hospital  in 
Detroit,  the  largest  ho.spita)  in  Michigan, 
and  vlce-pres|dent  of  the  Detroit  Mu¬ 
seum  of  Art,  besides  holding  others  of 
a  similar  character.  At  this  time  Mr. 
McRae  was  frequently  spoken  of  In 
Detroit  as  a  po.ssible  candidate  for  elec¬ 
tion  to  the  United  States  Senate,  but  he 
declined  to  permit  the  use  of  his  name. 

In  February,  1917,  because  of  the 
white  paper  situation,  Secretaiy  Mc- 
Adoo  recommended  to  President  Wilson 
that  a  newspaper  publisher  be  made  a 
member  of  the  Federal  Trade  Commis¬ 
sion.  Secretary  McAdoo  stated  that  Mr. 
McRae’s  name  was  unanimously  en¬ 
dorsed  by  the  newspaper  publishers  of 
the  country  for  the  position.  President 
Wilson  tendaxed  the  appointment  to  Mr. 
McRae,  bot  on  account  of  his  wife’s 
health,  as  well  as  his  own,  Mr.  McRae 
was  compelled  to  decline  the  great 
honor.  He  urgently  recommended  to 
President  Wilson  that  W.  B.  Colver, 
who  for  many  years  was  a  Scripps-Mc¬ 
Rae  editor,  be  appointed  in  his  stead. 
This  was  done.  Mr.  Colver  Is  now  the 
chairman  of  the  Federal  Trade  Com- 
mis.sion  with  a  magnificent  record  to  his 
credit. 

For  thirty  years  Mr.  McRae  has  been 
a  world  traveller,  having  visited  every 
major  country  on  the  globe.  His  vaca¬ 
tion  periods  were  utilized  for  trips  to 
foreign  land.s.  That  was  the  only  way 
in  which  he  could  absolutely  divorce 
himself  from  business  cares  and  respon¬ 
sibilities.  Since  his  retirement  from 
active  bu.slness  he  has  made  three  trips 
around  the  world  with  members  of  bis 
family,  each  time  In  a  different  route. 
Mr.  McRae  has  thus  had  the  opportuni¬ 
ty  of  vltislng  more  newspaper  offices  in 
every  part  of  the  world  than  probably 
any  other  newspaper  publisher. 

Families  Intermarried 

Mr.  McRae  has  three  daughters  and 
one  son.  His  eldest  daughter  was  mar¬ 
ried  to  John  P.  Scripps,  son  of  E.  W. 
Scripps.  John  P.  Scripps,  who  at  one 
time  was  the  editor  of  the  Scripps-Mc¬ 
Rae  League  papers  In  Ohio,  died  four 
years  ago,  leaving  one  son.  Mrs.  Scripps 
and  her  son  now  reside  with  Mr,  McRae. 
Another  daughter  is  married  to  C!apt. 
Wm.  Alden  Smith,  jr.,  U.  S.  A.,  the  son  of 
Senator  Smith,  of  Michigan.  Cfapt.  Smith 
is  one  of  the  officers  of  the  Grand  Rap¬ 
ids  (Mich.)  Herald.  The  third  daughter 
is  married  to  Howard  M.  Henderson, 
general  manager  of  the  seed  house  of 
Peter  Hender.son  &  Company,  of  New 
York  city.  Mr.  McRae’s  only  son.  Lind¬ 
say  S.  McRae,  is  prominently  connected 
with  the  extensive  brass  manufacturing 
concern  known  as  the  McRae  &  Roberts 
Company  of  Detroit.  Mr.  McRae,  who 
was  for  many  years  the  silent  partner 
in  this  concern,  is  now  the  president 
and  controlling  stockholder. 

Always  Interested  In  boys,  Mr.  Mc¬ 
Rae  has  gone  out  of  his  way  many 
times  to  help  some  hoy  or  young  man 
along  his  way.  The  Boy  Scouts  of 
America  has  claimed  much  of  Mr.  Mc¬ 
Rae’s  time  and  attention.  He  was  one 
of  a  group  of  men  who  founded  that 
organization  in  the  United  States,  and 
has  been  for  many  years  Its  vice-presi¬ 
dent. 

Interested  in  Medicine 

Mr.  McRae  has  never  forgotten  his 
early  leaning  towards  the  study  of  medi¬ 
cine,  for  he  is -now  president  of  the 
San  Diego  Diagnostic  Group  CHlnic  on 
the  John  P.  Scripps  Memorial  Founda¬ 
tion,  a  philanthropic  organization 
founded  and  supported  by  E.  W.  Scrlpps, 
through  which  working  men  and  wo¬ 
men  are  able  to  have  their  ailments 
diagnosed  at  a  nominal  cost 


For  some  years  Mr.  McRae  has  been 
dividing  his  time  between  Detroit  and 
San  Diego,  Cal.,  but  he  spends  most  of 
his  time  at  his  San  Delgo  residence,  oit 
account  of  bis  wife’s  health.  In  both 
cities  he  has  been  actively  connected 
with  the  Y.  M.  C.  A.,  and  Is  at  present 
rendering  much  assistance  to  the  rais¬ 
ing  of  funds  for  the  Red  Ooss  and  Y. 
M.  C.  A.  war  work.  Mr.  McRae  also 
has  been  connected  nationally  with  the 
Y.  M.  C.  A.  and  like  institutions.  He  has 
delivered  throughout  the  cities  of  the 
United  States  many  speeches  for  these 
and  other  organizations,  and  has 
achieved  pronounced  success  as  a  fin¬ 
ished  speaker.  It  is  true  that  Mr. 
McRae  has  become  a  wealthy  man 
through  his  efforts;  but  the  liberality 
of  his  gifts  to  worthy  charities  and  in¬ 
stitutions  has  taken  away  a  good  share 
of  his  money.  He  delights  In  rendering 
service  to  humanity — in  helping  some 
one  along  his  path  The  friends  of  Mil- 
ton  A.  McRae  are  legion. 

Mr.  Kellogg’s  Tribute 

A  short  time  ago  F.  W.  Kellogg,  pub¬ 
lisher  of  the  San  Francisco  Call,  took 
occasion  to  print  on  appreciation  of  Mr. 
McRae  in  the  San  Francisco  Call.  The 
following  Is  a  quotation  from  it: 

”I  met  Milton  A.  McRae  in  1884  for 
the  first  time.  I  was  then  only  a 
Doy  working  on  the  Penny  Press,  a  lit¬ 
tle  evening  paper  in  Cleveland,  O.  He 
was  then  manager  of  the  Penny  Post 
of  Cincinnati,  and  In  the  heyday  of 
young  manhood. 

"He  was  a  picture  of  health,  energy, 
vitality,  and  enthu.slasm.  He  had  a 
magnetic  and  winning  personality,  and 
during  the  sixty  years  of  his  life  has 
carried  sunshine,  hope,  and  Inspiration 
Into  the  minds  and  lives  of  thousands  of 
young  men  and  women.  There  has 
never  been  a  time  In  the  life  of  Milton 
A.  McRae  that  he  has  not  had  the  cour¬ 
ageous  optimism  of  a  clean  mind,  a 
clean  body,  and  a  clean  soul. 

"It  was  my  privilege  and  good  for¬ 
tune  to  be  one  of  his  lieutenants  for 
many  years.  He  managed  and  directed 
ea.sily  and  efficiently  the  destinies  of 
several  great  dally  newspapers,  as  the 
active  partner  of  the  Scrlpps-'McRae 
League  of  Newspapers  of  the  Middle 
West,  he  achieved  great  distinction  as  a 
successful  newspaper  publisher. 

"He  is  known  p4rsonally  to  more  than 
1,000  men  who  worked  for  him,  and  he 
is  universally  esteemed  and  loved  by  all 
of  them." 

Thus  has  Milton  A.  MoRae  reached 
the  ^xtleth  year  of  his  life.  Success  and 
honor  are  not  won  in  a  day — they  are 
not  won  without  effort.  Ceaseless  toll 
and  great  purpose  are  neceasary  In  or¬ 
der  to  gain  any  la.sting  achievement. 
But  to  have  preserved  throughout  a 
sense  of  equality  and  justice,  to  have 
the  entire  respect  and  admiration  of 
one’s  fellow-men,  to  have  kept  the  faith 
till  the  end — when  one  may  look  back 
and  feel  that  one  has  fulfilled  as  far  as 
may  be  the  Inherent  obligations  to  all 
humanity  that  our  Maker  puts  upon  us 
— what  more  may  we  do  in  this  life? 


Capt.  Bairnsfather  Going  Home 
Capt.  Bruce  Balrnsfather,  of  the 
British  army,  famous  for  his  cartoons 
depicting  the  humor  of  life  in  the 
trenches,  has  been  obliged  to  give  up 
his  Intended  trip  to  Australia  for  re¬ 
cruiting  purposes  and  return  to  Eng¬ 
land.  He  was  stopping  in  New  York 
on  his  way  to  the  Antipodes.  Shell¬ 
shock  burst  the  drum  of  his  ear  at 
Ypres,  where  he  was  wounded.  He 
suffered  severely  since  arriving  in 
America,  and  an  ear  specialist  advised 
him  to  return  to  England. 


RUSH  OF  ENTRIES  AS 
CONTEST  NEARS  END 


Competition  for  Konora  of  Writing  Best 
Eklitorials  on  Fourth  Liberty  Loan 
Has  Attracted  Nation-Wide  In¬ 
terest — To  Close  November  1 


During  the  last  week  many  of  the 
most  important  metropolitan  newspa¬ 
pers  of  the  country  have  submittted 
clippings  of  Fourth  Liberty  Loan  edi¬ 
torials  for  consideration  of  the  Judges 
of  Award  in  Editok  &  Publisher’s  con¬ 
test,  while  the  dailies  of  the  smaller 
cities  have  also  shown  an  increasing  in¬ 
terest  In  the  competition.  Entries  will 
be  received  up  to  November  1,  and  edi¬ 
tors  and  publLshers  still  have  time  to  clip 
and  submit  the  best  examples  of  their 
editorial  efforts  in  behalf  of  the  great¬ 
est  single  financial  enterprise  ever  un¬ 
dertaken  in  the  world. 

Many  of  the  contestants  have  taken 
occasion  to  congratulate  Editor  &  Pub- 
usher  on  the  composition  of  the  Com¬ 
mittee  of  Judges.  There  is  a  general 
sentiment  that  it  would  have  been  im¬ 
possible  to  secure  men  better  qualified 
to  pa.ss  judgment  upon  the  work  of 
American  editors. 

James  Melvin  Lee,  president  of  the 
American  Association  of  Teachers  of 
Journalism,  while  not  himself  a  con- 
te.stant,  writes: 

“I  am  taking  a  lot  of  Interest  in  your 
contest,  and  I  am  anxiously  awaiting 
the  decision  of  the  judges.  In  this  con¬ 
nection  I  want  to  congratulate  you  upon 
the  men  whom  you  selected  to  act  as 
judges  In  this  contest.” 

A  good  many  editors  and  publishers 
have  been  thoughtful  enough,  in  writing 
to  Editor  &  Pubushbr,  to  suggest  that 
the  Gold  Medal  of  Honor  be  held  here 
at  the  office  until  they  should  call  for 
It,  as  delay  and  risks  would  be  Involved 
in  sending  It  to  them  by  mall. 

Many  newspapers  have  generously 
commented  in  their  editorial  columns  on 
the  contest,  and  have  emphasized  the 
patriotic  nature  of  the  plan  by  which 
deserved  recognition  is  to  be  given  to 
newspapers  and  their  editorial  writers 
for  di.stinguished  services  to  the  cause 
of  the  Fourth  Loan. 

The  work  of  recording  and  arranging 
the  editorials  in  hand  for  the  considera¬ 
tion  of  the  judges,  Messrs.  Lauzanne, 
Lord,  and  Carvalho,  Is  In  progrress,  and 
the  entries  make  an  Impressive  showing. 
It  Is  believed  that  they  will  be  fully 
representative  of  the  American  press. 


An  American  soldier  has  sent  home 
a  poppy  he  picked  In  No  Man’s  Land. 
Who  says  there’s  no  poetry  In  our  sol¬ 
diers’  souls? 


STRIKE  DELAYS  ALL  WEEKLY 
PUBLICATIONS  IN  NEW  YORK 

All  the  press  feeders  and  all  the  press 
men  in  New  York  city  not  engaged  on 
daily  newspapers  are  on  strike.  The 
feeders  demand  an  increase  of  $6  over 
the  124  for  which  they  made  a  nine 
months’ contract  last  June.  The  press 
men  demand  an  increase  of  35  per  cent, 
over  the  $31  for  which  they  signed  a 
nine  months’  contract  in  June.  The 
publishers’  organization  proposes  ar¬ 
bitration  by  the  United  States  War 
Board.  The  strikers  refuse  arbitration 
of  any  kind. 

For  this  reason  "Editor  &  Publisher” 
is  late  this  week  in  reaching  its  sub¬ 
scribers.  All  weekly  publication^ 
were  affected. 


Editor  Publisher  for  October  26^  1918 


BRISBANE  TOO  BUSY  TO  BOTHER  STANDARD  RATE  CARD  ADOPTED  BY 
ABOUT  PERSONAL  ATTACKS  A.  A.  A.  A.  IS  BIG  AID 


Dynamic  Editor-Publisher  Tells  Why  He  Invaded  Milwaukee, 
and  Says  He  Will  Still  Be  Talking  to  Millions 
After  His  Critics  Are  Dead 

J  J'v  y  OTWITHSTANDING  all  the  rumors  that  are  flying  about,  the  Evening 
Wisconsin  and  the  Milwaukee  Dally  News,  which  have  combined,  are  the 
only  papers  I  have  "bought  in  Milwaukee.” 

The  statement  was  direct  and  unequivocal  as  Arthur  Brisbane  made  it  to 
Editor  &  Pubusher  in  his  private  oflice  In  the  establishment  of  the  American  In 
New  York. 

Always  Listens  to  Offers  of  Newspaper  Properties 


“Nor  am  I  negotiating  for  another 
paper  in  Milwaukee,  or  any  other  town," 
Mr.  Brisbane  continued.  “I  am  open  for 
offers  of  other  papers,  and  will  buy  if 
the  propositions  suit  me.  If  anybody 
has  a  good  plant  and  a  pai>er  that  be 
has  not  been  able  to  make  go,  I  would 
consider  its  purchase  if  offered,  because 
I  have  demonstrated  that  I  know  how 
to  make  a  newspaper. 

"There  must  be  certain  quallflcations, 
however.  You  have  asked  if  I  bought 
the  papers  in  Milwaukee,  where  there 
are  large  brewing  Interests,  simply  be¬ 
cause  I  have  been  attacked  on  the 
ground  that  I  borrowed  money  from 
brewers  to  purchase  the  Washington 
Times.  I  did  pot.  I’ll  tell  you  the 
reason  I  bought  the  Milwaukee  papers. 

"I  am  the  editor  of  the  Chicago  Her¬ 
ald-Examiner,  and  have  to  visit  the 
plant  often.  Milwaukee  is  only  an  hour 
and  a  half  from  Chicago,  and  so  it  is 
easy  enough  for  me  to  run  up  there 
when  I  go  to  the  Herald-Examiner  of¬ 
fice.  If  It  were  further  away  It  might 
be  more  difficult  to  make  it.  On  the 
same  ground  I  was  considering  the  pur¬ 
chase  of  a  paper  in  Newark  a  short  time 
ago,  though  I  did  not  buy  It.  Newark 
is  only  a  few  minutes  from  New  York 
by  the  tube,  and  I  could  run  out  there 
easily.  If  it  were  a  paper  in  Trenton, 
for  Instance,  1  could  not  have  even 
considered  buying  it 

“As  to  making  a  paper  go  when  it 
has  been  run  down,  what  I  have  done 
with  the  Washington  Times,  and  what 


I  am  doing  now  in  Milwaukee,  shows 
that  the  merchants  in  those  cities  have 
confidence  in  me,  and  that  people  will 
read  my  papers. 

“When  I  took  over  the  Washington 
Times  in  June,  1917,  it  had  a  circula¬ 
tion  of  26,000  and  sold  at  one  cent  a 
copy.  It  now  has  a  circulation  of  65,000 
and  sella  at  two  cents  a  copy.  Even  last 
October  it  had  a  circulation  of  only 
40,000.  There  are  four  principal  stores 
in  Washington,  and  they  all  had  con¬ 
tracts  with  the  Times.  One  of  them,  the 
Palais  Royal,  had  a  contract  which, 
though  exceedingly  favorable  to  the 
merchant,  was  a  bad  one  for  the  paper, 
so  I  jumped  the  rate  100  per  cent.  Mr. 
Ustner,  the  owner  of  the  store,  agreed 
with  me  that  the  new  rate  was  fair.  He 
still  uses  600,000  lines  a  year — the  old 
lineage. 

"Goldberger’s  had  a  contr.act  for 
700,000  lines  a  year.  When  they  knew 
I  was  going  to  raise  my  advertising 
rate  they  suggested  that  I  make  an  ad¬ 
vance  of  20  per  cent,  on  week  days  and 
none  on  Sundays.  It  seemed  fair  to  me, 
and  I  did  it  The  lineage  is  the  same 
now  as  it  was  before. 

"Woodward  &  Lothrop  and  Lansburg’s 
still  contract  with  the  Times  for  600,000 
lines  a  year,  notwithstanding  an  ad¬ 
vance  In  rates.  That,  together  with  the 
Increased  circulation,  show  whether  or 
not  I  can  make  a  paper  go. 

"The  circplation  of  the  Wisconsin 
combination  is  already  greater  by  16,000 
(Continued  on  page  80) 


Will  Be  Mailed  to  Advertising  Agencies  and  Publishers  Soon 
—EDITOR  &  PUBLISHER  Reproduces  Fac  Simile, 
Together  With  Directions 

DISTRIBUTION  of  the  standard  rate  card  that  was  adopted  by  the  A.  A.  A.  A. 
at  its  annual  convention  last  week  will  be  made  soon.  Meantime,  EIditor  & 
Publisher  presents  a  facsimile  of  the  card,  together  with  the  Instructions 
that  will  accompany  it. 

This  Is  the  first  time  a  standard  rate  card  has  been  adopted  by  any  responsible 
body.  It  is  believed  that  the  new  standard  will  be  well  received  by  all  concerned 
with  advertising,  and  will  prove  a  benefit  to  publishers  and  advertising  agents 
alike.  It  is  the  work  of  Newcomb  Cleveland,  and  the  Elcsen  Company,  881  Fourth 
Avenue. 

Advises  Publishers  How  to  Use  Card 


The  following  directlcns  are  for  pub¬ 
lishers  who  may  wish  to  prepare  a 
standard  rate  card  for  themselves: 

Sise  and  Stock 

Size  of  card  should  be  exactly  6x3  Vi 
inches. 

It  should  be  white  for  a  daily  or 
weekly  local  newspaper,  (buff  {(India 
tint)  in  color  for  any  other  kind  of 
publication. 

If  possible  use  Bristol  Board,  weight 
140  pounds  (25Vix30Vi). 

Single  and  Multiple  Garda 

A  rate  card  may  be  single  or  multiple, 
.single  preferably. 

In  a  multiple  card  of  four,  eight, 
twelve,  or  sixteen  pages,  the  seven  sec¬ 
tions  of  rate  card  information  should  be 
placed  in  exactly  Uie  same  order  as  on 
a  single  card,  but  with  each  section 
occupying  as  much  space  in  depth  as 
may  be  required. 

(It  is  estimated  that  the  rate  cards  of 
90  per  cent,  of  all  publications  can  be 
produced  In  the  proposed  standard  ar¬ 
rangement  on  a  single  card,  two  pages, 
and  that  possibly  5  or  10  per  cent,  will 
require  a  multiple  card,  four  or  more 
pages.) 

In  printing  a  double  card  (four  pages) 
allow  a  strip  of  blank  space,  one-quar¬ 
ter  Inch  deep,  in  the  exact  location 
where  the  fold  occurs  on  the  reverse 
side. 

If  the  card  Is  multiple  is  should  be 


printed  across  the  grain  so  that  the 
card  will  fold  without  breaking. 

General  Information 

Index  line  should  show  first  town, 
then  State,  then  at  a  distance  of  two 
Inches  from  the  left-hand  edge  ot  the 
card  (when  practicable)  name  ot  paper. 
Do  not  have  space  between  town  and 
State.  There  will  usually  be  a  IKUe 
space  between  State  and  name  of 
paper  on  the  above  plan. 

The  Index  line  should  be  in  exact  po¬ 
sition  shown  on  specimen  cards  here¬ 
with. 

The  figures,  1,  2,  8,  etc.,  for  the  seven 
sections,  and  the  a,  b,  c,  etc.,  for  the 
dlvlidons  in  the  sections,  should  be  used, 
no  matter  whether  the  card  Is  single  or 
multiple.  The  arrangement  of  matter 
should  be  In  strict  accordance  with  the 
cla-ssificatlon  scheme  shown  on  Card 
No.  8. 

Publishers’  promotional  and  general 
advertising  matter  should  not  be  print¬ 
ed  on  the  rate  card,  but  when  sent  to  an 
agency  should  be  separate. 

The  specimen  cards  are  prepared  for 
the  purpose  of  showing  classification 
and  arrangement  only.  They  have  no 
bearing  on  the  appropriateness  of  the 
rates  themselvea 

“Line,”  If  used  alone,  is  to  be  inter¬ 
preted  “line  agate.”  If  “line  nonpariel" 
or  “line  counted”  is  Intended,  it  should 
be  so  stated. 


Courtesy  of  Forbes  Magazine. 

EXECUTIVE  BOARD  OF  AMERICAN  ASS  OCIATION  OF  ADVERTISING  AGENCIES. 

Left  to  right:  Harry  Dwight  Smith.  E.  E.  Oltchfleld,  J.  H.  Cross,  William  H.  Johns,  J.  W.  Barber.  O  H.  Blackm.in,  Jrsse  F.  Matteson,  Walter  Hlne,  H.  H. 
Charles,  William  H.  Rankin,  St.  Elmo  Ma.ssengale,  M.  P.  Gould,  James  0’Shaughne.s.sy,  Stanley  Uesor,  Paul  E.  E'aust. 
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All  information  should  be  complete 
in  itself,  so  as  to  be  clear  without  any 
reference  to  the  key  or  “classification 
scheme,"  for  example,  under  5b  print 
“Depth  of  column  287  bnes”  rather  than 
simply  “287  lines." 

If  certain  information  ought  to  ap¬ 
pear  in  two  places,  either  put  it  in 
both  places,  repeating  it  in  full,  or  else 
put  it  in  one  place  and  in  the  other 
say,  “See  under  2a." 

Should  Be  Serially  Numbered 
It  is  desirable  that  rate  cards  pre¬ 
pared  under  the  new  .system  be  serially 
numbered,  the  first  card  Issued  being 
Card  1,  the  second  card  (at  some  later 
date)  Card  2,  etc.  This  will  be  an  aid 
to  the  agency  in  determining  whether  it 
has  received  all  the  rate  cards  as  is¬ 
sued. 


The  cards  should  be  sent  to  each 
agency  from  a  list  that  will  be  supplied 
by  the  Association. 

Of  course  it  is  optional  with  the  pub¬ 
lishers  whether  to  send  them  by  regis¬ 
tered  mail  or  not.  However,  if  so  sent, 
the  receipts  will  estaljlish  the  fact  that 
the  agencies  have  the  new  cards,  and 
this,  no  doubt,  would  be  an  advantage 
to  publi.shers  in  some  cases. 

Rate  cards  should  have  a  line  in  up¬ 
per  right-hand  corner  in  .small  type. 
“Rate  card  is.sued  (such  a  date)”  in  ad¬ 
dition  to  the  paragraph,  “Rate  card  in 
effect  (such  a  date).” 

In  case  of  one  publishing  house  hav¬ 
ing  two  or  more  publications,  the  rates 
of  which  are  combined,  or  the  rates  for 
which  in  the  pa-st  have  been  given  on  a 
consolidated  rate  card,  the  following 
suggestion  is  made:  Either  send  each 
agency  as  many  rate  cards  as  there  are 
papers,  each  one  with  a  specially  print¬ 
ed  index  line  for  that  paper,  or  else 
.send  a  complete  rate  card  indexed  under 
one  of  the  papers  and  send  also  blank 
cards  with  index  lines  reading  as  fol¬ 
lows:  “Albany,  N.  Y..  Women’s  Wear. 
For  rates  see  card  Schenectady,  N.  Y., 


Women’s  Wear.”  This  constitutes  cross¬ 
indexing,  and  will  be  to  the  advantage 
of  the  publishers  concerned. 

The  Card  should  be  clearly  printed  in 
black  ink. 

The  typography  should  conform  to 
that  of  the  specimen  cards  as  clo.<iely  as 
possible. 

’The  cards  may  be  printed  in  8-polnt 
or  6-point  type,  8-point  preferaWy, 
especially  any  paragraphs  containing 
figures  and  fractiona  Six-point  is  suit¬ 
able  for  the  less  important  paragraphs 
only.  Larger  type  may  be  used  if  de¬ 
sired. 

(c)  If  you  have  a  page  rate  or  a  rate 
for  any  amount  of  space,  or  sub-division 
of  a  page,  not  shown  on  specimen  card, 
the  place  for  it  is  under  Ic. 

Use  the  style  "14"  instead  of  ’’14c." 


(d)  Rate  for  rotogravure  advertising, 
if  any,  would  come  under  section  Id. 

(e)  Under  le  say,  “Minimum  depth  of 
advertisement.” 

If  "flat  rate"  so  state  under  la;  under 
lb  say,  “No  time  discount,”  and  under 
Ic,  "No  .space  discount.” 

In  cases  where  the  local  rate  differs 
from  the  foreign  rate,  please  state  both 
rates. 

Section  2,  ’’Classifications  ” 

The  headings  given  on  specimen  cards 
in  section  2.  paragraphs  a  and  c,  are 
only  for  purposes  of  illustration,  and  are 
not  set  forth  as  standard  or  as  limit¬ 
ing  in  any  way  the  classlflcations  on 
which  publishers  may  quote  rates. 

Section  3,  ’’Reading  Notices.” 

In  the  case  of  magazines  accepting 
advertisements  in  rea/ling  type  occupy¬ 
ing  one  or  more  full  pages,  information 
in  regard  to  same  .should  be  given  un¬ 
der  3a. 

Section  4,  ’’Commission  and  Cash  Dis- 
connt ” 

(b)  Cash  discount.  If  allowed  on 
gro.sB  amount,  please  so  state.  Other¬ 
wise  it  will  be  assumed  that  the  ca.sh 


discount  is  on  the  amount  of  charge 
after  the  agency  commission  has  been 
deducted. 

(c)  Cash  discount  dfite.  State  clearly 
what  “month”  is  intended.  For  ex¬ 
ample,  “month  following  insertion.” 
Section  5,  ’'Mechanical  Requirements” 

(e)  If  a  publication  will  not  accept 
certain  space  sizes  th«  fact  should  be 
noted  under  5e. 

(e)  It  is  desirable  to  show  nunr»ber  of 
lines  in  a  page,  if  you  bill  by  lines.  After 
“full  page”  insert  “type  space.” 

(f)  Mechanical  requirements,  closing 
date,  etc.,  for  rotogravure  advertising 
should  appear  (properly  specified)  in 
Section  5. 

(h)  In  case  you  can  use  unmounted 
electrotyijes,  so  state. 

(h)  If  your  publication  is  equipped 
to  make  cuts  from  line  drawings  or 
photographs,  please  so  state  under 
paragraph  5h. 

Section  6,  ”Circulation.” 

(a)  Under  Ga  say  “A  member  of  A. 
B.  C.”  or  “Not  a  member  of  A.  B.  C.” 

(b)  If  you  are  a  “religious  publica¬ 
tion”  so  state  under  Gb. 

(b)  If  you  wish  to  state  “politics” 
the  place  to  do  so  is  under  6b. 

Under  6d  (which  applies  particularly 
to  mediums  of  general  circulation),  say 
“I>ate  in  circulation  15th  (?)  of  month 
preceding  date.” 

In  Section  6  (circulation)  the  dotted 
lines  are  for  later  entries  to  be  mside  by 
the  agency  from  any  separate  circula¬ 
tion  reports  that  may  be  received  after 
the  rate  card. 

Section  7,  ’’Miscellaneous  ” 

(b)  Under  7b  print  “Elstablished  1902” 
instead  of  “1902.” 

(e)  If  you  have  certain  days  on  which 
special  pages  appear,  such  as  “Food 
Page.”  “Automobile  Page,”  “Building,” 
“Local  Industrial  Page,”  etc.,  the  in¬ 
formation  in  regard  to  same  should  be 
given  in  paragraph  7e 

(f)  In  large  cities  it  is  desirable  to 
give  street  addresses. 

Print  in  one  line  across  bottom  of 
card.  “Prepared  in  conformity  with 
•Standard  Rate  Card’  of  American  Asso¬ 
ciation  of  .Advertising  Agencies.” 


AUSTRALIAN  EDITORS  EN  ROUTE 


In  New  York  Two  Days  on  Way  to 
Canada  from  Front. 

The  delegation  of  Australian  and  New 
Zealand  newspaper  editors  who  have 
Just  returned  from  a  three  months’  trip 
to  the  fighting  front,  during  which  time 
they  were  the  guests  of  the  British 
Government,  stopped  over  in  New  York 
for  two  days  this  week,  on  their  way 
to  Canada,  from  where  they  will  re¬ 
turn  home.  While  in  the  city  they  were 
feted  by  the  British  Bureau  of  Informa¬ 
tion. 

The  party  included  George  Fenwick; 
Robert  M.  Hackett,  of  Auckland,  N.  Z. ; 
J.  Herbert  Flemming,  of  Southern 
Rhodesia.  S.  A.;  Charles  Earle,  of  Well¬ 
ington,  N.  Z. ;  M.  L.  Reading,  of  Christ¬ 
church.  N.  Z. ;  J.  J.  Knight,  of  Brisl>ane 
Australia;  J.  W.  Henry,  of  Sydney,  Aus¬ 
tralia;  W.  H.  Simmonds,  of  Hobart; 
Alfred  Cardon,  of  Perth;  Geoffrey  Syme. 
of  Melbourne;  and  J.  O.  Fairfax,  H.  C 
Jones,  and  S.  H.  Prior,  of  Sydney,  Aus¬ 
tralia. 


Ad  Manageri  to  Meet  in  Chicago 
The  convention  of  the  National  As¬ 
sociation  of  Daily  Newspaper  Advertis¬ 
ing  Managers  will  be  held  in  Chicago 
November  18  and  19.  The  next  meet¬ 
ing  of  the  New  York  Association  is 
scheduled  for  a  week  frbm  next  Tues¬ 
day  at  the  Hotel  McAlpin,  New  York. 


WILEY  LAUDS  U.  S.  PRESS 


Telia  Salesmen  of  Newspapers'  Great 
Value  in  Advertising  Field 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  addressed  the  Sales¬ 
manship  Club  of  New  York  last  Friday 
evening  on  the  subject  of  “Salesmanship 
and  Patriotism.” 

After  showing  how  the  “salesmen”  of 
Germany  had  e.stabllshed  for  their  Gov¬ 
ernment  a  reputation  for  misrepresenta¬ 
tion,  making  it  imposible  for  the  Allied 
nations  to  deal  with  tha/t  Government, 
Mr.  Wiley  reviewed  the  great  services  of 
the  American  Newspapers  to  our  Gov¬ 
ernment  in  every  war  effort. 

“As  salesmen,”  said  Mr.  Wiley,  “you 
are  interested  in  advertising.  It  Is  the 
newspaper,  which,  always  supreme  as  a 
local  medium,  'has  become  in  the  post 
decade  the  leading  national  advertising 
medium.  In  every  home,  in  every  one  of 
the  logical  markets  of  the  manufacturer 
or  merchant,  every  day  in  the  year,  the 
newspaper  is  a  fixed  habit.  It  brings 
to  every  individual  the  news  of  the  world 
as  a  whole,  and.  what  is  more  impor¬ 
tant,  the  news  of  the  dally  life  of  the 
community. 

Newspapers  are  a  most  important  ele¬ 
ment  of  salesmansiiip  campaigns,  be¬ 
cause  the  newspaper  is  supreme  as  an 
advertising  medium.  Approximately 
3300,000,000  is  expended  annually  for 
newspaper  advertising.  The  newspaper 
is  the  only  medium  which  reaches  every 
consumer  of  everything,  everywhere, 
every  day.  It  can  be  employed  cHy  by 
city,  section  by  section,  or  it  can  be 
used  to  cover  a  continent.  It  comes 
nearest  to  that  fundamental  principle 
of  successful  merchandising — the  bring¬ 
ing  together  of  buyer  and  seller  in  the 
quicke.st  and  cheapest  way.” 


ASSAILS  CREEL  COMMITTEE 


Senator  Poindexter  Alleges  Attempt  to 
Discredit  Crucifixion  of  Soldier 

Senator  Poindexter  assailed  the  Com¬ 
mittee  of  Public  Information  on  Mon¬ 
day,  alleging  that  there  had  been  at  at¬ 
tempt  to  camouflage  the  facts  with  re¬ 
gard  to  the  reported  crucifixion  by  the 
Germans  at  Ypres  of  Sergeant  A.  B. 
Cole,  a  Canadian  soldier. 

Mr.  Poindexter  asserted  that  the  Com¬ 
mittee,  in  the  face  of  Indisputable  evi¬ 
dence,  had  attempted  to  give  the  im¬ 
pression  that  the  Germans  had  not  re¬ 
sorted  to  cruelty.  The  obvious  object, 
he  declared,  was  not  to  stir  up  a  preju¬ 
dice  against  Germany  that  would  pre¬ 
vent  peace  negotiations  being  entered 
into  at  the  proper  time. 


EXPORT  MEETING  WILL  BE  OPEN 

American  Manufacturers  Will  Discuss 
Important  Problems  in  Two  Days*  Session 

Vital  problems  connected  with  the 
financing  of  this  country’s  export  trade 
after  the  war  will  be  given  a  prominent 
place  in  the  discus.sions  at  the  annual 
convention  of  the  American  Export 
Manufacturers’  A.ssociation,  to  be  held 
on  October  30  and  31  at  the  Waldorf- 
Astoria. 

The  annual  convention  of  the  Ameri¬ 
can  Manufacturers’  Export  Association 
has  heretofore  been  op<m  only  to  mem¬ 
bers  of  the  organization.  This  year, 
however,  there  will  be  brought  up  for 
discus.sion  matters  of  such  Importance 
to  every  one  lntere8te<l  in  foreign  trade 
that  representatives  have  been  Invited 
from  Chambers  of  Commerce  and  other 
commercial  bodies  throughout  the 
country. 


Lhretovm,  IIL, 


Progress 
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Rate  Cmfd'*  F^rm.  Sfeeimtm  Cmrd  Nm.  t.) 


1 -GENERAL  AOVERTISfFIC 

ftr  Lsm  Apmtm 

m.  TransieDt . $0.25 

b.  26  times . 19 

52  times  . 17 

156  times  . 15 

312  times  . 14 

e.  IXXX>  lines . 18 


2.S00  lines . $0.16 

5.000  lines . 14 

10.000  lines . 13 

25.000  lines . 12 

d.  Top  of  column  and  aJonffside 
reacHngaorfollowtngand  alon$.>ide 
reading.  .04  per  line  addirion^. 
Alongside  reading.  .02  per  I.  add'l. 


t.  Minimum  for  full  positioD  ad* 
vertiaements.  42  lines. 

Minimum  for  cknible  ool* 

umn  advertisements.  42  Itaas; 
trifrie  cc^umn  60  lines. 

/  Contracts  must  be  completed 
within  one  year  from  date  of  fint 
insertion. 


2-CLASStHCATIONS 

ftr  Limt  Afmn 

a.  DisFiaAY  CtassincAnoNS  * 

Amusements  . . $025 

Automobile  .  %  . . 14 

Educational' . 14 

Political .  25 

Publishers  . . 14 

h.  Advertising  inserted  under 
Displar  Qassificatioc^  rates  can- 
not  have  "preferred  position.** 


c.  CLA9sinu>  (Undisplayed). 

Agents  Wanted . $0.10 

Annual  Meetings . 10 

Apartments  . 10 

Rank  Statements . 10 

Business  Opportunities  .  .  .10 

Dividend  Notices . 10 

For  Sale  .  .  ,  .  a  ,  .10 

Help  Wanted . 10 

Legal  . 10 

Lost  and  Found . . 10 


Mail  Oriler . $0.10 

Meetings . 10 

Railroad . 10 

Real  Estate . 10 

Situariuns  Wanted  .  ....  ,10 

To  Let .  .10 

d.  No  advertisement  taken  for  less 
than  .50  each  insertion. 

Classified  advertisements  set  in 
agate  caps  or  other  acceptable 
display,  double  rate. 


FRONT  OF  STANDARD  RATE  CARD. 


3-READlNG  NOTICES  Readers  followii«  news  .  .  $0.50 

/vr  ti»<  Readers  on  Page  One  ...  .75 

w  Political  Readers  .  .  .  .  $0.S0  Readers  preceded  and  followed  by 

Business  Notices  . .33  news  .  . 1.00 


b.  Black  Headlines  charged  as 
douUe  ipsfce. 

Pure  reading  type  not  allowed. 

All  readers  marked  Adv. 


4 -COMMISSION  AND  CASH  DISCOUNT 

a.  Agency  Commission  ISpercent.  6'!  Cash  discount  2  per  cent. 


r.  Cash  discount  date  20th  of 
month  following  insertion. 


5-MECHANlCAL  REQUIREMENTS 


Width  of  column  2*i  inches 
Depth  of  column  .  .  284  lines 
Seven  columns  to  a  page. 
Center  spread  space  not  sold. 


e  Full  page  type  space  15>i  in- 
X  2014  m. 

/  Advertisements  for  main  sheet 
Sunday  must  be  received  by 


9.30  P.  M.  Saturday, 
g.  Halftone  screen  required.  65. 
b  Can  use  mats. 

I  Sunday.  24  to  40  pages. 

1 )  nlv.  8  to  1*3  pagfN 


$-ClRCULAT10N 

n  -  Member  of  the  A.  B.  C. 
b  Local  newspaper. 
r.  Circulation  lo^. 


Owl*  Statement 

May.  1918 


7 -MISCELLANEOUS 

a.  Advertisingsabiecttoapprcval. 

b.  Esublished  1884. 

r.  Subscription  Price,  daily  .02 
per  copy,  $6.00  year. 


d.  Other  publicationa,  none. 
e  The  rates  shown  on  this  card 
apply  to  both  fenreign  and  local 
advertising. 

/.  lYogress  Publishing  company. 


O.  S.  Brown.  Pres,  and  Publisher 
Harry  C.  Smith.  Vice-Pres. 

John  B.  Jones,  Met.  Tower.  N.  Y. 
W.  R.  Jackson.  Chkra^  Represen 
tative.  Tribune  Building. 


{PrtpAttJ  in  ( 


djf  tsilh  ' ‘Standard  Rate  Card'*  •/  Amterkan  Atsociatian  o/  AJterHung  AgerKies  ) 


BACK  OF  STANDARD  RATE  CARD. 
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FREIGHT  AND  LABOR  INCREASES 
ADDED  TO  NEWS  PRINT  PRICES 

Federal  Trade  Commission  Revises  Findings  to  Conform  to 
Court  Rulings — New  Charges  Effective  as 
of  May  1  and  July  1 

News  print  prices  have  been  boosted  again.  More  than  that,  it  is  probable 
that  before  very  long  another  fillip  will  be  given  to  the  cost  of  paper.  The 
manufacturers  are  not  yet  satisfied,  notwithstanding  the  increase  allowed  by 
the  judges  of  the  Second  Circuit  Court  above  the  price  set  by  the  Federal  Trade 
('ommisaion,  now  further  increased  by  the  Federal  Trade  Commission  upon  their 
appeal  to  that  body  for  Increases  applying  to  the  months  of  May,  June,  and  July 
of  this  year  on  account  of  greater  cost  of  labor  and  additions  to  the  freight  rates. 

The  conditions  of  the  agreement  by  which  the  whole  matter  of  price  was 
placed  in  the  hands  of  the  Commission,  permit  the  manufacturers  to  go  before 
them  at  any  time  condiUons  warrant  it,  or  seem  to  warrant  it.  and  a.sk  for  ad¬ 
vances  in  the  price.  The  manufacturers  set  out  for  a  price  of  »4  per  hundred, 
and  they  are  firm  in  their  determination  to  continue  to  press  the  matter  until 
tney  realize  that  figure. 

Award  Awaited  Decision  of  Circuit  Judges 


The  Federal  Trade  Commission, 
though  the  request  of  the  manufacturers 
was  before  them  when  the  appeal  to  the 
board  of  ewbitrators  was  made,  held 
their  decision  until  that  body  should 
have  rendered  its  verdict.  Thereafter 
the  Commission  reviewed  the  evidence 
placed  before  it,  and  now  decides  that 
the  marimum  price  of  news  print  ns  of 
May  1  shall  be  »3.63%  for  roll  in  car¬ 
load  lots,  $3.7544  for  less  than  car-load 
lots,  $4.03%  for  sheet  newa  car-load  lots, 
and  $4.15%  for  less  than  car-load  lots, 
all  f.  o.  b.  mill.  Since  July  the  prices 
fixed  are.  in  the  same  order,  $3.75%, 
$3.87%,  $4.15%,  and  $4.27%. 

The  manufacturers  have  declared  their 
determination  to  again  go  before  the 
Federal  Trade  Commission  and  ask  for 
increases  in  addition  to  these  prices, 
basing  their  plea  upon  the  added  cost 
of  labor.  If  the  Commission  will  not, 
on  the  new  plea,  push  the  maximum 
price  for  rolls,  in  car-load  lots,  "f.  o.  b. 
mill,  up  to  $4  per  hundred,  they  will 
again  make  application  for  another  in¬ 
crease,  and  so  on  until  they  get  the  $4 
price  or  are  utterly  balked. 

The  Commission  does  not  agree  with 
the  judges  of  the  Second  Clrcut  C(  urt 
in  its  allowance  of  profits,  and  says  so 
in  its  report,  the  full  text  of  which  fol¬ 
lows: 

DisruBses  Judges’  Rulings 

Subsequent  to  the  finding  and  award 
of  the  members  of  the  Federal  Trade 
Commission,  acting  as  arbitrators  in  the 
above  proceedings,  which  finding  and 
award  was  made  June  18,  1918,  the  said 


pany  to  be  effective  as  of  January  1, 
191$. 

Findings  as  to  Cost  Increases 
Subsequent  to  the  finding  and  award 
of  the  members  of  the  Federal  Trade 
Commission  as  arbitrators,  dated  June 
18,  1918,  there  were  submitted  to  the 
Commissioners  by  one  of  the  parties 
hereto,  certain  claims  as  to  the  effect  of 
changes  in  rates  of  wages,  freight  rates, 
and  wood  costs  since  April  1,  1918. 
Theso  changes  cover  the  period  from 
April  1  up  to  and  including  the  date  of 
the  supplemental  hearing,  which  was 
July  29  and  30.  1918. 

The  figures  presented  have  been 
analyzed  and  checked  by  the  Commis¬ 
sion's  accountants  and  the  accountants' 
report  has  been  put  in  evidence  by  stipu¬ 
lation  of  parties. 

It  appears  from  this  stipulation  that 
there  have  been  increases  in  the  cost 
of  production  of  news  print  chargeable 
to  these  three  factors  as  follows: 

Per 

Per  ton.  100  lbs. 

(1)  Wood  co.st  increase 

(Since  April  1,  1918)  $3.75  0.187 

(2)  Wage  increase 

(Since  May  1,  1918).  2.65  0.18% 

(3)  Freight  Increase 

(Since  July  1.  1918).  2.41  0.12 

Wood  Cost  Increases 
As  noted  above,  the  accountants'  re¬ 
port  shows  an  increase  in  wood  cost  for 
the  International  Paper  Company 
amounting  to  $3.75  per  ton  of  paper.  In 
arriving  at  the  base  price  of  $3.10  per 
100  pounds,  effective  April  1,  1918,  the 


per  100  pounds,  and  it  appears  to  be 
bound  to  add  this  amount  to  the  sell¬ 
ing  prices  as  varied  by  order  of  the  re¬ 
viewing  arbitrators. 

The  Commis.sion,  therefore,  finds  and 
orders  that  adju.stments  since  May  1, 
1918,  between  parties  hereto,  shall  be 
made  on  Ihe  following  basis: 

Per 
100  lbs. 

Roll  news  in  car  lots,  f.  o.  b.  mill  $3.63% 


Roll  news  in  le.ss  than  car  lots, 

f.  o.  b.  mill  .  3.75% 

Sheet  news  in  car  lots,  f.  o.  b. 

mill  .  4.03% 

Sheet  news  in  less  than  car  lots, 

f.  o.  b.  mill  .  4.15% 

Increase  in  Freight 


The  Commission  finds  that  an  increase 
in  freight  rates  went  into  effect  June  25, 
1918,  that  said  Increcase  adds  $2.41  per 
ton,  or  12  cents  per  100  pounds,  and 
that  such  increase  became  operative  as 
to  the  signatory  companies  on  July  1, 
1918,  and  it  appears  to  be  also  bound 
to  add  this  amount  to  the  selling  prices 
as  varied  by  order  of  the  reviewing  arbi¬ 
trators. 

The  Commi.ssion,  therefore,  finds  and 
orders  that  adjustments  since  July  1, 
1918,  between  parties  hereto,  shall  be 
made  on  the  following  basis: 

Per 
100  lb.s. 

Roll  news  in  car  lots.  f.  o.  b.  mill  $3.75% 
Roll  news  in  less  than  car  lots 


f.  o.  b.  mill  .  3.87% 

Sheet  news  in  car  lots,  f.  o.  b. 

mill  .  4.15% 

Sheet  news  in  le.ss  than  car  lots, 

f.  o.  b.  mill  .  4.27% 


Profit  Basis  for  News  Print 
In  making  their  aw.ard  the  reviewing 
arbitrators  calcu'ated  a  net  average 
profit  of  $19.75  per  ton  as  a  fair  and 
reasonable  profit. 

It  has  been  shown  (Federal  Trade 
Commission  Report  on  the  New.s  Print 
Paper  Indu.stry,  June  13,  1917,  page  105, 
and  Included  in  the  evidence  in  this 
case)  that  the  pre-war  average  profit 
per  ton  for  the  manufacture  and  sale 
of  new.s  print  paper  for  United  States 
and  Canadian  mills  was  as  follows  (fig¬ 
ures  for  signatory  manufacturers  are 
added  for  comparison) : 


U.  S. 

Int.  Paper 
&  .M.  &  O. 

Year. 

mills. 

Company. 

1913  . 

. ..  $5.53 

$5.13 

1914  . 

. ..  4.94 

5.55 

1915  . 

. ..  *5.59 

6.37 

1916  (first  half)  .. 

. ..  6.75 

6.99 

WANTS  “E.  &  P.”  OVER  THERE 


Sergeant  Wenige  Also  Lauds  New  York 
Herald  and  Chicago  Tribune 

Edward  Gan.s,  the  general  manager  of 
the  Fall  River  (Mass.).  Evening  Herald, 
has  received  during  the  past  week  an 
interesting  letter  from  Sergeant  H.  A. 
Wenige,  serving  in  France,  in  which  he 
.says:  “I  would  appreciate  an  occa¬ 
sional  copy  of  E.  &  P.” 

In  the  course  of  the  letter,  which  la 
more  or  less  personal.  Sergeant  Wenige 
says:  "Too  much  cannot  be  said  in 
praise  of  the  New  York  Herald,  Chi¬ 
cago  Tribune,  and  the  Stars  and 
Stripes,  for  their  editions  over  here.  The 
former  two  have  daily  editions  that 
are  Godsends  to  us,  as  we  depend  upon 
them  entirely  for  news  from  the  front 
and  from  home.  They  are  surely  doing 
a  wonderful  work,  and  should  be  given 
a  great  deal  of  credit  for  helping  to  keep 
up  the  splendid  morale  of  our  troops 
over  here.  The  London  Daily  Mail  also 
gets  out  an  American  edition  here  daily, 
and  gives  us  a  lot  of  home  news.  The 
Northcliffe  papers  are  very  enterpris¬ 
ing." 


REWARDS  EVENING  POST  MEN 


E.  Scholz  Presents  Fobs  to  Seven  Men 
for  Long  Service 

As  a  mark  of  appieciation  of  long 
and  faithful  service,  the  Evening  Post, 
through  Emil  Scholz,  the  publisher,  last 
week  presented  gold  watch  fobs  to  seven 
men  who  have  helped  make  the  news¬ 
paper  for  more  than  thirty  years. 

They  are  Charles  P.  Sawyer,  sporting 
editor  since  1886;  Byron  C.  Pink,  mili¬ 
tary  reporter,  whose  connection  dates 
from  1885;  John  B.  Suss,  a  stereotyper, 
who  came  to  the  paper  in  1887;  Charles 
Gahn,  compositor  and  linotype  operator 
for  thirty-three  years,  David  R.  Eckert, 
foreman  stereotyper,  employed  since 
1887;  Howard  M.  An'^trson,  a  make-up 
compo.sitor  .since  1886,  and  George  W. 
I>avis,  a  compositor  and  linotype  opera¬ 
tor  with  thirty-two  years'  service  to  his 
credit 


8  sig- 
U.  S.  &  natory 


Canadian. 

6  Canadian 

Canadian 

panics 

mills. 

signatorie.s. 

«'omb. 

•comb. 

$6.45 

$4.98 

$5.70 

$5.09 

6.62 

5.71 

5.35 

5.61 

8.13 

6.82 

6.34 

6.55 

9.54 

8.15 

7.55 

7.46 

award  was  appealed  for  review  to  Hon. 
H.  G.  Ward.  Hon.  Henry  W.  Rogers, 
Hon.  Charles  M.  Hough,  and  Hon.  Mar¬ 
tin  T.  Manton,  Judges  of  the  United 
States  Circuit  Court  for  the  Second 
Circuit,  acting  as  reviewing  arbitrators. 

On  September  25,  1918,  the  reviewing 
arbitrators  ordered  that  the  finding  or 
award  of  the  Federal  Trade  Commission 
be  varied  so  as  to  read  as  follows: 

The  fair  and  reasonable  maximum 
prices  for  each  of  the  ten  signatory 
companies  for  sales  of  standard  news 
print  paper  to  customers  in  the  United 
Statea  are: 

Per 
100  Iba 

Roll  news  in  car  lota  f.  o.  b.  mill. $3.50 


Roll  news  in  less  than  car  lots, 

f.  0.  b.  mill  .  8  62% 

Sheet  news  in  car  lots,  f.  o.  b  mill  8.90 
Sheet  news  in  less  than  car  lota 
f.  0.  b.  mill  .  4.02% 


Accordingly  the  Federal  Trade  Com¬ 
mission  hereby  directs  that  its  findings 
be  varied  as  above  set  forth,  to  be  ef¬ 
fective  as  of  April  1,  1918,  for  alL  the 
signatory  companies,  and  in  the  case  of 
the  Minne.sota  A  Ontario  Power  Com¬ 


Commissi-m  took  into  account  an  in¬ 
crease  in  cost  $2.50  per  ton  of  paper, 
since  the  Internationa'  Pupt'r  Company 
und  the  Minne.sota  4  Ontario  f’ower 
Company  were  prsu^tically  on  a  new 
wood  basis  after  April  1. 

In  calculating  the  base  price  of  $3.50 
per  hundred  pounds,  the  reviewing  arbi¬ 
trators  also  apparently  took  into  con¬ 
sideration,  the  factor  of  increa-sed  wood 
cost.  They  say  in  paragraph  15. 

“The  actual  cost  of  making  one  ton 
of  news  print  paper  in  an  average  Can¬ 
adian  mill,  ouf  of  recently  gathered  wood 
and  wrlthout  any  allowance  for  .stump- 
age  not  actually  paid,  was  not  less  than 
$48,  on  or  about  April  1,  1918.” 

No  wood  has  been  gathered  since  that 
date,  wherefore  the  Increased  wood  coat 
is  taken  to  be  included  in  the  review¬ 
ing  arbitrators  calculations. 

The  Commission,  therefore,  find.',  that 
no  increase  in  price  is  to  be  made  as  a 
result  of  claimed  Increases  in  wood 
costs. 

Increase  in  Wages 

The  Commission  finds  that  since  May 
1,  1918,  there  has  been  an  lncrea.sed 
labor  cost  of  $2.65  per  ton  or  13%  cents 


•Brompton  &  Gould  not  included. 

It  is  fair  to  presume  that,  on  the 
average,  capital  has  been  invested  in 
the  manufacture  of  news  print  paper  on 
an  expectation  of  a  net  average  profit 
of  not  more  than  $10  per  ton. 

The  increase  in  cost  of  wood,  freight, 
and  labor  shown  above  are  found  to  be 
the  result  of  war  conditions  and  to  be 
unavoidable  by  either  party. 

It  has  been  established  by  govern¬ 
mental  price-fixing  authorities  that  dur¬ 
ing  the  war  in  case  of  unusual  cost  In- 
crea.se  caused  by  war  conditions  and 
working  a  hardship,  such  increase 
should  be  equitably  distributed  and  not 
passed  on  in  toto  to  the  purchaser. 

Were  the  Commission  free  to  expre.ss 
its  judgment  in  a  finding  at  this  time 
it  would  hold  that  the  net  average  profit 
of  $19.75  was  ample  to  absorb  all  in¬ 
creases  in  wood  costs,  labor  costs,  and 
freight  charges  up  to  the  pre.sent  time, 
in  which  case  the  result  might  he  stated 
thus: 

Per 

Per  ton.  100  lbs. 
Under  the  price  fixed  by 
the  reviewing  arbitrators. 


there  is  a  net  average 
profit  per  ton,  including 
increased  wood  costs,  of  $19.75  .987 

Per  ton. 

Increased  labor  cost 
from  May  1,  1918. .  $2.65 
lncrea.sed  freight  cost 
from  July  1,  1918..  2.41 


— 

5.06 

.25 

Average  net  profit  after 

ab.sorbing  increased  cost. 

14.69 

0.73 

Highest  average  8  signa- 

tory  companies  (first 

half  1916)  . 

7.46 

.87 

Increased  net  profit  under 

award  . 

$7.23 

$  .36 

Feeling  itself  bound,  however,  by  the 
order  of  the  reviewing  arbitrators,  the 
Commi.ssion  finds  selling  prices  for  the 
three  periods  April  1,  1918.  May  1,  1918, 
and  July  1,  1918,  as  above  set  forth  and 
orders  that  adjustments  between  parties 
be  made,  as  of  such  dates,  accordingly. 

In  all  other  particulars  the  findings  of 
the  Commission  of  June  18,  1918,  is  af¬ 
firmed. 


I 
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NEWSPAPERS  FOREMOST  IN  VALUE 
FOR  NATIONAL  ADVERTISING 


WILL  REPRESENT  AMERICA  AT  ALLIED 
CONFERENCES 


Truman  A.  De  Weese  Tells  Ad  Managers  the  Power  of  the 
Press  Has  Passed  From  the  Editorial  Page  « 
to  the  Adverlising  Section 


IT  was  a  stirring  address,  the  one  delivered  by  Truman  A.  DeWeese,  director  of 
publicity  of  the  Shredded  Wheat  Company,  before  the  members  of  the  New 
York  Daily  Newspaper  Advertising  Managers’  Association  at  luncheon  in  the 
Hotel  McAlpin  last  Thursday. 

Mr.  DeWeese  went  at  his  subject  with  a  force  and  directness  seldom  heard  at 
such  meetings,  handling  it  as  a  master,  exhibiting  thorough  acquaintance  with  his 
field,  and  rou.sing  his  audience  to  enthusiastic  endorsement  of  his  conclusions. 
Mr.  DeWeese  favored  Kditor  &  Pubusheu  with  his  manuscript,  which  follows  in 
full; 

Adtertising  the  Corwincing  Argument 

"The  power  of  the  press  to  mould  no  matter  what  the  cost  of  the  ma- 
public  opinion  has  i^a.ssed  from  the  edi-  terials  or  co.st  of  manufacture, 
torial  page  to  the  advertising  pagea  "When  the  public  voted  for  a  five- 

"When  a  public  service  corporation  cent  fare  the  employees,  who  saw  no 
wants  to  convince  the  public  that  it  is  opportunity  of  increasing  their  wages, 
not  managed  by  crooks  it  uses  the  ad-  walked  out,  and  the  Street  Railway 
vertising  columns  of  the  new.spaper.s.  Company  walked  out  with  them,  declar- 
"When  a  telephone  company  wishes  ing  they  could  not  operate  street  cars 
to  justify  an  increase  in  rates  it  pre-  for  a  five-cent  fare.  And  while  the  peo- 
sents  its  arguments  to  the  public  ple  are  walking  and  the  lawyers  are 
through  .signed  advertist*ments  in  the  i.ssuing  learned  dis.sertations  on  the  con- 
newspapers.  .stitution,  the  president  of  the  Street 

Itailway  Company  publishes  in  the 
■'  '  newspapers  each  day  over  his  own  sig¬ 

nature  a  series  of  very  lucid  and  very 

_  logical  arguments  to  convince  the  pub- 

lie  that  it  is  impossible  to  pay  the  wages 
,  demanded  and  give  satisfactory  service 

for  a  five-cent  fare.  These  advertise - 
ments  are  personal  appeals  by  the  pres- 
ident  and  are,  therefore,  read  by  thou- 
sands  who  would  never  notice  an  un- 
*  —  signed  advertisement  or  an  unsigned 

editorial — such  is  the  power  of  the  per- 
sonal  appeal  in  advertising. 

Knows  It  Is  Paid  For 
“The  public  knows  advertising 

also  knows  is  the 
the  company  can 
its  the  case;  and  do 

believe  this  from  its 

power  influence  public  es- 

pecially  message  is  presented 

manifest  candor  and  is 
rhetorical  camouflage  or  equivocation. 
Tru.m.\n  a.  DeWeb^e.  great  brewing  association  has 

used  thousands  of  lines  of  newspaper 
“When  a  corporation  like  Swift  &  Co.,  not  gg|j  beer,  but  to  convince 

of  Chicago,  wi.shes  to  bring  about  abet-  jp  buying  German  bonds 

ter  undenstanding  of  its  business  on  the  October,  1915,  it  was  not  aiding  Ger- 
part  of  the  public,  and  to  di.sabuse  its  p,ajiy  to  make  war  on  the  United 
customers  of  the  notion  that  it  is  mak-  gtatea  and  in  order  to  press  home  this 
ing  inordinate  profits  on  its  products,  it  jnto  the  public  mind  it  gublished 

conducts  an  educational  campaign  in  jp  great  detail  facts  concerning  the 
the  advertising  columns  of  the  news-  subscription  of  the  company  and  Its 
paper.s.  It  docs  not  trust  its  good-will  employees  to  Liberty  Bonds  and  the 
a-s.set  to  editors  or  editorial  writers,  who  Cross. 

are  more  or  less  Influenced  by  politi-  “When  a  magazine  wishes  to  Increase 
cians  who  are  looking  for  the  votes  of  b;g  circulation  or  present  some  argu- 
tho.se  who  would  destroy  all  the  great  ments  regarding  the  zone  system  of 
productive  enterprises  in  the  country,  postal  rates  or  some  other  question  of 
It  proceeds  to  take  the  public  into  its  vital  interest  on  which  a  quick  public 
confidence  by  publishing  frankly  and  verdict  is  desired,  what  does  it  do?  It 
or>cnly  from  day  to  day  the  facts  up-  uses  the  only  medium  in  which  It  is 
on  which  the  public  may  form  its  own  possible  to  reach  all  the  people  every 

judgments  without  bias  or  coercion.  day  jn  tbe  year.  It  uses  the  newspa- 

,  r  T-  r-  r  pers.  Witness  the  example  of  the  Llt- 

\oled  for  Five-Cent  are  erary  Digest,  the  American  Magazine, 

“At  the  present  time  the  city  of  Buf-  .^be  Pictorial  Review,  the  Butterlck  pub- 
falo  is  without  street-car  service.  By  iications,  and  the  Curtis  publicatlona 
what  seems  to  be  collusion  between  tbe  Their  success  in  securing  new  subscrib- 
Street  Railway  Company  and  their  em-  g|.g  by  advertising  in  the  newspapers 
ployees  the  people  of  a  city  of  half  a  J3  pot  only  a  tribute  to  the  value  of 
million  i)opulation  are  deprived  of  trans  newspaper  advertising,  but  is  a  strlk- 
portation.  By  some  freak  of  municipal  jpg  evidence  of  business  sense, 
idiocy  the  question  of  street-car  fares  “Doesn’t  this  exhibition  of  business 


FRANK  I.  COBB. 

PRESIDENT  WILSON,  fore.seeing  the  pos.sibility  of  the  surrender  of  the  re¬ 
maining  three  of  the  Central  Powers,  has  .selected  several  men  to  represent  the 
Government  of  the  United  States  at  conferences  which  may  have  to  be  called 
suddenly. 

One  of  his  selections  Ls  Frank  I.  Cobb,  chief  editorial  writer  of  the  New  York 
World.  Mr.  Cobb  will  go  abroad  at  once,  to  sit,  when  necessary,  with  his  asso¬ 
ciates  from  this  country  and  the  repressentatlves  of  the  Allied  nations,  to  act  as  a 
spokesman  for  America,  and  to  communicate  freely  to  Washington  the  views  of 
the  representatives  of  the  other  Government.s. 

Except  for  Col.  E.  M.  Hou.se,  Mr.  Cobo  is  probably  the  best-informed  man  out¬ 
side  of  official  circles  as  to  the  intentions  and  motives  of  the  President  in  the 
present  situation.  He  was  a  frequent  visitor  at  the  White  House  during  the  time 
consideration  was  being  given  the  first  peace  note  from  Germany,  and  it  fr^uently 
has  been  suggested  that  his  advice  was  identical  with  the  action  subsequently 
taken  by  Mr.  Wilson,  namely,  the  propounding  of  a  series  of  questions  to  Ger¬ 
many  rather  than  the  returning  of  a  direct  answer. 


a  desire  to  increase  the  value  of  maga¬ 
zine  space  by  going  after  larger  circu¬ 
lations  in  the  same  way  that  a  national 
advertiser  goes  after  new  consumera 
“When  a  man  runs  for  office  nowa- 
daya  does  he  trust  himself  to  the  party 
predilections  and  prejudices  of  tbe  edi¬ 
tor  of  his  local  newspaper?  He  does 
not.  The  editor  is  only  human.  You 
cannot  always  get  away  from  editorial 
tradition  or  monastic  journalism.  The 
candidate  for  office  may  have  called 
ye  editor  ‘a  dispenser  of  drivelling 
druel,’  'a  mendacious  vilifler  and  calum¬ 
niator,’  or  some  other  equally  endear¬ 
ing  epithet  at  some  time  in  his  life. 
He  therefore  does  the  sensible  thing— 
and  what  custom  has  now  made  the 
proper  thing — ^he  appeals  to  the  elec¬ 
torate  in  paid  advertising  in  the  news¬ 
papers  over  his  own  signature. 

Depends  Upon  Copy 
"As  in  all  other  kinds  of  advertising, 
the  effect  of  this  appeal  upon  the  public 
mfnd  depends  upofi  the  ‘copy.’  ,  Its 
power  to  convince  depends  upon  ‘the 
line  of  appeal.’  Fulsome  self-laudation 
with  a  lot  of  blustering  buncombe  about 
party  promises  or  personal  impecca¬ 
bility  excites  popular  disgust  and  re¬ 
vulsion.  A  candid  presentation  of  facts 
in  logical  sequence  that  bear  some  re¬ 


lation  to  the  duties  of  the  office  and  fit¬ 
ness  for  discharging  them  may  win 
public  respect  and  confidence  and  final¬ 
ly  result  in  conviction. 

“When  the  Government  uses  news¬ 
paper  space  on  a  vast  scale  to  sell  Lib¬ 
erty  Bonds;  when  business  and  public 
service  corporations  use  Aewspaper 
space  to  influence  public  opinion;  when 
magazines  use  newspaper  space  to  in¬ 
crease  their  circulation;  when  candi¬ 
dates  for  public  office  use  newspaper 
space  to  convince  the  public  that  they 
are  honest  and  capable  and  fit  for  the 
job,  docs  the  manufacturer  or  mer¬ 
chant  need  any  further  argument  to 
convince  him  that  the  newspaper  is  a 
valuable  medium  through  which  to  ex¬ 
pand  the  market  for  his  goods? 

“In  showing  the  value  of  the  news¬ 
paper  to  the  national  advertiser,  it  is 
not  necessary  to  say  anything  in  dis¬ 
paragement  of  magazinea  Each  has 
its  particular  function,  and  each  is 
strong  In  its  particular  field.  To  u.sc 
them  intelligently,  one  must  under¬ 
stand  their  relation  to  merchandising. 

Service  Department  Complete 
“If  you  were  introducing  a  new  laun¬ 
dry  soap  or  a  new  cigar  in  Baltimore 
you  would  not  use  Everybody’s  Maga- 
(.Continued  on  page  28) 
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The  Ever-Mounting  Price  of  Milk  Makes  it  advisable  for  ■  ^ 

Dairymen  to  Advertise  Their  Side  of  the  Story.  Some  Sales  Points  that  Could 
be  Advantageously  Put  to  the  Public.  By  ^  Livingston  Earned. 


column  for  those  owners.  That  little  column  Is 
one  of  the  sturdiest  friend-makers  a  newspaper  ever 
employed.  We  have  been  making  a  mistake  on  our 
sheet  here — we  have  been  buying  plate  matter  and 
features  that  might  be  fine  in  their  way,  but  that 
failed  to  fit^  in  with  the  reading  spirit  of  our  own 
folks.  It  has  been  through  .studying  the  .situation 
and  analyzing  a  bit,  that  I  have  added  a  chunk  of 
new  names  every  day  for  the  last  two  weeks,  end¬ 
ing  in  a  pronounced  boom  this  week.” 

Thought  folks  read  only  war  news,”  suggested 
the  Ad-Man. 

“I  think  there’s  a  reaction  in  that  respect.  Al¬ 
ready  the  Public  is  looking  over  the  smoke  clouds 
toward  Peace  and  the  grand  little  competitive  hustle 
that  must  surely  follow.  And  Competition  is  the 


The  Circulation  Manager  had  a  broad  grin  on 
his  face  as  he  lounged  into  the  Ad-Man’s  of¬ 
fice.  That  he  had  eaten  some  sort  of  canary 
was  evidenced  by  the  feline  joy*of  his  expression. 

“We  have  gained  four  hundred  this  week,”  said 
he,  “and  that  is  some  record  for  a  small  town.  I 
think  you  hinted  to  me  some  time  since  that  if  I 
added  a  new  name  to  the  sub.scriptlon  list.  I  would 
have  to  go  In  for  drummers  and  actors.” 

“I  noticed  some  signs  of  activity  in  your*corner 
of  the  globe,”  retorted  the  Ad-Man.  "How  did  you 
put  it  over?  Offer  a  Liberty  Bond  with  every  .sub¬ 
scription?” 

“Features,”  his  companion  explained.  “I  con¬ 
vinced  the  Boss  that  we  should  spend  some  money 
for  a  few  star  stunts.  You’ve  seen  them — you 


FOREWORD 

Although  written  in  story  form,  these 
articles  are  built  upon  fact  and  are  in- 
tended  as  the  btuis  of  actual  operation 
in  any  newspaper  office.  The  News- 
Courier  is  a  supposititious  sheet.  It 
really  stands  for  ANY  medium  sized 
daily  or  weekly.  The  objective  of  the 
stories  is  a  practical  and  constructive 
one,  and  the  various  illustrations  shown 
have  been  prepared  for  actual  use.  They 
find  their  first  publication  in  the  Editor 
&  Publisher.  The  subjects  selected  will 
be  timely. 


in  circulation.  I  a.sked  several  people  in  Milledge- 
ville  WHY  they  read  the  News.  The  percentage 
concentrated  on  optimi.stic  features — they  liked 
Dr.  Frank  Crane,  or  Walt  Mason,  or  certain  comic 
strips. 

Appeal  to  Real  People 

“Over  in  West  Hampton,  the  Democrat  is  piling 
up  circulation  by  featuring  an  agricultural  depart¬ 
ment.  There  are  daily  hints,  suggestion.s,  pictures, 
and  show-how  articles.  But  that  feature  is  edited 
mighty  shrewdly — it  isn’t  slung  together.  It  fits 
the  community  and  the  sort  of  stuff  the  farmers 
grow.  Moreover,  it  manages  to  get  items  that  he 
won’t  find  in  his  farm  journal.  I’ll  take  oft  my 
hat  to  the  cleverness  of  the  man  at  the  halm — he 
prints  about  fifty  lines  of  complimentary  story 
about  some  well-known  dairyman  or  stockman  or 
farmer  in  every  issue,  as  a  leader,  and  tops  them 
with  photographs.  That  just  localizes  the  depart¬ 
ment.” 

The  Ad-Man  was  thinking — and  nodding. 

“Then  there’s  the  Morgan  County  Examiner,”  the 
Circulation  Manager  continued.  “It  has  worked  out 
that  there  are  nine  thousand  Ford  car  owners  in 
that  section.  It  runs  a  daily  questions  and  answers 
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The  public  knows  very  little  of 
the  real  wonders  of  your  modern 
dairy  farm.  Advertising  should 
tell  this  story: 


A  display  advertisement  em¬ 
phasizing  the  need  of  dependable 
milk  and  cream  quality  every 
morning  of  the  year,  as  a  break¬ 
fast  unit. 
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word — when  our  boys  conge  back  and  the  recon¬ 
structive  work  begins,  you  are  apt  to  see  some 
BEAL  hu.stling.  For  one  thing,  war  will  whet  the 
brains  of  every  man  who  has  had  his  back  hair 
singed  by  cannon.  The  returning  force  Is  a  'marter, 
keener  force.  The  chaps  who  are  set  in  their  ways 
and  too  willing  to  follow  lines  of  least  re.sistance 
in  ANY  field,  will  be  pushed  out  of  that  ne.st.  And 
that  applies  to  OUU  busine.s.s — to  the  newspaper 
business.” 

“Was  that  your  Idea — the  simplified  war-maps?” 

“Yes.  And  I  rather  think  there’s  a  feature  that 
has  helped  boost  circulation  for  u.s.  It’s  a  small 
thing,  but — the  accumulation  of  small  things  that 
are  wise  things,  is  all  power.  I  noticed  that  all 
the  plate  matter  on  western  front  advances  was 
complicated.  There  were  too  many  names  and  too 
much  detail,  and  a  tendency  to  crowd  in  non- 
e.s.sentia!s.  All  the  papers  were  falling  Into  the 
same  error.  It  was  not  possible  to  get  what  was 
happening  AT  A  GLANCE.  And  I  know  from  ex¬ 
perience  that,  while  on  the  face  of  it,  a  war  map 
should  be  easy  to  follow,  a  lot  of  us  are  perplexed 
and  confu.sed,  just  the  same.  I  conceived  the  idea 
of  having  our  local  artist  make  an  almost  bara 
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ought  to  know.  The  longer  I’m  in  this  game  the 
more  .sure  I  am  that  people  buy  newspapers  for 
several  significant  and  obvious  rca.sons: 

“Habit — editoriahs — comics  that  happen  to  hit  their 
fancy — size  and  reliability  of  the  ’Personal  Items’ 
department — some  one  daily  feature  by  some  popu¬ 
lar  writer.  None  of  us  give  sufficient  attention  to 
the  psychology  of  features  and  of  the  reader.  It 
has  opened  my  eyes  to  take  an  automobile  trip 
through  the  State.  I  made  it  my  business  to  in¬ 
quire  about  newspaper  circulation.  Here  are  a  few 
notations — I  jotted  them  down  in  my  little  red  book. 
The  Gazette,  In  Milledgeville,  is  losing  circulation 
and  prestige  because  it  has  fallen  into  a  whining, 
garrulous,  complaining  mood.  Its  editorials  are 
moody  and  fault-finding.  It  just  manages  to  select 
subjects  that  invite  the  hammer.  It  prints  far  too 
many  fault-finding  letters  from  readers.  And  the 
Gazette  was  the  biggest  seller  in  five  counties  two 
years  ago.  Its  chief  competitor  in  town  is  gaining 


Advertising  the  neressity  of  pro¬ 
viding  only  the  best  and  purest 
milk  for  the  younger  members 
of  the  household. 
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Editor  ^  Publisher  for  October  26,  1918 


of  these  fine  points  brought  no  sense  of  conviction 
to  Mr.  Farmer.  But  the  moment  there  were  demon- 
.strations — the  moment  the  advertiser  began  a  cam¬ 
paign  of  illustrated  explanation,  the  tractor  came 
into  its  own.  It  makes  me  shudder  to  think  what 
would  have  hapi>ened  to  the  electric  iron,  the  suction 
sweeper,  and  the  clothes-wa.shing  machine,  if  ad¬ 
vertising  had  not  come  to  their  rescue.  And  the 
Dictaphone — business  men,  with  reasoning  power  of 
the  super-sort,  failed  to  grasp  the  significance  of 
this  office  mechanism.  It  required  campaign  after 
camr>aign  of  methodical  reasoning  to  prove  to  these 
men  that  work  should  never  be  done  twice  in  this 
age — that  a  stenog;  means  lost  motion — that  a  Dic¬ 
taphone  doe.sn’t  quit  at  5:30.  I  am  applying  this 
educational  idea  to  my  ads  for  our  Dairy  friend. 
It’s  his  first  plunge  into  advertising,  but  he  has 
seen  the  light — and  it  will  make  him  put  on  an 
extra  ten  delivery  wagons. 

^  Teaching  Consumers  About  Milk 

“Right  in  line  with  my  educational  thought,  the 
first  adverti.sement  of  the  series  will  treat  of  nutri¬ 
ment — what  milk  really  means  to  health.  How 
many  people  really  stop  to  think  sensible  thoughts 
concerning  milk?  A  .small  percentage,  certainly. 
VVe  order  a  quart  bottle  delivered  once  or  twice  a 
day — pour  it  over  our  cereal  or  into  our  .;offee  or 
drink  a  gla.ss  of  it — all  as  a  matter  of  course. 

“Prom  time  to  time,  this  milk  question  comes  up 
for  consideration.  Conditions  make  it  necessary  to 
rai.se  price.s.  The  Public  suffers  a  sudden  wave  of 
resentment.  Would  this  resentment  go  as  far  as 
it  does  if  people  were  more  familiar  with  the  dairy 
business  in  general  and  the  VALUE  of  the  product 
they  buy?  Has  the  public  EVER  been  told,  through 
localized  advertising,  the  wonders  of  milk — what  it 
i.s — what  it  does?  I  have  had  drawn  up,  from  a 
photograph  in  the  Literary  Digest,  a  chart,  visual¬ 
izing  what  one  quart  of  good  milk  means  in  actual 
nutrition.  I  confess  the  facts  impressed  ME.  The 
copy  for  this  advertisement  will  get  down  to  bed 
rock.  It  will  give  people  greater  respect  for  that 
quart  of  milk.  Milk  is  a  perfectly  balanced  ration — 
although  it  contains  87  per  cent,  of  water,  it  also 
contains  protein,  3.3  per  cent;  fat,  4  per  cent.,  and 
sugar,  5  per  cent.  One  per  cent,  is  of  mineral 
salt.s,  absolutely  indispensable  to  bone  structure 
and  bodily  processes.  In  its  final  analy.sis,  milk 
contains  vitamines — a  scientific  promoter  of  human 
growth  and  sustainer  of  life. 

“I  don't  think  I  ever  saw  a  campaign  conducted 
along  tho.se  line.s’’  admitted  the  Circulation  Man¬ 
ager;  “and  it  IS  sure  to  put  the  dairyman’s  case  in 
a  far  more  logical  light.  When  you  stop  to  figure 
it  oiU,  milk  i.s  the  cheapest  food  we  can  buy — for 
what  it  gives  in  return.” 


iULItETIW 


Giving  serious  publicity  to  tbe 
urgent  need  of  good,  rich  cream 
for  that  morning  cup  of  coffee  - 
and  coffee  is  an  Americanism. 


When  a  dairy  tells  the  public 
about  the  pedigreed  rattle  and  the 
immaculate  modem  dairy  equip¬ 
ment,  it  is  boosting  its  own  sales 
success. 


“You  have  it,”  smiled  the  Ad-Man,  “and  what 
splendid  trail-blazing  for  a  Dairy  to  do — even  if  it 
did  not  bring  an  extra  dollar — which  it  WOULD — 
the  expenditure  would  be  justified.  For  my  part,  I 
feel  that  MORE  people  would  buy  MORE  milk  if 
they  knew  these  things. 

“My  second  advertisement  shows  a  youngrster, 
snuggling  up  to  a  glass  of  milk,  and  we  will  go 
into  the  big  truths  of  this  strongly  nutritious  FOOD. 
It  is  the  fact  that  milk  is  a  BALANCED  ration 
that  makes  it  so  commendable.  It  is  so  easily  di¬ 
gested.  It  is  false  economy  to  stint  on  milk;  when 
it  comes  to  milk — they  should  have  PLENTY  of  it — 
more  than  they  are  given,  as  a  matter  of  fact' 

Quality  Appeal  Emphasized 

“Two  of  the  designs  are  to  dwell  upon  the  differ¬ 
ence  in  milk  quality  and  why  breeded  stock  pro¬ 
duce  breeded  milk,  doubly  rich  in  nutrition.  This 
dairy  DOES  pride  Itself  in  its  herd.  You  can  be 
SURE  when  you  purchase  milk  from  such  cows. 
Nothing  will  inspire  greater  confidence  than  a 
large  .study  of  a  perfect  Jersey  or  Holstein — her 
head.  We  will  even  mention  the  names  of  the 
prize  winners  and  their  milk  records.  The  com¬ 
panion  adverti.sement,  which  I  have  Illustrated  with 
an  immense  milk  can,  sitting  in  the  midst  of  the 
dairy  building.s,  proceeds  to  visualize  the  marvels 
of  your  modern  dairy  farm — the  cost  of  actually  pro¬ 
ducing  the  various  units,  from  equipment  to  up¬ 
keep.  Here  again  are  two  vital  business  arguments 
for  the  Dairyman — he  is  lending  conviction  to  the 
quality  of  the  milk  and  he  is  validating  the  actual 
cost  of  production.  A  quart  bottle  is  left  on  the 
stoop  each  morning — do  we  look  beyond  that  bottle 
to  the  va.st  system  which  makes  it  possible?  I 
think  not. 

“The  concluding  pieces  of  copy  come  nearer 
home — the  urgent  need  of  pure  milk  and  cream  at 
the  morning  meal — that  coffee  can  be  ab.solutely 
ruined  by  milk,  rather  than  cream — that  breakfast 
MEANS  milk,  from  the  piping  hot  cup  to  the  cereal 
and  the  glass  for  the  kiddie  going  to  school. 

“We  will  use  three-column  space  at  the  start, 
tapering  down  to  smaller  ads.  But  before  we  are 
finished,  this  town,  as  I  have  said,  will  have  greater 
respect  for  the  dairy  business  and  far  greater 
knowledge  of  the  food  value  of  milk.  You  are 
building  circulation  by  employing  common-sense — I 
am  building  our  publicity  records  by  the  same 
identical  system.” 

“If  we  keep  this  up,  some  big  metropolitan  paper 
will  be  sending  for  us,”  chuckled  the  Circulation 
Manager. 

“Who  knows,”  mused  the  Ad-Man. 


map  of  the  fighting  area.  I  stood  over  him  with 
an  ax  while  he  left  out  all  the  pinhead  towns  and 
the  cow  streams.  We  boiled  that  map  down  to 
the  la.st  word  in  .simplicity.  Then  we  plated  it  and 
pulled  fifty  clean  proofs  on  the  best  stock  I  could 
find.  As  the  cable  .shoots  us  the  latest  war-front 
new.s,  I  have  the  new  line  linked  on  the  proof.  I 
couldn’t  seem  to  get  a  simple  map  from  our  electro 
folk.s,  .so  I  just  had  to  make  my  own.  The  daily 
war-zone  diagrams  we  are  using  now  are  so  simple 
a  kid  could  get  ’em.  And  folks  are  buying  the 

paper  just  for  those  map.s - I’m  SURE  of  it.”  j 

How  Advertising  Selves  the  Dairyman  < 

“I  agree  with  every  word  you  say,”  said  the 
Ad-Man,  “and  they  are  the  precise  principles  that 
I  am  applying  to  my  own  department.  I  think  you 
will  agree  that  we  are  making  a  rather  handsome 
record.  As  an  example,  I  want  you  to  see  a  cam¬ 
paign  I  have  ju.st  fini.shed  for  our  local  Dairy.  It 
took  a  month  of  arguing  to  convince  them,  but  it’s 
done — landed — on  the  fire  and  cooking.  ( 

“I  don’t  .seem  to  recall  that  we  have  ever  run 
any  Dairy  copy  in  the  paper — those  folks  seldom 
advertise.”  ( 

“Same  old  trouble — think  it  unneces.sary.  More¬ 
over.  in  .so  many  place.s,  the  milk  business  is 
tied  as  tight  as  a  seaman’s  knot — a  monopoly. 
Nevertheles.s,  I  have  given  the  matter  considerable 
thought  and  .study,  and*  I  fir.st  convinced  myself^ 
that  every  dairyman  in  every  town  should  adver-i 
ti.se — not  intermittently — but  as  a  regular  thing.”  f 
"Advertising  is  to  increase  sales,”  observed  the. 
Circulation  Manager.  | 

"Well — what  of  it,”  declared  the  Ad-Man;  “that’s^ 
a  part  of  rny  programme.  Adverti.sing  WILL  In- 
<Tease  sales.  I  am  not  prepared  to  agree  that  as 
much  milk  and  cream  are  being  consumed  as 
.MIUHT  be.  Ignorance  is  responsible  for  a  great 
many  slack  ledgers.  The  more  people  know  abouL 
things  the  more  they  buy  them.  You-  saw  the! 
tractor  show  in  town  la.st  month.  It  was  part  ofj 
a  great  national  adverti.sing  scheme.  Farmers  sim-| 
ply  would  NOT  buy  tractors.  The  old  hoss  or  mule  i 
were  plenty  good  enough.  Nothing  that  was  cverj 
invented  went  through  such  a  .siege  of  business  dol-| 
drums.  Here  was  a  fine,  worthy,  utilitarian  device’ 
that  went  begging  for  years — and  why?  Because! 
people  did  not  know  its  true  worth  and  were  appar-l 
ently  unwilling  to  learn.  That  a  tractor  on  thej 
farm  would  do  many  times  more  than  a  horse — that^ 
it  would  ease  up  the  lalior  shortage  situation — thati 
it  would  till  the  soil  and  cultivate  the  crops,  gamer | 
them,  saw  w(»od,  and  pump  silage  into  the  s!lo — all. 


One  Quart  of/lilk 
contain/  a/  /luch. 
Protein,  a/  ary  of 
the  Other  Portion/. 


One  of  a  series  to  tell  the  con¬ 
sumer  the  interesting  truth  con- 
ceraing  the  wonderful  nutritive 
value  of  milk. 
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JASON  ROGERS  FORESEES  PERIOD 
OF  NEWSPAPER  PROSPERITY 

New  York  Publisher  Outlines  Immediate  Problems  Facing 
Industry — Believes  Three-Cent  Papers  and  Better 
Agency  Relations  to  Be  Imperative 

JASON  ROGERS,  publisher  of  the  New  York  Globe,  in  an  Interview  for  Editor 
&  PuBLiSHEHi,  in  September,  1914,  predicted  that  the  war  would  send  newsprint 
prices  soaring  and  that  two,  three,  and  even  flve-cent  newspapers  were  within 
the  possibilities  if  the  war  should  be  a  long  one. 

Mr.  Rogers,  always  in  close  touch  with  events  and  with  the  vision  to  in¬ 
terpret  portents  and  signs  of  the  times,  again  assumes  the  rOle  of  the  prophet, 
and,  in  a  special  interview  for  Editor  &  Publishkr,  points  out  the  present  trend 
and  tendencies  in  newspaper  making. 

Face  to  Face  With  New  Conditions 


“With  the  great  world  war  ending  in 
a  glorious  Allied  victory  through  un¬ 
conditional  surrender,  only  a  tew  wecKs 
or  a  few  months  away,  it  will  be  well 
for  tho.se  of  us  in  the  newspaper  busi- 
ne.ss  to  take  an  account  of  stock,  as  it 
were,-  to  ascertain  where  ^  are  at,  and 
what  we  should  do  to  enable  us  to 
weather  the  storm  with  least  damage  to 
the  rigging  and  underbody  of  our  craft," 
says  Mr.  Rogers. 

“We  have  seen  print  paper  climb  from 
2  to  4  cents  per  pound  and  still  keep 
climbing,  and  retail  prices  go  from  1  to 

2  cents,  with  prospects  of  3-cent  papers 

ahead  of  us  before  conditions  are  right¬ 
ed.  1  sincerely  believe  that  3  cents  a 
pound  for  print  paper  is  as  high  as 
would  be  justified  under  competitive  con¬ 
ditions.  ' 

“With  the  end  of  the  war  will  come 
a  letting  down  in  our  Government’s  re¬ 
quirements  for  transportation  for  the 
e.ssentials  of  war — the  movement  of 
troops  and  supplie.s.  This  cannot  come 
soon  enough  to  enable  the  manufactur¬ 
ers  to  get  on  an  efficient  production  ba.sis 
to  materially  soften  prices  for  some 
months  to  come. 

"Federal  Judges  sitting  as  arbitrators 
have  allowed  the  paper  makers  a  profit 
of  $19.75  per  ton — equal  to  a  50  per  cent, 
profit  on  pre-war  price.s — and  this  has 
produced  a  new  price  of  $3.75^  per 
pound  at  the  mill  as  fair  from  July  1. 
Thl.s,  of  course,  establishes  the  mini¬ 
mum,  with  open  market  prices  running 
probably  to  4^4  to  5%  cents  the  pound. 

“Therefore  I  look  for  the  advance  to 

3  cents  the  copy  for  newspapers  as  a 
war  necessity  for  a  period  of  six  months 
or  a  year.  It  will  take  months  for  the 
manufacturers  to  get  on  an  effective 
manufacturing  basis,  after  freer  trans¬ 
portation  Is  allowed  them.  Meanwhile 
hu.siness  with  us  Is  going  to  hum,  and 
there  is  going  to  be  such  a  demand 
for  paper  that  prices  will  go  higher. 

The  Big  Days  Are  Ahead 

"I  say  these  things  because  I  have 
looked  into  conditions  and  know  that 
there  are  to-day  thousands  of  manu¬ 
facturers  who,  on  retirement  from  pro¬ 
duction  for  the  Government,  will  find 
them.selves  with  plants  three  or  four 
times  as  large  as  before  the  war,  who 
will  be  seeking  markets  for  enormous 
output.  All  previous  advertising  ex¬ 
periences  will  seem  like  amateur  per¬ 
formances  compared  with  what  Is  to 
come. 

“In  my  opinion  It  will  be  far  sounder 
busine.ss  for  the  newspapers  to  get  their 
houses  in  better  order  by  going  to  3 
cents  per  copy  before  the  deluge  than 
to  he  compelled  to  do  so  at  a  time  when 
every  effort  should  be  occupied  in  con¬ 
structive  activity.  What  If  we  do  lo.se 
a  few  thou.sand  of  circulation  by  the 
change?  Our  circulation  will  be  the 
more  valuable. 

“Increa.slng  paper  costs  and  the  tre¬ 


mendous  growth  in  compensation  to  la¬ 
bor  are  cither  going  to  force  increased 
retail  prices  for  our  papers  or  compel 
them  to  make  radical  advances  in  ad¬ 
vertising  rates.  Of  the  two  1  am  con¬ 
vinced  that  our  friend.s,  the  space  buy¬ 
ers,  would  rather  see  us  go  to  3  cents 
and  be  pleased  to  pay  even  a  shade 
higher  rates  for  a  little  le.ss  circula¬ 
tion  than  to-day. 

“Our  experience  under  war  conditions 
has  been  wonderfully  beneficial  in  many 
ways.  Two-cent  papers  have  made  many 
weak-kneed  publishers  more  courage¬ 
ous,  and  forced  economies  have  com¬ 
pelled  many  who  previou.sly  have  ig¬ 
nored  cost  figures  to  do  business  upon 
a  bu.sine.ss  basis. 

Fortifying  Against  the  Storm 

“Being  a  born  optimist  I  see  nothing 
but  wonderful  prosperity  ahead  of  the 
newspapers  if  they  will  only  trim  .sails 
a  bit  further  against  the  po.ssible  back 
lash  of  the  cyclone.  In  many  towns 
and  cities  the  aftermath  of  the  war  is 
going  to  cau.se  a  complete  readjustment 
of  commercial  activities,  and  on  a  3-cent 
basis  the  newspapers  will  be  in  a  better 
position  to  live  out  the  last  blast  of 
the  storm. 

“Running  parallel  to  the  advancing  of 
retail  prices  I  most  strongly  urge  all 
newspapers  to  take  advantage  of  the 
favorable  opportunity  to  put  their  whole 
advertising  policy  regarding  rates  on 
a  sounder  and  more  workable  basis.  By 
bringing  our  local  rates  up  to  the  basis 
of  our  foreign  rates,  and  allowing  agents 
commission  on  local  business  amounting 
to  less  than  50,000  lines  a  year,  we  will 
be  doing  something. 

“Then  again  we  should  all  recognize 
the  increa.slng  costs  to  the  agents  for 
doing  business  and  allow  them  an  ad¬ 
ditional  2  per  cent,  commission.  As  the 
advertiser  finally  pays  both  our  net 
rate  and  the  commis.sion,  we  will  have 
only  our.selves  to  thank  if  we  fall  to  pay 
the  agent  a  living  wage  for  his  serv¬ 
ice,  and  force  him  to  continue  his 
heavy  traffic  with  other  mediums. 

“By  putting  all  local  business,  a.slde 
from  the  larger  retail  shops  (50,000  lines 
and  over  business),  cm  the  same  basis 
as  foreign,  we  will  be  increa.sing  our  net 
earnings  by  a  narrow  margin,  after  al¬ 
lowing  an  agent’s  commission  on  It.  By 
thus  making  it  practical  for  local  agents 
to  develop  new  and  increased  busine.ss 
we  will  be  ading  new  solicitors  of  pow¬ 
erful  influence  to  our  selling  force. 

“I^eading  newspapers  all  over  the 
country  are  gradually  seeing  the  sound 
sense  and  justice  In  the  campaign  I 
have  been  waging,  and  are  coming  into 
line  for  allowance  of  commi.ssion  on 
local  busine.ss  and  Increa-slng  their  com¬ 
mi.ssion  allowance  to  the  agents,  and  I 
have  no  he.sltancy  In  saying  that  the.se 
papers  will  deserve  the  cooperation  of 
the  agents  who  appreciate  tbelr  willing- 
ne.sH  to  be  progre.ssive." 


WILLIAM  J.  MURPHY,  OWNER  AND  PUBLISHER  OF 
MINNEAPOLIS  TRIBUNE,  PASSES  AWAY 


WILMA.M  JAMES  MURPHY. 

Born  July  23,  1859;  died  Octolier  24,  1918. 


W1UUI.\M  J.  MUFtPHY,  publisher  of  the  Minneapolis  Tribune,  and  for  more 
than  a  quarter  of  a  century  one  of  the  leading  figures  in  Western  jour¬ 
nalism,  died  in  Chicago  Thursday,  October  24. 

For  several  years  pa.st  Mr.  Murphy  has  been  in  poor  health,  and  he  has 
spent  much  time  in  sojourns  at  Southern  winter  resorts.  While  leaving  the 
executive  work  on  his  great  new.spaper  largely  in  the  hands  of  his  able  staff, 
Mr.  Murphy  continued  up  to  his  death  to  %old  a  close  sui>ervision  over  Its 
affairs  and  its  editoritU  policies. 

William  James  Murphy  was  born  in  St.  Croix  County,  Wisconsin,  July  23, 
1859.  He  purcha.sed  the  MinneajMills  Tribune  in  1891,  and  since  that  time  has 
been  sole  owner  and  publisher. 

Mr.  Murphy  was  a  man  of  strong  convictions  and  of  original  Ideas.  He 
possessed  a  degree  of  courage  and  independence  which  won  for  him  and  for 
his  newspaper  the  respect  of  all  elements  in  his  community.  The  Tribune, 
which  was  established  In  1867,  took  on  a  new  lease  of  life  under  his  ownership, 
and  has  long  ranked  as  one  of  the  foremost  newspr.pers  and  one  of  the  most 
valuable  newspaper  properties  in  the  West.  It  covers  the  morning,  evening, 
and  Sunday  fields  in  Minneapolis.  Mr.  Murphy  has  always  been  opposed  to  the 
publication  of  political  advertising,  and  has  refused  to  accept  copy  of  this  char¬ 
acter.  In  an  editorial  in  the  Tribune  of  Octolier  16,  1918.  his  position  on  this 
matter  was  thus  set  forth: 

“Since  it  became  the  pnoperty  of  the  present  owner,  in  1891,  twenty-seven 
years  ago,  the  Minneapolis  Tribune  ha.s  printed  no  so-called  ’political  advertis¬ 
ing,’  nor  has  it  received  or  accepted  any  money  from  any  source  in  exchange 
for  the  use  of  its  columns  to  inlluenee  its  readers  with  respect  to  questions  and 
matters  of  a  political  nature. 

“The  principal  n>a.son  for  the  adoption  of  this  policy  by  the  owner  of  the 
Minneapolis  Tribune  was  that  its  practice  safeguards  in  a  mea.sure  the  inviola¬ 
bility  of  the  right  of  the  citizen  to  cast  his  vote  as  his  conscience  and  judgment 
may  direct,  unaffected  by  interested,  and  possibly  malignant.  Influences.” 

The  executive  management  of  the  Ti’ibune  is  now  in  the  hands  of  C.  George 
Krogness,  who  formerly  represented  the  paper  In  the  foreign  advertising  field. 
Mr.  Murphy  placed  him  in  charge  as  general  manager  about  a  ye.tr  ago. 

Mr.  Murphy  is  survived  by  a  wife  and  son. 


The  press  which  served  you  before  reeuly  to  purchase  a  new  one.  Offer  it 
ths  new  one  was  Installed  'will  serve  through  Editor  &  PfBLisHSR’s  classi- 
'  some  other  publirtier  who  may  not  be  fied. 
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PALMER  INTERPRETS  WAR  RULES 
FOR  NEWS  PRINT  SAVING 

Instructs  Regional  Representatives  in  Application  of  Regulations 
and  Their  Exceptions — Gives  Greater  Elasticity  and 
Allows  Common  Sense  to  Apply 

Washington,  October  24. 

INTEHPRETTATIONS  of  the  regulations  governing  the  news  print  conservation 
programme  of  the  War  Industries  Roard,  as  it  relates  to  dally,  Sunday,  and 
weekly  newspapers,  have  been  prepared  by  (Jeorge  J.  Palmer,  chief  of  the  news¬ 
paper  section,  of  the  Pulp  and  Paper  Division,  to  be  sent  to  all  regional  representa¬ 
tives  of  the  Board. 

Mr.  Palmer’s  decisions  with  respect  to  the  application  of  many  of  the  regula¬ 
tions  give  them  far  more  elasticity  than  the  rules  themselvs  provide,  and  are  in¬ 
tended  to  make  a  "common-sen.se"  application  of  them. 

Does  Not  Quote  Regulations 


The  letter  itself  does  not  quote  the 
regulations,  copies  of  which  have  been 
mailed  to  all  publishers,  and  which  have 
been  printed  in  full  in  Editor  &  Pub- 
MSHKR.  The  brief  descriptions  of  the 
rules  are  inserted  for  ready  reference  by 
Editor  &  Pi  blisher.  The  text  of  the 
letter  follows; 

In  your  appointment  as  Regional  Rep¬ 
resentative  of  the  Pulp  and  Paper  Di¬ 
vision  of  the  War  Indu.stries  Board 
for  the  administration  of  regulations 
concerning  daily,  sunday,^  and  weekly 
newspapers,  Mr.  Donnelley  had  in  mind 
the  likelihood  of  our  needing  the  advice 
of  a  responsible  man  on  tbe  ground 
where  complications  arose  that  could 
not  be  settled  justly  without  a  local 
hearing.  Other  than  this,  no  definite 
duties  have  been  defined  as  yet. 

In  order  that  you  may  be  conversant 
with  our  rules  and  our  interpretation 
of  points  in  connection  therewith,  we 
are  enclosing  a  set  of  rules  for  daily 
and  Sunday  newspapers  and  for  coun¬ 
try  weeklies,  with  interpretations  as  fol¬ 
lows: 

Rule  No.  1  (Discontinue  returns). — 
The  exception  in  the  bulletin  is  also  in¬ 
tended  to  cover  the  wholesale  di.stribu- 
tors  In  the  cities  where  the  newspapers 
are  published  who  virtually  act  as 
agents  of  the  newspapers.  In  cases 
where  newsboys,  on  account  of  weather 
or  other  reasons,  fail  to  take  their  full 
quota  of  papers,  the  wholesaler  is  al¬ 
lowed  to  return  his  overs  to  the  news¬ 
paper. 

No  returns  should  be  taken  from  any 
wholesaler  or  agent  outside  of  the  ^ity 
of  publication,  except  in  cases  where 
newsboys  receive  their  copies  so  late,  on 
account  of  delays  in  transportation,  that 
they  do  not  have  an  opportunity  to  sell 
their  papers.  This  should  not  be  used 
as  a  subterfuge  to  avoid  complying  with 
the  spirit  of  Paragraph  1  in  the  original 
instructions,  but  must  be  a  bona  fide 
case  where  the  retail  dealer  would  be 
otherwise  done  an  Inju.stlce. 

Exceptions  have  been  made  only  in 
case  of  certain  purely  financial  newspa¬ 
pers  that  do  not  compote  with  general 
newspapers.  ^ 

Defines  Employees 

Employees  are  defined  as  men  direct¬ 
ly  on  .salary  and  not  .selling  papers  at  re¬ 
tail  for  a  profit. 

Military  camps  are  no  exception 
where  papers  have  left  the  hands  of  di¬ 
rect  employees,  and,  further,  direct  em¬ 
ployees  distributing  papers  to  military 
camps  must  use  due  diligence  to  see  that 
there  la  no  excess  of  wastage  through 
papers  being  sent  out  unnecessarily,  and 
any  effort  to  pad  circulation  in  this 
manner  will,  upon  complaint,  have  the 
special  attention  of  this  Board. 

Rule  No.  2  fCut-off  delinquents). — 
This  rule  is  only  intended  to  be  rigidly 
enforced  on  mail  subscriptions  in  view 
of  the  fact  that  few  papers  keep  records 


of  the  expiration  of  .subscriptions  deliv¬ 
ered  through  carriers  either  in  the  city 
of  publication  or  in  towns  outside  of 
the  city  of  publication.  No  attempt 
will  be  made,  therefore,  to  enforce  the 
cash-in-advance  rule  for  carrier  circu¬ 
lation  except  where  there  is  reason  to 
believe  that  a  publi.sher  is  attempting 
to  use  this  ruling  as  a  loophole  for  pad¬ 
ding  circulation,  in  which  Instance  ac¬ 
tion  will  be  taken  in  the  individual  case. 
Publishers  will  only  be  required  to  ex¬ 
ercise  the  ordinary  diligence  in  making 
collections  from  carriers  and  out-of- 
town  agents,  but  must  not  use  this  as 
a  method  of  evaditig  our  rules  again.st 
unlimited  credit  or  free  circulation. 

Rule  No.  3  (Discontinue  Sample  Cop¬ 
ies). — This  rule  includes  papers  sub¬ 
scribed  for  in  bulk  and  mailed  or  dis¬ 
tributed  by  the  publisher  other  than  in 
immaterial  case.s,  such  as  a  firm  sub¬ 
scribing  for  copies  to  be  sent  to  its  em¬ 
ployees  in  service,  etc.,  which  exceptions 
should  he  promptly  reported  to  this 
Board. 

May  Send  Mailed  Copies 

Rule  No.  4  (Other  Free  Copies). — This 
rule  does  not  prevent  occasional  marked 
copies  sent  from  the  “overs”  for  any 
particular  rea.son  other  than  solicita¬ 
tion  of  subscriptions. 

Papers  that  have  no  subscription 
price,  but  are  published  for  free  circu¬ 
lation,  are  required  under  our  rules  to 
reduce  their  paper  con.sumption  25  per 
cent,  as  compared  to  the  average  for 
the  fir.st  .six  months  of  1918. 

Service  copies  may  not  include  papers 
to  mail  clerks  or  express  me.ssengers 
who  are  paid  to  perform  their  duties, 
but  may  include  not  more  than  one  free 
copy  to  motormen  or  other  carrier  em¬ 
ployees  delivering  papers  largely  as  an 
accommodation  to  the  publisher.  Should 
any  paper  under  this  ruling  issue  a 
large  percentage  of  service  copies,  they 
will  be  asked  for  a  record  of  the  serv¬ 
ices  rendered  In  each  case  in  payment 
for  these  copies. 

No  free  copies  shall  be  given  to  rela¬ 
tives,  stockholders,  or  others  not  actual¬ 
ly  engaged  in  the  publication  of  the  pa¬ 
per. 

Rule  No.  5  (Copies  to  Advertisers). — 
A  reasonable  number  of  extra  proofs 
may  lie  pulled  for  advertisers,  or  extra 
pages  may  lie  furnished  from  spoils  or 
"left-overs,”  providing,  however,  that 
no  additional  .supply  of  papers  may  be 
printed  for  this  purpose. 

Newspapers  may  mail  a  copy  of  paper 
to  an  advertiser,  where  the  advertising 
Is  placed  by  an  agency,  only  when  the 
advertiser’s  place  of  business  is  located 
In  a  city  other  than  that  of  the  adver¬ 
tising  agent.  When  in  the  same  city, 
only  copies  of  the  issues  in  which  the 
advertising  appears  may  be  sent  to  the 
advertiser. 

.Advertising  agents  with  more  than 


one  office  must  elect  the  office  the  one 
copy  of  any  paper  for  checking  purpos¬ 
es  must  be  sent. 

Coyera  Clubbing 

Rule  No.  12  (Sell  at  Published  Price). 
— Newspapers  or  publications  under  dif¬ 
ferent  ownership  may  not  be  supplied  to 
subscribers  at  less  than  the  combined 
price  of  both  publications,  except  where 
a  contract  was  made  with  a  subscriber 
prior  to  our  rule  against  the  use  of  pre¬ 
miums,  this  contract  may  be  carried 
out  to  its  expiration  only,  but  no  new 
contract  may  be  made. 

Rule  12  applies  to  single  sales,  carrier 
subscriptions,  and  mail  subscriptions.  No 
rule  has  been  made  preventing  a  change 
of  suVi.scriptlon  price,  but  it  may  not  be 
changed  back  and  forth  to  accomplish 
an  eva.sion  of  this  rule. 

Rule  No.  13  (Premiums  and  Contests). 
— This  rule  includes  premiums  or  club¬ 
bing  propositions,  and  any  extraneous 
inducement  tending  to  encourage  either 
renewals  or  new  subscriptions.  Pre¬ 
miums  may  be  delivered  to  subscribers 
now  under  a  time  contract  which  pro- 
vide.s  for  the  premium  to  be  given  at  ex¬ 
piration,  but  otherwl.se  publi.shers  must 
assume  the  burden  of  carrying  the  in¬ 
vestment  in  premium  stocks  until  con¬ 
ditions  warrant  a  revision  of  the  rule. 

Premiums  may  be  sold  at  the  publi.sh- 
er's  option,  but  must  not  be  offered  in 
any  way  In  connection  with  a  subscrip¬ 
tion  offer. 

When  premiums  are  offered  for  sale 
In  connection  with  coupons,  not  more 
than  one  coupon  must  lie  required  so 
as  not  to  make  necessary  continuous 
purchases  which  is  equivalent  to  a  sub¬ 
scription.  Where  contests  have  been 
started  in  some  instances  we  have  al¬ 
lowed  completion,  but  no  contests  may 
be  started. 

Must  Report  Space 

Rule  No.  14  (Special  Numbers). — The 
rule  against  special  editions  has  been 
withdrawn,  hut  the  reading  space  in  spe¬ 
cial  i.ssues  must  be  reported  with  the 
regular  i.s.sue  of  the  same  date  and  the 
average  for  the  month  kept  within  the 
reading  matter  requirements  set  forth 
in  our  bulletin  of  August  5. 

Curtailment  of  Reading  Mailer 

In  measuring  reading  matter  to  make 
your  report,  showing  that  the  rules  for 
reduction  have  been  complied  with,  cuts 
and  all  matter  other  than  paid  adver¬ 
tising  is  to  be  included.  Sunday  and 
dally  issues  must  be  con.sldered  separ¬ 
ately.  The  record  must  be  based  on  the 
edition  of  any  morning  or  evening  issue 
having  the  largest  amount  of  reading 
space,  whether  it  be  “home  edition,” 
“final  edition,"  or  any  other  edition  un¬ 
der  any  di.stlnction.  Failure  at  first  to 
observe  the  limit  provided  will  be  fol¬ 
lowed  by  instructions  to  make  up  for 
the  exce.ss  used  during  the  succeeding 
month.  If  a  publisher  per.sists  in  vio¬ 
lating  this  rule,  his  supply  of  paper  wi'l 
be  affected. 

The  reduction  of  space  is  to  be  made 
in  comparison  with  the  average  month¬ 
ly  space  during  the  first  six  months  of 
1918,  and  the  average  .saving  must  be 
accomplished  during  each  month. 

No  exception  is  made  for  casualty 
lists,  Government  publicity,  etc.,  as  each 
publisher  must  be  his  own  Judge  as  to 
the  use  of  the  reading  space  at  his  dis¬ 
posal. 

New  Papers — It  has  been  ruled  that 
removal  of  papers  from  one  city  or  town 
to  another  constitutes  the  establish¬ 
ment  of  a  new  paper,  and  this  will  not 
be  permitted  unless  an  emergency  can 
be  shown  that  in  the  opinion  of  this 
Board  Justifies  an  exception.  The  same 
rule  applies  to  increasing  frequency  of 
issue. 


Newspaper  Ads  Carried  Loan 
Over  Top  in  New  England 

Publirily  Committee,  Beset  by  Obstacles, 
Forced  to  Depend  Almost  Solely  on 
Newspaper  Publicity  for  Success 


“Newspaper  publicity  carried  off  the 
bulk  of  the  credit  in  boosting  the 
Fighting  Fourth  Liberty  Loan  over  the 
top  In  New  England,”  was  the  tribute 
paid  to  the  power  of  the  New  England 
press  by  John  K.  Allen,  one  of  the  lead¬ 
ing  advertising  men  in  Boston,  and 
Chairman  of  the  Liberty  Loan  Publicity 
Committee,  when  the  success  of  the 
loan  had  been  assured. 

“Newspaper  publicity  surmounted  the 
unprecedented  and  unforeseen  obstacles 
of  an  influenza  epidemic;  It  overcame 
the  most  potent  German  peace  propa¬ 
ganda  ever  let  loose,  and  preserved  to 
this  section  the  ‘never  fail’  reputation 
it  has  enjoyed  for  centuries. 

“Countless  features  had  to  be  dis¬ 
carded  by  the  Publicity  Committee  and 
It  found  itself  obliged  to  depend  much 
more  upon  newspaper  and  other  forms 
of  adverthslng  than  had  originally  been 
intended.  The  newspapers  did  not  fail. 
Even  the  big  ‘end  of  the  war'  move  by 
the  enemy  did  not  stop  us. 

“The  paid  new.spaper  publicity  was 
the  most  potent  factor  In  making  New 
England  people  understand  that  they 
would  be  individually  responsible  for 
their  own  subscriptions,  and  should  not 
w’alt  to  be  called  on  by  solicitors. 

More  Than  5,000  Ads  Published 

“We  sent  out  from  the  publicity  of¬ 
fice  more  than  4,600  advertisement.s 
which  were  publi.shed  In  the  dally  and 
weekly  newspapers  of  New  England. 
In  addition  to  these  there  were  many 
other  advertisements  distributed  in  spe- 
cial  form.  Altogether  about  6,000  dif¬ 
ferent  ads  were  published  throughout 
the  New  England  district  during  the 
campaign.  I  attribute  very  much  of 
the  success  of  the  campaign  to  that 
extensive  new.spaper  advertising. 

“I  especially  wish  to  acknowledge  on 
behalf  of  our  Committee  the  loyal  sup¬ 
port  of  the  editors  of  the  New  England 
papers  in  presenting  to  the  people  the 
ab.solute  necessity  of  doing  their  duty 
regardless  of  all  obstacles.” 

During  the  campaign  Mr.  Allen  had 
the  assistance  of  the  following  Boston 
adverti.sing  men  in  conducting  the  pub¬ 
licity  work:  Frank  A.  Black,  Philip 
S.  Dalton,  Herbert  S.  Underwood,  Rob¬ 
ert  S.  Weeks,  Barrett  Wendell,  Jr.,  and 
Addison  E.  Winshlp. 

Mr.  Allen  has  had  long  experience  in 
the  publi.shing  and  advertising  fields. 
He  was  the  publicity  manager  of  the 
first  Y.  M.  C.  A.  campaign  In  New  Eng¬ 
land,  which  raised  $6,000,000.  He  di¬ 
rected  the  two  war  camp  library  cam¬ 
paigns,  the  first  for  $5,000,000  and  the 
second  for  5,000,000  books,  and  also  the 
Naval  Relief  Society’s  campaign.  He 
has  headed  the  New  England  Publicity 
Committee  In  all  four  Uberty  I^oan 
campaigns. 


Country  Weeklies — Ixical  weekly 
newspajKjrs  comprised  In  this  class  have 
the  option  of  showing  a  16  per  cent, 
reduction  of  paper  con.sumption  as  com¬ 
pared  to  the  average  monthly  consump¬ 
tion  for  the  first  six  months  of  1918,  or 
of  observing  rigidly  the  rules  of  this 
Board  in  our  Bulletin  enclosed.  How¬ 
ever,  even  if  a  saving  of  15-  per  cent,  is 
shown  it  is  urged  that  as  many  of  our 
rules  as  consistent  be  observed. 

Additional  rules  or  revisions  will  be 
announced  from  time  to  time  as  condi¬ 
tions  make  necessary. 
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TO  CONFER  ON  PAPER  PAPER  WASTE  SHOWS  MILL  STOCKS  DECLINE  ASKS  FOR  RULING  ON 
EARLY  NEXT  MONTH  LITTLE  CHANGE  DURING  SEPTEMBER  DELINQUENTS 


Donnelley  and  Publishers  Preparing  Sta¬ 
tistics  on  Conservation  Effected  by 
August  5  Ruling  ~  Greater  Econo¬ 
mies  May  Be  Imposed 


Results  of  the  War  Industries  Board’s 
programme  of  news  print  conservation 
under  the  regulations  ordered  August  6 
will  be  laid  before  the  War  Committee 
of  the  American  Newspaper  Publishers’ 
Association  as  soon  after  November  1 
as  it  will  be  possible  to  obtain  reports 
from  the  newspapers. 

The  hope  of  Thomas  E.  DonneUey, 
chief  of  the  Pulp  and  Paper  Section  of 
the  War  Industries  Board,  to  have 
these  reports  available  early  this  month 
was  blasted  by  the  inability  of  the 
Government  Printing  Office  to  send  out 
the  blanks  to  publishers,  and  a  some¬ 
what  general  'misunderstanding  of  many 
of  the  regulations. 

The  conference  will  determine  wheth¬ 
er  the  existing  economies  meet  the 
shortage  in  news  print.  Both  Mr.  Don¬ 
nelley  and  George  J.  Palmer,  Mr.  Don- 
nelley’s  aide,  are  hopeful  that  further 
reductions  will  not  be  necessary,  but 
they  are  said  to  view  with  some  mis¬ 
givings  the  reports  received  from  mills, 
which  were  held  to  have  been  unusually 
idle  the  flr.st  half  of  October  because  of 
the  influenza  epidemic. 

October  Output  Probably  Short 

The  Federal  Trade  Commission  de¬ 
clares  that  the  October  output  will  prob¬ 
ably  show  a  decrease  below  recent 
months. 

There  is  a  disposition  in  some  quar¬ 
ters  here  to  believe  that  the  War  Iji- 
du.stries  Board  will  impress  ,the  pub¬ 
lishers  with  the  necessity  of  greater 
economies  than  have  been  practiced  by 
many  of  the  newspapers.  Some  officials 
believe  that  further  reductions  will  be 
necessary,  but  Mr.  Donnelley  and  Mr. 
Palmer  are  not  Inclined  to  think  them 
es.sential  just  now. 

All  the  officials  here  are  convinced 
that  a  very  large  majority  of  the  pub- 
li.sher^  desire  to  adhere  strictly  to  the 
line  of  the  Donnelley  regulations,  and 
that  if  .some  papers  have  not  reduced 
their  reading  matter  to  the  mark  set 
for  them  they  are  working  down  to  it. 

Experts  Detailed  Figures 

Mr.  Palmer  expects  to  be  able  to  pre¬ 
sent  to  the  publisher.s’  committee  de¬ 
tailed  flgures  on  the  .saving  .so  far,  and 
to  indicate  where  steps  must  be  taken 
to  give  effect  to  the  existing  regula¬ 
tions.  He  believes  that  the  publishers, 
on  their  part,  should  have  many  sug¬ 
gestions  as  to  the  admini.stration  of  the 
regulations,  and  po.ssibly  some  changes 
to  offer. 

Mr.  Palmer  has  in  preparation  a  letter 
to  be  sent  to  all  manufacturers  and 
jobbers  in  news  print,  which  embraces 
a  pledge  not  to  sell  paper  to  new  pub¬ 
lications  during  the  war,  nor  to  any 
publisher  who  changed  his  place  of  l.ssue 
for  the  purpo.se  of  increa.sing  the  num¬ 
ber  of  his  editions.  This  is  in  line  with 
the  regulations  of  August  5,  forbidding 
new  papers  during  the  war. 

New  regulations  have  been  issued  by 
the  War  Trade  Board  governing  the 
exportation  of  news  print  to  Central 
and  South  American  countries.  On  and 
after  November  1  applicants  for  li¬ 
censes  to  export  news  print  will  he  re¬ 
quired  to  furnish  supplementary  Infor¬ 
mation  with  their  application. 


Tonnage  Figures  on  Downward  Path, 
with  Returns,  Free  Copies,  Overs, 
and  Arrears  Holding 
Their  Own 


The  latest  flgures  for  tonnage  of 
news  print  used  by  publishers  during 
the  month  of  September,  demonstrates 
that  economies  have  been  practised,  ac¬ 
cording  to  the  latest  table  of  publish¬ 
ers’  statistics  issued  by  the  Federal 
Trade  Commission  at  Wa.shington. 
There  was  practically  no  change  from 
the  August  flgures  in  the  percentage  of 
returns,  free  copies,  “overs,”  and  “ar¬ 
rears”  of  publications  using  news  print 
paper. 

Of  621  daily  newspapers  reporting  a 
total  of  21,256,000  copies  were  printed, 
as  compared  with  22,152,000  copies  for 
615  dailies  during  August.  There  were 
97,000  copies  returned,  235,000  unpaid 
and  service  copies,  161,000  overs,  and 
144,000  copies  sent  to  subscribers  three 
months  or  more  in  arrears,  as  against 
August  flgures  of  98,000  returns,  239,000 
unpaid  and  service  copies,  167,000  overs, 
and  177,000  copies  sent  to  subscribers 
three  months  or  more  in  arrears.  The 
average  numlier  of  pages  was  12.5,  a 
slight  increase  over  the  12.1  of  August. 

Of  Sundays,  with  249  reporting,  13,- 
908,000  copies  were  printed,  53,000  re¬ 
turns  (as  against  110,000  for  Augu.st), 
132,000  unpaid  and  service  copies,  135,- 
000  overs  (an  lncrea.se  of  23,000  over  Au¬ 
gust),  and  52,000  sent  to  delinquent  sub¬ 
scribers.  The  average  number  of  pages 
was  32,  a  very  .slight  increase  over  the 
flgure  for  August. 

Weeklies,  161  reporting,  printed  7,567,- 
000,  with  10,000  returns,  181,000  unpaid 
and  service,  47,000  overs,  and  405,000  to 
delinquent  subscriber.s. 

The  dailies  printed  580,000  Inche.s  of 
reading  matter,  and  528,000  inches  of 
advertising,  an  Increase  of  58,000  inches 
over  the  advertising  figures  for  August. 
The  Sundays  had  669.000  inches  of  read¬ 
ing  matter,  and  563,000  inches  of  ad¬ 
vertising,  again  showing  an  increase  of 
90,000  inches  in  advertising  over  fig¬ 
ures  for  the  preceding  month.  The 
weeklies  showed  173,000  inches  of  read¬ 
ing  matter  and  61,000  of  advertising. 

The  total  tonnage  used  for  the  month 
of  September  was  about  93,578  tonsj,  as 
against  96,878  for  Augu.st. 

The  attention  of  publi.shers  is  called 
to  the  fact  that  the  making  of  monthly 
reports  to  the  Federal  Trade  Commis¬ 
sion  is  not  affected  ny  the  reports  re¬ 
quired  from  time  to  time  by  the  other 
branches  of  the  Government.  Care  in 
returning  reports  to  the  proper  address¬ 
es  will  expedite  war  work  and  econo¬ 
mize  time  and  labor. 


O’LEARY  CRIES  “UNFAIR” 

Editor  Declares  Attempt  Is  Being  Made 
to  Railroad  Him  to  Prison 
Jeremiah  O’Leary,  on  trial  in  New 
York,  charged  with  conspiracy  to  ob¬ 
struct  the  military  laws,  through  arti¬ 
cles  in  his  monthly  publication,  called 
Bull,  declared  at  the  beginning  of  his 
tritl  last  week  that  an  effort;  to  rail¬ 
road  him  to  prison  for  a  hundred  yeais 
was  being  made.  He  accused  the  Court 
of  unfairness  in  the  conduct  of  his  trial. 

In  examining  the  talesmen,  O’Leary 
repeatedly  asked  whether  tear  of  “news¬ 
paper  persecution”  would  make  it  im¬ 
possible  for  them  to  acquit  him. 

Adolph  Stern,  O’Leary’s  publisher,  is 
on  trial  with  him. 
on  trial  with  him. 


Imports  Fall  Off  3^25  and  Exports  In-  A. 
crease  2,850  Tons  in  August  Com¬ 
pared  with  the  Same  Month  as 
Last  Year 


Reports  to  the  Federal  Trade  Com¬ 
mission  made  by  34  domestic  news  print 
mills  for  the  month  of  September  show 
a  decline  of  mill  stocks,  in  tons,  from 
16,032  on  September  8  to  14,735  on  Sep¬ 
tember  29.  The  total  production  for  the 
period  was  85,661,  and  the  total  ship¬ 
ments  86,958. 

Rejiorts  from  152  machines  showed 
losses  during  September  of  1,948  idle 
hours,  due  to  repairs,  lack  of  labor,  and 
other  reasons,  not  including  Labor  Day. 

Augu.st  imports  of  news  print  were 
3,225  tons  less  than  for  the  same  month 
last  year,  and  exports  increa.sed  2,850 
tons  over  the  same  month  of  1917. 

ReiKirts  from  689  publishers,  and  a 
much  greater  number  of  publications, 
showed  stocks  on  hand  at  the  beginning 
of  the  month,  in  tons,  165,770;  quantity 
used  during  month,  95,152;  quantity 
used  and  sold  during  month,  96,496; 
stocks  on  hand  at  end  of  month,  164,426; 
tonnage  in  transit,  34,948.  Twenty-five 
puhli.shing  concerns  con.sumcd  about  44 
per  cent,  of  the  tonnage  given. 

In  the  East  and  the  Middle  West  job- 
liers’  prices  for  ton  lots,  roILs,  were  from 
$3.50  to  $6.50,  and  on  the  Pacific  Coa.st 
from  $5.50  to  $6.50. 

Six  new  contracts  aggregating  5,850 
tons  were  reported  by  manufacturers 
during  September,  at  prices  ranging 
from  $3.50  to  $4  for  rolls  and  from 
$3.90  to  $4.50  for  sheets. 


LOAN  APPEAL  FILLS  FRONT  PAGE 


McAdoo's  Last-Minute  Plea  Set  in  30- 
Point  Type  Across  the  Page 

A.  H.  Belo  &  Co.  publishers  of  the 
Dallas  Morning  News,  Evening  Journal, 
Galveston  Dally  News,  and  other  pub- 
lication.s,  were  among  the  most  enthu- 
sia.stic  newspaper  boosters  of  the  South 
in  their  support  of  the  fourth  Liljerty 
Loan. 

It  was  on  Friday  that  the  greatest 
push  was  given  the  loan.  Thursday 
evening  a  telegram  was  received  from 
Secretary  McAdoo,  asking  that  some 
display  be  given  a  statement  of  about 
250  words  from  him  making  an  appeal 
for  support  of  the  Liberty  Loan  during 
the  two  remaining  days  of  the  cam¬ 
paign.  Acting  on  this  request,  A.  H. 
Belo  &  Co.  gave  the  entire  front  page 
of  the  Dallas  News,  the  Galveston  News, 
and  the  Evening  Journal  to  this  ap¬ 
peal,  which  was  set  in  30-pol^t  type, 
full  seven  columns  wide,  and  made  up 
to  fill  the  entire  page,  with  a  special 
Liberty  Loan  cartoon  by  John  Knott. 
In  the  same  Issues  of  these  papers  a 
column  double-leaded  editorial  set  forth 
the  urgency  of  the  call  of  Secretary 
McAdoo  and  asked  unstinted  support  of 
the  loan  on  the  two  remaining  days  of 
the  drive. 

Again,  on  Saturday,  the  Dallas  News 
published  a  transplanted  editorial  on 
page  one,  urging  as  a  final  plea  the 
purchase  of  Liberty  Bonds  to  the  limit. 


Charles  H.  Johnson  Dies 
The  epidemic  has  taken  Charles  H. 
Johnson,  an  important  member  of  the 
organization  of  George  Batten  Com¬ 
pany,  who  died  suddenly  at  his  home, 
Bay.side,  L.  I.,  from  pneumonia,  after 
an  illness  of  only  three  or  four  daya 


W  Peterson  Says  Subscribers  to 
Small  Dailies  Are  Used  to  Credit 
and  Paper  Would  Suffer  by  Ap¬ 
plication  of  Cash  Rule 


A.  W.  Peterson,  publisher  of  the  Wa¬ 
terloo  (la.).  Evening  Courier,  and  pres¬ 
ident  of  the  Inland  Publishers  Associa¬ 
tion,  has  written  to  Thomas  E.  Donnel¬ 
ley,  chief  of  the  Paper  Section  of  the 
War  Industries  Board,  asking  for  a  rul¬ 
ing  for  daily  paper  In  the  same  class 
as  the  Courier,  concerning  discontinuing 
subscribers  who  do  not  pay  promptly 
at  the  beginning  of  the  year. 

Mr.  Peterson  tells  Mr.  Donnelley  that 
the  Courier,  and  by  inference  other  pa¬ 
pers  in  the  same  cla.ss,  has  long  ac¬ 
customed  subscribers  to  credits  of  throe 
and  four  months,  and  expresses  the  be¬ 
lief  that  con.siderable  loss  would  result 
if  immediate  payment  were  required.  It 
would  take  a  long  time,  he  explains,  to 
train  them  to  the  habit  of  paying  In 
advance  every  year,  especially  as  many 
subscribers  are  farmers  who  are  not 
accustomed  to  the  rigidness  of  book¬ 
keeping.  He  a.sks  pointedly: 

“Is  it  practical  to  conduct  a  success¬ 
ful  and  growing  bu.siness,  such  as  the 
smaller  newspapers  have,  wholly  on  a 
cash  ba.sls?” 

Of  the  Courier’s  mailing  ll.st  of  6,986, 
Mr.  Peterson  declares,  there  are  1,197 
who  have  not  paid  for  the  paper  in 
advance,  and  are  now  delinquent.  Of 
these  the  delinquency  of  293  runs  from 
three  to  four  months. 


4*  4*  4*  *1*  4*  4* 

War’s  Red  Thread 
Runs  through  the 
Cordage  of  the  News. 

Editors  Who  are  Adequate 
Are  reaching 
New  Heights, 

And  Depths, 

With  their  own 

War-Interpretation 

Editorials 

— And  their  Features : 

Such  Wholesome, 

Readable, 

Thoughtful  Features 

As  The 

Two 

One-Column  Articles 
Offered  Weekly  by  us. 

They  make  Circulation. 

THE  ELU5  SERVICE 

’  '  •  (SvoarthmorQ,'Pu. 

Offering  Two  Weekly  Features 
i  '  A  “Differeni" Sunday  School  Lesson. 

1  •  The  Religious  Rambler 

ALSO  "A  Daily  Prayer  For  Victory” 
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PARIS  JOURNALISTS  IN  UNION 
AGAINST  FREE  COMPETITORS 

Striving  to  Do  Away  With  Unfair  Competition  by  Senators 
and  Other  Public  Men,  Who  Furnish  Matter  to 
Newspapers  Without  Charge 

(From  Ocr  Own  Corre8poni>bnt.) 

Paris,  October  15. 

EVVSPAPER  men  in  Pari.s  have  organized  them.selves  into  a  syndicate,  or 
union,  for  the  protection  of  their  members  and  for  the  betterment  of  the 
newspaper  profe.ssion.  In  a  sense,  the  syndicate  is  somewhat  similar  to  the 
recenOy  created  organization  of  foreign  corre.spondents  in  the  United  States,  but  it 
re.sembles  more  closely  the  similar  union  of  newspaper  workers  in  London. 

The  iKKly  is  still  too  young  to  permit  even  a  prophecy  of  how  it  will  work  out 
Its  existence,  or  how  it  will  handle  the  problems  that  come  before  journalists  In 
this  country.  At  present  its  main  object  is  to  protect  its  members  against  inroads 
made  by  public  men  who  have  matter  which  they  wish  to  present  to  the  public 
and  anxious  to  do  so  without  compensation. 

Formed  Under  Trades  Union  Law 

of  300  francs  (360)  a  month,  willing  to 
pay  6  francs  (31)  entrance  fee  and  12 
francs  (32.60)  annual  dues,  and  there 
are  men  on  .such  .salaries  in  Paris,  not 
beginners,  but  men  of  long  experience. 

"Our  aim  is  to  di.stinguish  true  news¬ 
paper  men  from  all  others.  All  those 
who.se  principal  and  regular  occupation 
ha-s  been  new.spaper  work  for  at  least 
five  years  are  eligible  for  membership. 
Tho.se  who  have  done  at  least  1  year 
and  le.ss  than  three  are  admitted  as 
proliationary  members,  becoming  full 
inemljers  at  the  end  of  three  years’ 
work.  For  each  candidate,  a  member 
of  the  Syndicat's  committee  is  drawn 
by  lot,  to  make  a  report  on  the  candi¬ 
date’s  qualifications,  profe.ssional  and 
moral.  Should  the  committee  blackball 
a  candidate,  he  can  appeal  to  a  general 
meeting  of  the  memliers. 

Proprietors  Not  Elifiible 
“Proprietors,  even  when  they  are  edi¬ 
tors  of  their  paiiers,  are  not  eligible 
for  membership,  nor  are  men  occupied 
with  the  direction  or  administration  of 
a  paper,  even  if  they,  in  addition,  pub¬ 
lish  articles  regularly,  so  long  as  their 
duties  are  principally  administrative. 

‘"riiis  regulation  entails  some  difflcul- 
tie.s,  as  for  instance,  the  case  of  one  of 
our  original  members,  a  star  reporter 
on  the  Figaro  when  he  joined,  who  has 
since  become  the  editor  of  a  new  daily, 
while  remaining  on  his  former  paper. 

“Memla-rs  of  parliament,  lawyers, 
doctors,  military  men,  (lovernment  offl- 
cials,  and  others  are  not  eligible,  if 
new.spap<‘r  work  does  not  constitute 
their  principal  occupation. 

“Profe.ssional  journalists,  who  have 
.some  official  position,  (who  are,  for  ex¬ 
ample,  deputies  or  .senators)  are  ineli¬ 
gible  if  they  make  professional  use  of 
any  news  that  they  learn  from  the  fact 
of  their  official  position. 

Council  of  Discipline 
“But*  protection  of  professional  In¬ 
terests  is  only  one  side  of  our  Syndicat 
It  was  decided  from  the  very  beginning 
that,  to  ensure  the  respect  due  to  the 
profes.sion  and  enhance  its  prestige  in 
public  opinion,  the  Syndicat  should  in- 
.stitute  a  "t'ouncil  of  Discipline,"  anal¬ 
ogous  to  the  “Uouncil  of  the  Order  of 
Banisters"  which  exerts  full  moral 
authority  over  the  bar. 

“A  Disciplinary  Committee  has  been 
nominated,  consisting  of  the  six  mem¬ 
bers  of  the  general  committee  with  the 
longe.st  record  of  newspaper  work,  and 
myself  as  general  secretary.  This  com¬ 
mittee  will  exercise  disciplinary  power 
over  members,  not  only  as  regards  their 
professional  actiona  but  also  their  prl  • 
rate  life,  in  .so  far  as  these  actions  risk 
being  prejudicial  to  the  good  name  and 
fame  which  the  corporation  of  Journal¬ 
ists  ought  to  enjoy. 


’The  committee  will  draw  up  a  code  of  the  Malmai.son  Museum,  Antoine,  the 
of  honor  and  of  professional  duty  and  theatrical  manager,  J.  E.  Blanche,  the 
see  that  it  is  respected.  The  penaltleji  painter,  are  some  that  I  can  recall.  The 
it  will  be  able  to  inflict  will  be  (1)  a  Syndicat  voted  a  resolution  protesting 
warning  to  the  offender,  that  will  be  again.st  ‘such  an  elimination  of  profes- 
kept  .secret,  (2)  a  reprimand  that  will  .sional  journalists,  considering  it  as  In- 
be  posted  in  the  Syndicat’s  offices,  (3)  complete  antagonism  with  the  moral  and 
expulsion  from  the  Syndicat,  also  to  be  material  intere.st.s  of  our  corporation.’ 
posted.  "Our  Committee  of  Administration 

Its  Work  Begun  numbers  twenty-one  members,  and  rep- 

•The  Syndicat,  young  as  it  is,  has  al-  political  shade, 

ready  accomplished  some  work.  It  has 

been  asked  to  arbitrate  four  cases  of  reactionary  organs  to  so- 

disputes  in  the  profession,  of  which  I  f^om  our  yellow  press  to  the 

cannot  give  the  details,  as  they  were  ^  the 'political,  religious 

to  be  kept  secret.  Its  first  activity  tendencies  of  a  paper  do  not  in 

was  in  connection  with  an  event  which  ^„y  ^.^y  question, 

now  can  be  spoken  of,  as  all  danger  is  ..^he  newspaper  owners  have,  perhaps 
over.  WTien  Paris  was  threatened  some  naturally,  given  us  a  cool  welcome.  They 
six  months  ago  and  preparatfons  for  ^p^„  opposition  but  have 

a  po.s.slble  evacuation  had  to  be  made,  ^  existence  in  their 

several  newspapers  took  steps  towards  columns,  beyond  printing  the  list  of 
removing  to  some  provincial  town.  Our  committee.  One 

Syndicat  made  representations  to  the  two  members  have  found  it  advlsa- 
Govemment  that  it  should  see  that  the  ^le  not  to  make  themselves  prominent 
staffs  of  these  newspapers  were  pro-  meetings,  but  no  pressure  has  been 
perly  dealt  with  as  previous  experience,  ^^ought  on  them  to  withdraw  from  the 
when  some  moved  to  Bordeaux  in  1914,  aggociation  " 
showed  that  there  was  a  danger  of  men 

losing  their  places  or  being  reduced  In  sacrifices  His  Paper  for  War  Work 

salary,  under  the  conditions  of  limited  Oscar  A.  Price,  assistant  to  Director- 

publication  in  the  provinces.  General  McAdoo,  tried  to  sell  his  week- 

The  Stage  and  the  Press  ly  new.spaper,  the  Ronceverte  (W.  Va.) 

“When  the  new  paper  ‘France  Libre’  Times,  Democratic  county  organ,  be- 
was  started  last  July,  it  announced,  with  cause  the  Director-General  ordered 
great  publicity,  that  forty  socialist  dep-  that  the  men  connected  with  the  rall- 
uties  and  a  highly  variegated  list  of  roads  or  the  Railroad  Administration 
well-known  people,  well-known  in  every  should  not  participate  in  politics.  No 
way  except  as  Journalists,  would  be  buyer  for  the  publication  appeared, 
among  its  regailar  contributors.  Max  however,  so  Mr.  Price  announces  that 
Dearly,  the  comedian,  Marcelle  Genlat,  the  Times  will  cease  publication  No- 
the  actress,  Jean  Ajalbert,  the  curator  vember  1. 


CROWDED  OUT 

Frequently  it  is  necessary  to  e.xclude  advertisements 
from  The  New  York  Times  owing  to  pressure  on  space. 
This  condition  forces  upon  The  Times  careful  discrimination 
in  the  assignment  of  space. 


October 

Lines 

Omitted 

Columns 

Omitted 

Columns 

Published 

8 

Tuesday, 

9,472 

32 

99 

9 

Wednesday, 

7,400 

25 

113 

10 

Thursday, 

21,016 

71 

112 

11 

Friday, 

14,208 

48 

116 

IS 

Tuesday, 

12,432 

42 

106 

16 

Wednesday, 

11,544 

39 

110 

17 

Thursday, 

15,392 

52 

109 

18 

Friday, 

11,840 

40 

109 

19 

Saturday, 

2,960 

10 

114 

21 

Monday, 

2,368 

8 

117 

22 

Tuesday, 

4,736 

16 

106 

23 

Wednesday 

1,436 

5 

111 

Therefore,  preference  is  given  to  advertisements  having  news 
value,  and  to  tho.se  for  which  copy,  including  matrices,  cuts 
or  drawings,  for  the  daily  edition,  is  delivered  before  5  P.M. 
on  the  day  previous  to  publication,  and  to  those  for  the  Sunday 
edition  for  which  finally  approved  copy  is  delivered  before 
I’riday  night. 

Orders  for  the  insertion  of  advertisements  of  a  general  char¬ 
acter  should  sjiecify  the  date  on  which  insertion  is  desired  and 
so  far  as  jHissible  should  include  the  words  “or  first  available 
day.” 

ulljf  fork  0imea 


“Our  Syndicat  has  been  formed  un¬ 
der  the  law  of  1884,  which  legalized  the 
creation  of  trades  unions  in  France,”  M. 
J.  Ernest-Charles,  the  general  secre¬ 
tary  of  the  new  body,  explained  to  the 
correspondent  of  Editor  &  Pubusher, 
"and  is  a  real  trades  union.  For  the 
moment  we  do  not  intend  to  affiliate 
with  any  federation,  and  so  shall  not 
form  part  of  the  General  Federation  of 
Labor. 

“Its  immediate  origin  was  this:  Pro- 
fes.siona]  press  reporters  in  the  Senate 
found  themselves  suffering  from  unfair 


J.  El:N.«T-UllARI.Kfl. 


competition,  owing  to  Senators  writing 
articles  for  papera  Of  course,  these 
Senators  have  access  to  information 
inaccessible  to  reporters,  and  the  po¬ 
litical  value  of  a  signed  article  to  a 
S^mator  is  such  that  he  gladly  supplies 
it  without  payment.  The  reporters  of 
the  Chamber  had  a  similar  grievance. 
A  meeting  was  held,  and  it  was  decided 
to  form  a  Syndicat  or  Trades  Union,  to 
protect  the  interests  of  pre.ssmen."  (It 
may  here  be  pointed  out  that  the  cor¬ 
responding  Engli.sh  lK)dy,  the  National 
Union,  had  a  similar  origin,  the  found¬ 
ers  of  the  French  union,  however,  were 
unaware  of  the  existence  of  the  Eng¬ 
lish  one.) 

Hsk  Nearly  500  Member> 

“This  was  in  March  last,  and  we  have 
already  nearly  500  membera” 

“How  many  men  are  there  in  Paris 
qualified  for  membership?” 

‘That’s  a  difficult  question  to  answer, 
but  I  suppose  it  would  reach  between 
1.000  and  1,200. 

“We  can  feel  a.ssured  that  such  an 
association  as  ours  meets  a  real  want 
when  we  find  men  with  meagre  salaries 
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The  Only  One  Over  theTop 

The  New  York  Times  is  the  only  New  York 
morning  newspaper  to  record  an  increase  of  average 
circulation,  Daily  and  Sunday,  in  the  year  ended 
Septenjber  30th,  1918,  notwithstanding  the  ad¬ 
vance  from  one  to  two  cents. 

CIRCULATION  OF  NEW  YORK  MORNING  NEWSPAPERS 

(Average  daily  and  Sunday,  as  officially  reported  to  the  Federal  Government) 


Average  for  6  months  ended 
October  1,  1918. 

Average  for  6  months  ended 
October  1,  1917. 

Gain  or  Loss  in  One  Year 

368,492 

357,225 

+11,267 

89,478 

100,551 

-11,073 

108,972 

130,209 

—21,237 

117,807 

141,758  - 

-23,951 

346,312 

407,308 

—60,996 

384,414 

451,799 

—67,385 

TIMES 

Tribune 

t 

Herald  . 
Sun  .  . 

World  . 
American 


Circulation  of  The  New  York  Times  Up  to  Date: 

Six  months  ended  Oct.  1,  1918, 


(Average,  daily  and  Sunday,) 
Month  ended  Sept.  30,  1918, 


(Average,  daily  and  Sunday,)  *  ' 

Week  ended  Oct.  6,  1918,  1  ^ 

(Average,  daily  and  Sunday,)  OI/OjO  O 

Week  ended  Oct.  13,  1918, 

(Average,  daily  and  Sunday,) 

406,02 1 


Week  ended  Oct.  20,  1918, 
(Average,  daily  and  Sunday,) 


18  Editor  Pnldhher  for  ( 


The  Biggest  News  This  W 
Will  Come  From  Europ 


EVER  before  have  American  newspaper  readers  so  hungrily  devoured  dispatche 
date-lines.  Local  events  have  been  dwarfed  to  comparative  insignificance  b^jl 
for  “the  latest  from  Over  There.” 

Readers  are  not  satisfied  with  bare  announcements.  They  want  details,  explanations,  circumstantial  and 
accounts  of  each  step  in  the  development  of  the  great  world  drama.  Not  only  military  news,  but  reliab 
reports  of  political  and  diplomatic  events  in  Allied  and  enemy  countries 

No  other  organization  covers  Europe  as  thoroughly  as  the  news  service  of  the  LONDON  TIMES. 

For  more  than  a  hundred  years  the  TIMES  has  been  the  gieat  clearing-house  for  military,  diplo¬ 
matic  and  political  news.  It  has  correspondents  in  every  city  and  with  every  army;  star  men  y 

watching  all  chancellories  and  parliaments;  statesmen  and  diplomats  are  its  regular  con- 
tributors.  ' 


From  all  these 
ice.  These  disd|itch( 
bird’s-eye  viewc|i  int 

They  do  not  duijlicati 
value  of  their  ne^ssa 

Your  other  skrvic 
why,  and  wh^t  it 

Often  during  tht  wa 
first  importance. 


We  now  make  first 
announcement  of 
our 


PONY 

SERVICE 


limited  to  the  smaller 
cities  and  bringing 
these  cables  within 
U  reach  of  papers 
of  moderate 
circulation. 


This  country  wil 
Adequate  facilid 

T  hose  papers  wl 
competitors,  bot 
request.  For  tei 


Independence  Pqu: 


'nher  for  October  20,  1018  19 


PUBLIC  LEDGER 


►Viennd 


che^with  foreign 
j  bithe  demand 


Now  deliv¬ 
erable  from  our 


'NiConstantinop^; 


LEASED  WIRES 


at  Chicago,  New  York,  Philadelphia  or 
Toronto  Press  Rates 


eseiar-tiung  sources  ccmes  the  news  in  the  clai  y  cables  ot  the  LurNULilN  l  llviiib-rUbLlL>i  LbULriiK  berv- 
disnitches  represent  the  very  cream  of  the  day’s  infor  nation — selected  to  give  American  readers  a  complete 
iew  d|  international  events. 

t  dufjlicate  the  Associated  Press  or  other  mutual  services,  but  so  supplement  them  as  to  greatly  increase  the 
ir  nd;essarily  condensed  dispatches. 

er  skrvices  tell  what  has  happened;  the  LONDON  TIMES-PUBLIC  LEDGER  cables  tell 
whit  it  means, 

ig  the  war,  the  LONDON  TIMES-PUBLIC  LEDGER  cables  have  carried  exclusive  news  “beats”  of 
mce. 

neijca’s  Interest  in  Foreign  News  Will  Not  End  With  the  War 

■y  wilj! never  return  to  its  pre-war  attitude  of  indifference  toward  old  world  events. 

iciliti  Mor  covering  foreign  news  are  becoming  absolutely  necessary  for  forward-looking  newspapers.  - 

rs  wllch  obtain  the  LONDON  TIMES-PUBLIC  LEDGER  Cable  S  ervice  will  have  a  distinct  advantage  over 
,  hot  j during  the  war  and  afterward.  The  Service  is  described  in  detail  in  a  circular  which  will  be  sent  upon 


LEDGER  SYNDICATE 


PHILADELPHIA 


/c 


Editor  Publisher  for  October  26,  1918 


CHARLES  F.  DODD  TO  Dominion  Publishers  Appeal  URGES  BUT  ONE  PAPER 
JOIN  HUNTSMAN  Retroactive  Paper  Price  FOR  MOST  CITIES 


edited  with  a  conscience  and  in  the  best 
interests  of  all  classes  of  the  people.” 

Summarizing  the  newspapers  in  both 
the  lower  and  the  upper  peninsula,  Mr. 
Booth  shows  that  forty-nine  cities  have 
flfty-flve  evening  new.spapers,  six  morn¬ 
ing  new.spapers,  and  eleven  Sunday 
newspapers.  In  a  longer  and  more  de¬ 
tailed  table  Mr.  Booth  shows  that  the 
circulation  of  all  the  evening  papers  in 
Michigan  aggregates  750,632;  that  of  the 
morning  papers,  192,595,  and  of  the  Sun¬ 
days,  431,832.  Mr.  Booth's  tables  of 
summaries  follow : 


Businesf*  Manafier  of  Newark  Evening 
News  Appointed  General  Manager  of 
Brooklyn  Standard  Union— Has  Fine 
Record  in  Newspaper  Making 


Ralph  H.  Booth,  After  Thorough  Sur¬ 
vey  of  Michigan  Field,  Believes 
Tendency  Is  in  That  Direction- 
Shows  How  State  Stands. 


Cabinet  Declines  to  Interfere  with  Paper 
Decision— Tribunal  May  Accept 
New  Cost  Evidence 


Montreal,  October  10. — A  deputation 

of  about  thirty  of  the  leading  publish-  Ralph  H.  Booth,  president  of  the 
ers  of  Canada  waited  on  the  Dominion  I^oth  Publishing  Co.,  has  made  a  sur- 
Cabinet  to  protest  against  the  Paper  vey  of  the  newspaper  field  in  Michigan 
Controller’s  recent  order  fixing  the  price  »hat  is  illuminating  in  respect  of  the 
of  news  print  at  $69  per  ton,  retroactive  tendency  of  the  population  of  that  State 
to  July  1,  when  the  price  was  $57.  The  ‘o  morning  or  evening  editions.  Doubt- 
deputation  emphasized  chiefiy  three  less  similar  surveys  of  other  States 
points.  would  be  equally  so.  Some  years  ago 

The  first  was  that  Controller  Pringle  Mr.  Booth  predicted  that  withiiT  Rve 
had  arrived  H  his  new  figure  without  years  there  would  be  but  two  morning 
proper  investigation,  largely,  In  fact,  papers  in  the  lower  peninsula  of  Michl- 
upon  the  mere  basis  of  the  estimates  of  gan,  and  that  these  two — in  Grand 
cost  supplied  by  the  mills,  which  could  Itaplds  and  Detroit — should  be  regarded 
not  possibly  be  analyzed  by  the  pub-  us  permanent,  since  the  size  of  those 
Usher  representatives  in  the  short  space  cities  warranted  their  publication, 
of  time  the  Controller  had  permitted.  Mr.  Booth  would  to-day  be  entirely 

The  second  point  was  In  regard  to  the  justified  in  his  prediction  were  it  not 
judicial  tribunal  which  has  been  pro-  for  the  starting  of  the  Morning  News  at 
vided  as  a  court  of  appeal  from  the  Con-  Jackson.  Since  Saginaw,  Flint,  Kala- 
troller.  The  publishers  pointed  out  that 
the  legal  practice  was  for  a  court  of 
appeal  to  decide  a  case  upon  purely  the 
original  evidence,  and  not  to  receive 
new  or  additional  evidence.  If  the  ju¬ 
dicial  tribunal  took  this  view,  the  wrong 
Paper  Controller  had  done  in  refusing 
time  for  analysis  of  the  manufacturers’ 
statements  could  not  be  remedied  be¬ 
fore  the  judicial  tribunal. 

The  third  point  was  that  the  Control¬ 
ler’s  previous  orders,  which  were  literal¬ 
ly  Government  orders,  has  repeatedly 
been  defied  by  industrial  paper  manufac¬ 
tures.  This  being  so,  the  Government 
should  be  prepared  in  any  further  case 
of  defiance  to  take  over  the  mill  con¬ 
cerned  at  once,  as  well  to  punish  those 
guilty  of  the  offence.  The  publishers 
also  pointed  out  that  there  was  no  use 
in  their  troubling  themselves  to  pre¬ 
sent  a  case  to  a  judicial  tribunal,  or  any 
other  body  or  officer,  If  the  Government 
orders  were  to  be  scouted  as  had  been 
the  case. 

Finally,  they  asked  that  the  retroac¬ 
tive  clause  of  the  Paper  Controller’s  or¬ 
der  be  suspended  until  their  appeal  was 
heard  by  the  judicial  tribunal. 

The  Cabinet  in  reply  said  in  effect 
that  they  could  not  interfere  with  the 
Controller’s  order,  but  that  they  would 
facilitate  an  appeal  to  the  judicial  tri¬ 
bunal  to  the  utmo.st,  and  that  he  order- 
in-council  esablishing  the  judicial  tri¬ 
bunal  provided  that  the  tribunal  might 
accept  new  evidence  at  its  discretion. 

If  any  difficulty  about  this  arose,  which 
the  Cabinet  did  not  anticipate,  it  would 
be  remedied  by  further  orders-in-coun- 
cll.  The  Government,  it  was  added, 
would  not  tolerate  any  defiance  of  Its 
orders. 

Finally,  as  regards  the  retroactive  pay¬ 
ment,  it  was  shown  that  the  Controller, 
while  fixing  the  condition,  had  made  no 
ruling  as  to  how  the  payment  in  ar¬ 
rears  should  be  made,  but  that  either  he 
or  the  judicial  tribunal  should  be  ap- 
peMed  to  in  this  respect. 

The  publishers  at  a  subsequent  meet¬ 
ing  decided  to  make  application  to  the 
Controller  for  an  order  suspending  the 
retroactive  payment  until  a  decision  of 
the  judicial  tribunal  is  obtained 


Charles  F.  Dodd,  business  manager  of 
the  Newark  Evening  News,  becomes  on 
November  1,  the  general  manager  of 
the  Brooklyn  Standard  Union.  Mr. 
I>udd  is  one  of  the  most  successful  news¬ 
paper  executives  in  the  East.  He  has 
be<*n  connected  with  the  Newark  Even¬ 
ing  News  for  most  of  the  lifetime  of 
that  prosperous  newspaper,  which  was 
establi.shed  in  1883. 


KEC  APIT  IT  L  ATION. 

K8lln)at<'d  (Name  of 
|N>p»lat'n.  oumaiuuity. 

900,000  Detroit  . 

130,000  Grand  Rapids  ...  2 

60,000  Saginaw  .  1 

50,000  Kalamazoo  .  1 

48,000  Jackson  .  1 

32,000  Battle  Creek  _ 2 

18,000  Escanaba  .  1 

12,000  Marquette  .  1 

9,000  Ludington  .  1 

6,000  Ionia  .  2 

5,500  Niles  .  2 

5.500  Houghton  . 

4.500  Marshall  .  2 

36  cities  1  each. .  .36 


■Eve-  Mcjrn-  Sun- 
iiiUK.  liiK.  day. 


Total 


RECAPITULATION. 

1  oify  Im.s  3  evening  1  morning  2  SiiiKiay 


3  cities  liave  1 


1  city  bus  No 
3G  cities  tiave  1 


NOTE. 

40  <-onimiinitiea  liave  only  I  daiiy  newspaiier  each. 
3*1  communities  have  oniy  1  evening  week  day 
newspaiter. 

3  connnunities  have  only  1  evening  with  Sunday. 
1  community  hag  oniy  1  morning  with  Sunday. 
0  conMiiunitieg  have  two  or  more  paiiera. 

4i>  communities  have  Engliah  daily  newapaperg. 

Five  foreign  language,  with  total  circuiatlon 
at  To.OOO  paperg,  not  listed. 


Chas.  F.  Dodd. 


Among  his  associates  on  the  Even¬ 
ing  News  was  R.  F.  R.  Huntsman,  who 
left  that  newspaper  fourteen  years  ago 
to  become  associated  with  the  late  Wil¬ 
liam  Berri  in  the  development  of  the 
Brooklyn  Standard  Union.  The  early 
friendship  of  the  two  men  has  continued, 
and  it  is  due  to  this  that  Mr.  Dodd  now 
joins  Mr.  Huntsman  in  the  conduct  of 
Brooklyn’s  hustling  evening  newspaper. 

It  will  be  recalled  that,  in  Mr.  Berri’s 
will,  the  unhampered  control  of  hi.s 
newspaper  property  was  left  in  the 
hands  of  his  executors,  Mr.  Huntsman 
being  one  of  these,  and  acting  as  the 
president  of  the  publishing  company. 
The  steady  progress  of  the  Standard 
Union  under  Mr.  Huntsman’s  control 
may  be  attributed  in  no  small  measure 
to  his  loyal  adherance  to  ideals  and 
ethical  principles  in  publishing  and  in 
advertising  which  guided  Mr.  Dodd  and 
himself  in  their  pioneer  work  on  the 
Newark  News.  Their  re-union  as  co¬ 
directors  of  the  affairs  of  a  progressive 
metropolitan  newspaper  presages  an  era 
of  still  greater  development  for  it. 

Mr.  Huntsman  feels  particularly  hap¬ 
py  over  the  engagement  of  his  old  friend 
and  a.ssociate,  who  has  been  for  so  long 
a  factor  in  the  Newark  News  organiza¬ 
tion  and  reseponsible  for  so  much  of 
that  newspaper’s  prestige  in  the  business 
community. 


'jImtrUm'i  Lsrtat  and  Stu  Nmufnr  IndumrUl  jIdvnUInt  Attniy' 


This  permanent  Weekly 
Business  Mail’s  Page  se¬ 
cured  among  non-regular 
advertisers  has  been  run¬ 
ning  two  years  —  it  is  one 
of  a  chain  of  pages  we 
liandle  —  it  carries  over 
one  hundred  thousand  lines 
of  advertising  per  year  — 
more  tlian  thirty-live  tliou- 
sand  dollars  annually  in 
new  busine.ss,  which  the 
paper  would  not  otherwise 
obtain.  The  Page  is  bene¬ 
ficial  in  many  ways  —  it 
has  made  new  advertisers 
and  helpe<l  circulation  — 
it  has  aided  the  paper  in 
taring  recognized  as  the 
business  man’s  newspaper 
in  its  community. 


if  Traveling! 


Contracts  with  the  adver-  -  - 

tiser  commence  and  end  Advertisers  arc  allowed  to  cancel  their 
together  and  are  made  for  contracts  at  will  and  another  advertiser 
twenty  weeks  at  a  time,  immediately  secured  to  take  their  place, 
being  renewed  each  twen-  All  mlvertising  is  solicited  on  an  indirect 
ty  weeks.  result,  general  publicity  basis. 

Representative  sent  upon  request. 


upon 

an  appeal  against  the  Controller’s  whole 
order,  which  publishers  will  push  as 
rapidly  as  possible. 


Embargo  Hurts  Mexican  Papers 
Eighty-one  Mexican  daily  new.spapers 
are  affected  by  the  recent  embargo  im¬ 
posed  by  the  United  States  Government 
on  the  exportation  of  newsprint  papers 
from  the  United  States  to  Mexico.  Ex¬ 
cept  for  one  plant,  which  is  controlled 
by  Germans,  there  are  no  paper  fac¬ 
tories  in  Mexico.' 


‘We  don’t  speak  the  same  !anguago,” 
said  Wilson;  but  the  Germans  have  a 
quick  understanding  of  the  thunder  of 
our  advancing  guns. 


Home  Office,  Ninth  Floor.  Dexter  Building,  Boston,  Mass. 
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MARKO 


<»  TRADE 


START  WITH  ONE  MAGAZINE 

Add  the  Second  and  Third  Magazines  in  Your  Own  Composing 
Room  When  You  Need  Them 


I  iMor'/f'g 


MAGAZINES 


THREE 


Second  Magazine,  Escapement, 
and  Supporting  Frame 


third  Magazine 
and  Escapement 


The  Second  and  Third 
Magazines  may  be  added 
at  any  time  by  the  operator 


JMo  new  framework  to  add;  no  old  parts  to  dismantle  and  dis¬ 
card;  no  assistance  required  from  an  expert  machinist.  Your 
own  operator  can  make  this  simple  change  easily  in  less  than  an 
hour’s  time  in  your  own  composing  room  by  merely  adding 
magazine  and  its  accompanying  escapement. 


If  You  Want  Your  Composing  Machine  to  Grow  With  Your  Business 
Buy  the  LINOTYPE — The  Machine  That  Lasts 


Mergenthaler  Linotype  Co.,  NewY< 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 
Canadian  Linotype  Limited,  Toronto 


22 


J.M.Annenberg  Joins  Staff  of 
Albany  Knickerbocker-Press 

Will  Have  Charge  of  Cirrulalion  in 
Srhenectady — Established  Fine  Rec¬ 
ord  in  Five  Years  on  Union-Star 

J.  M.  Annenlierg,  president  of  the  New 
York  State  Circulation  Managers’  Asso¬ 
ciation  and  for  several  years  past  circu¬ 
lation  manager  of  the  Schenectady 
Union-Star,  has  resigned  his  position 
with  that  newspaper  and  on  November  1 
will  join  the  staff  of  the  Albany  Knick¬ 
erbocker-Press. 


J.  M.  Annensbro. 


Mr.  Annenberg  will,  for  the  present, 
make  his  headquarters  in  Schenectady, 
and  will  have  charge  of  the  circulation 
of  the  Alimony  newspai>cr  in  that  city. 
The  Knickert)ocker-Press  has  recently 
acquired  a  tine  building  in  Schenectady 
to  serve  as  a  branch  office,  and  it  is  said 
that  the  engagement  of  Mr.  Annenlierg 
presages  a  lively  circulation  fight  in  that 
field,  where  the  K.-P.  is  already  widely 
distributed  in  competition  with  local 
newspapers. 

Mr.  Annenberg  has  been  with  the 
Union-Star  for  five  years,  and  in  that 
time  has  doubled  the  circulation  and 
circulation  receipts  of  that  newspaper. 
He  is  considered  by  his  fellow-circulators 
as  one  of  the  real  live-wires  of  the 
business,  and  his  change  of  allegiance 
is  a  matter  of  great  interest  in  the  cir¬ 
cles  of  organized  circulation  men.  He 
has  been  the  central  figure  in  the  work 
of  the  New  York  State  Association,  and 
active  in  the  work  of  the  I.  C.  M.  A. 


“RETURN  TO  MIDDLE  AGF^S” 

So  Dr.  Cniikshank  Characterizes  Border 
Cities'  Prevention  of  Sunday  Paper  Sale 

Toronto,  Octo*)er  21. — Declaring  that 
the  attempt  of  the  I>ominion  Lord's  Day 
.\lllance  to  prevent  the  sale  of  Sunday 
paiiers  in  Windsor  and  other  Detroit 
Kiver  municipalities  was  a  return  to  the 
Middle  Ages,  Dr.  C.  R.  Cruikshank, 
Medical  Officer  for  Health  for  Wind.sor, 
attacked  Rev.  l>r.  Rochester,  secretary 
of  the  Alliance,  at  a  meeting  of  the  Bor¬ 
der  Cities  Chamber  of  Commerce  la.st 
Thursday. 

In  defending  the  work  of  the  Alliance 
in  preventing  the  desecration  of  the 
Sabbath,  Dr.  Rochester  offered  to  debate 
the  Ix>rd’s  Day  act  publicly  with  Dr. 
Cruikshank.  The  latter  promptly  agreed 
and  declared  he  would  prove  the  ad¬ 
visability  of  changing  the  law  so  as  to 
permit  re.sidents  of  the  border  cities  and 
other  Canadians  to  obtain  their  Sunday 
papers. 


Editor  (I^  PubUfther  for  October  26,  1916 


OFFICIAL  BULLETIN  NO 
LONGER  FREE 


To  Conserve  News  Print  In  Obedience  to 
Regulations,  Commmittee  on  Pub¬ 
lic  Information  Cuts  Off  Distri¬ 
bution  of  U.  S.  Organ 


MLLF^  DE  VALLETTE  KILLED 


Head  of  American  Press  Section  Picked 
Up  Unexploded  Grenade 
Mile,  de  Vallette,  head  of  the  Ameri¬ 
can  section  of  the  Press  Department  of 
the  Foreign  Office  at  Paris,  was  killed 
instantly  last  Saturday,  when  a  hand 


grenade  whicli  .she  picked  up  in  reoccu¬ 
pied  territory  near  the  front  exploded. 
She  had  been  conducting  a  party  of 
American  women  on  a  visit  to  the  re¬ 
occupied  territory. 

Mi.ss  Elizabeth  Shirley  Thornton,  of 
the  New  Republic,  of  New  York,  was 
wounded  by  the  same  grenade. 


Distribution  of  the  United  States  Of¬ 
ficial  Bulletin,  the  publication  of  the 
Committee  on  Public  Information,  to 
newspapers  and  to  Washington  corre¬ 
spondents,  free  of  charge,  has  been  stop¬ 
ped  by  Edward  S.  Rochester,  editor. 

No  notice  of  this  intention  was  given 
the  papers  or  the  correspondents,  and 
after  deliveries  had  not  been  made  for 
several  days,  inquiry  disclosed  that  Mr. 
Rochester,  had  held  the  step  to  be 
neces^ary  for  compliance  with  the  pa¬ 
per  conservation  regulations  of  the  War 
Industries  Board. 

He  takes  the  position  that  the  Gov¬ 
ernment.  in  a.sking  newspapers  to  sus¬ 
pend  free  lists,  should  not  violate  that 
principle  with  its  own  publication.  Un¬ 
til  the  date  of  the  suspension  of  free 
deliveries  to  the  correspondents  in 
Washington,  the  Bulletin  carried  on  its 
editorial  page  a  notice  to  the  effect  that 
it  was  furnished  free  to  all  newspapers 
and  magazines  for  the  dissemination  of 
official  Government  information  and 
news. 

Correspondents  who  regarded  the  Bul¬ 
letin  as  invaluable  as  a  complete  record 
of  all  official  statements,  the  President’s 
addresse.s  and  such  matters,  have  ex¬ 
pressed  much  concern  over  Mr.  Roches¬ 
ter’s  action,  on  the  ground  that  the  Bul¬ 
letin  is  in  the  nature  of  a  public  docu¬ 
ment  and  should  be  available  to  the 
newspapers  without  charge. 

Baruch  Urges  Conservation 
of  Paper  on  U.S.  Bureaus 

Recommends  Careful  Supervision  and 

Use  by  Purchasing  Agents,  Campaign 
Managers  and  Department  Heads 

Bernard  M.  Baruch,  chairman  of  the 
War  Industries  Board,  has  sent  to  all 
departments,  bureaus,  commissions  and 
boards  of  the  Government,  recommen¬ 
dations  covering  the  purchase  and  use 
of  paper  for  publicity  matter,  corre¬ 
spondence,  and  envelopes.  Mr.  Baruch 
urged  strongly  more  careful  supervls- 
sion  by  purcha.sing  agents,  campaign 
managers  and  department  heads. 

"It  Is  necessry  to  keep  constantly  in 
mind  that  a  curtailment  in  paper  con¬ 
sumption  is  necessary,  and  department 
heads  should  consult  their  advertising 
and  printing  experts  for  advice  re¬ 
garding  the  needs  for  the  matter  in 
question,"  says  the  notice. 

“The  most  economical  method  of 
manufacturing  and  enclosing,  together 
with  the  u.seful  and  necessary  limits  of 
circulation,  should  be  heeded." 

Mr.  Baruch  suggests  that  news  print 
stock  should  be  used  for  all  pamphlets 
and  circulars  not  containing  half-tone 
illustrations,  and  that  mailing  lists 
should  be  frequently  revised  to  take 
care  of  cancellations  and  change  of 
address. 


Brszilisns  Wreck  Hun  Newspaper 
Rio  db  Janeiro,  October  21. — German 
newspapers  at  Porto  Alegre,  In  the  State 
of  Rio  Grande  do  Sul,  so  aroused  the 
populace  by  criticising  Brazilian  affairs 
that  attacks  were  made  on  the  plants 
of  thrsei  newspapers.  (Tbc  plant  of  the 
Journal  da  Tarde,  formerly  the  Vater- 
land,  according  to  reports  received  here, 
was  wrecked  and  burned. 


What  kind  of  people  in  Philadelphia 
read  “The  Record”  ?  Worth-while 
men  and  women  who  want  the  news 
without  addition  or  subtraction. 

THE 

PHILADELPHIA 

RECORD 

Always  Reliable  ” 


The  Net  Paid  Circulation 

of  the 

Newark  StarTaflle 

Newark,  N.  J. 

for  month  of  for  six  months  ending 

September,  1918,  was  September  30,  1918,  was 

58,861  57,835 

The  United  States  Government  requires  newspapers  to  make  Circu¬ 
lation  Statements  in  April  and  October  each  year.  Required  by  Act 
of  Congress  of  August  24,  1912. 

Since  the  enactment  of  the  law  requiring  circulation  statements, 
ownership,  etc.,  the  Star-Eagle  has  sworn  to  the  following  circulation: 

Oct.  I.  1SI2— 33,ai 
Apr.  1.  ISU— 32.770 
Oct.  1.  1913—34,109 
April  1, 1914-36,390 
Oct.  1,  1914—41,283 
April  1,  1915—42,011 
Oct.  1,  1915—44,949 
Apr.l,  1916—43,296 

Oct.  1,  1916—45,537 
April  1, 1917—46,396 

October  1,  1917—51,213 
April  1,  1918—53,913 

October  1,  1918 — 57,835 

A  circulation  nearly  doubled  in  six  years 

PAUL  BLOCK,  Inc. 

.  In  charge  of  National  Advertising. 


J 
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POOR  RICHARD  HEAD 
TO  BE  R.  A.  FOLEY 


Annual  Meeting  of  Philadelphia  Adver¬ 
tising  Club  Postponed  Indefinitely 
Because  of  Influenza  Epidemic — 
Rowe  Stewart  Declines  to  Run 


Phiuauelphia,  October  21. — Richard  A. 
Foley,  head  of  the  advertising  agency 
bearing  bis  name,  will  be  elected  presi¬ 
dent  of  the  Poor  Richard  Club  at  the 
annual  meeting,  which  has  been  post¬ 
poned  indefinitely  on  account  of  the  in¬ 
fluenza  epidemic.  He  will  succeed  Rowe 
Stewart,  advertising  manager  of  the 
Philadelphia  Record,  who  has  held  the 
post  for  two  years  and  who  declined  to 
run  again.  Mr.  Stewart  will  be  recalled 
a.s  chairman  of  the  Poor  Richard  Club 
Convention  Committee,  which  arranged 
the  twelfth  annual  conclave  of  the  Asso¬ 
ciated  Advertising  Oubs  of  the  World 
in  this  city  June  25-30,  1916.  Philadel¬ 
phia  will  never  forget  that  convention. 


Richard  A.  Foley. 


Mr.  Foley's  as.sociate8  on  the  list  of 
nominees  are;  Vlce-pre-sidents,  Jarvis  A. 
Wood,  vice-president  of  N.  W.  Ayer  & 
Co.;  Cyrus  H.  K.  Curtis,  president  Cur¬ 
tis  Publishing  Co.  and  the  Public  Ledger 
Oo. :  R.  H.  Durbin,  advertising  manager, 
Strawbridge  &  Oothler;  William  J.  Eld- 
ridge,  general  manager,  Hardwick  &  Ma¬ 
gee,  and  ex -Gov.  Edwin  S.  Stuart,  pres¬ 
ident  of  Leary's  Book  Store;  secretary, 
W.  F.  Therkild.son,  adverti.sing  manager 
of  W.  Atlee  Burpee  Co.  and  president  of 
the  Ohio  Society  of  Philadelphia;  trea¬ 
surer,  Thomas  R.  Elcock,  Jr.,  advertising 
manager  of  the  United  Gas  Improve¬ 
ment  Co.  and  Director  of  the  Conserva¬ 
tion  Department  for  the  United  States 
Food  Administration  in  Pennsylvania; 
directors,  to  serve  three  years,  Rowe 
Stewart,  John  H.  Sinberg,  real  e.state 
broker,  and  Wlbson  H.  Streeter,  vice- 
president  of  Bailey,  Banks  &  Biddle  Co. 

All  the  nominees  will  be  elected,  be¬ 
cause  the  last  day  for  filing  nominations 
ha.s  pa.s.sed  and  the  club’s  by-laws  pro¬ 
hibit  floor  nominationa 


AD  CLUB  CHANGES  RULES 

MemherA  Allowed  to  Open  Charge  Ac- 
rountii  up  to  $25  Debt  Cuts  Off  Servire 
The  New  York  Ad  dub  has  made 
several  changes  in  its  house  rulea  Jtome 
of  which  are: 

Members  msy  open  charge  accounts 
by  making  personal  application  for  the 
same  to  the  secretary.  Bill.s  payable  in 
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five  days  will  be  rendered  the  first  of 
each  month,  $25  being  tbe  limit  of 
credit  to  any  member. 

When  items  charged  reach  a  total  of 
$25,  a  bill  will  be  promptly  sent  to 
the  member;  if  nece.ssary,  a  second  no¬ 
tice  will  be  registered  five  days  later. 

The  amount  not  Ir^ving  been  paid 
within  ten  days  from  the  date  of  this 
regi.stered  notice,  the  Board  of  directors 
may  order  credit  disrontinued  to  the 
member,  and  the  name  »f  the  delin¬ 
quent  will  be  posted  on  the  club  bulle¬ 
tin  with  the  amount  of  Indebtedness 
stated. 


N.  Y.  Ad  Club  Arranging 


It  Will  Be  Half  Inspirational  and  Half 
Educational,  to  keep  Pare  With 
Crowing  Changes  in  Ad  Field 

Realizing  that  many  important 
changes  are  taking  place  in  every 
phase  of  the  adverti.sing  field,  the  New 
York  Ad  Club  is  arranging,  its  pro¬ 
gramme  for  the  fall  and  winter  so  that 
it  will  be  half  in.spirational  and  half 
educational. 

There  is  a  definite  need  on  the  part 
of  many  sales  managers,  advertising 
managers,  and  bu.siness  executives  for 
specific  information  as  to  how  to  cut 
down  their  labor  turnover  and  how  to 
speed  up  their  sales.  The  programme 
committee  has  already  secured  several 
men  for  the  educational  programme, 
and  a  long  list  of  men  is  now  being 
worked  on  for  the  big  inspirational  ad- 
dre.sses. 

7  Evening  Ledger  "Sports” 
Now  in  for  Army  Life 

This  Department  Cave  More  Men  For 
War  Than  Similar  Departments  of  All 
Other  Papers  in  Philadelphia 


Philadelphia,  October  21. — The  sport¬ 
ing  department  of  the  Philadelphia 
Evening  Public  Ledger  has  seven  stars 
on  its  service  flag.  It  has  given  more 
men  to  Uncle  Sam  than  all  the  other 
Philadelphia  sporting  departments  com¬ 
bined. 

Ftobert  J.  Maxwell,  sporting  editor,  en¬ 
couraged  his  men  as  they  told  him  they 
were  about  to  enlist.  "Go  right  to  it,” 
said  “Tiny,”  "and  as  soon  as  I  get  rid 
of  some  of  this  excess  weight  I’ll  join 
you.” 

Louis  H.  Jaffe,  assistant  sporting  ed¬ 
itor,  the  boxing  expert,  is  a  battalion 
sergeant-major  in  France.  Percy  San¬ 
derson,  who  ran  the  golf  column  as 
“Sandy  McNiblick,”  is  a  lieutenant.  Wil¬ 
liam  Grauel,  who  signed  his  stuff  “Bill 
Bell,”  is  now  in  France.  Joe  Devir, 
trap-.shooting  and  bowling  expert, 
packed  up  altout  a  month  ago.  When 
Jaffee  left,  “Spick”  Hall  was  named 
as.sistant  sporting  editor.  Now  Hall  is 
gone.  Robert  Paul,  “Paul  Prep,”  who 
looked  after  schoolboy  athletics,  went 
next,  and  James  S.  Carolan,  the  diminu¬ 
tive  but  veteran  sports  writer,  is  now 
a  Marine  awaiting  ordera 

The  Record  or  Inquirer  has  lost  no- 
one.  The  Press  lost  its  sporting  editor, 
James  S.  Gantz,  and  “Skip”  Powell; 
Joseph  Cunningham,  sporting  cartoon¬ 
ist,  left  the  North  American;  Walter 
F.  Dunn  and  Frank  McCracken  went 
from  the  Public, Ledger,  ^nd  John  Nolan 
gave  up  his  job  on  the  Bulletin  to  ha.«i-* 
ten  “that  victorious  peace.”  , 

So  the  score  stands:  Evening  I/'dger, 
7;  all  others,  6. 


Atlrac’.ive  Programme 


IOWA’S 

porcine  population  in  1917, 
according  to  Government 
statistics,  numbered  9,370,- 
000  Hogs  — more  than 
double  the  number  of  any 
other  State. 

The  porker  at  present 
prices  is  a  mighty  good 
indication  of  the  wealth  and 
prosperity  and  purchasing 
capacity  of  the  nearly 
2,500,000  human  population 
of  the  State. 

And,  too— the  fact  that 
Iowa  was  the  first  State  in 
the  Union  “Over  the  Top” 
for  the  “Fourth  Liberty 
Loan”  is  just  another  indi¬ 
cation  of  Iowa’s  amazing 
prosperity  which  National 
advertisers  may  capitalize 
if  they  go  after  Iowa’s  amaz¬ 
ing  prosperity  NOW! 


Leading  .Representative  Iowa  News¬ 
papers  which  will  their  bif^ 


to  promote  Sales  and  Repeat 

Orders 

Rate  for 

Circulation 

5,000  lines. 

Boone  News-Repuhliran  . 

...(E) 

»,79o 

.0121 

Burlington  Hawkeye  . 

..(M) 

.025 

Burlington  Hawkeye  . 

...(S) 

12,648 

.025 

Clinton  Heraid  . 

...(E) 

7,827 

.02 

Conneii  Biuffs  Nonpareii . (£  k  S) 

16,64o 

.03 

Davenport  Times  . 

...(E) 

2.%927 

.05 

Des  Moines  Capital  . 

...(E) 

67,519 

.ii7 

After  Nov.  Ist  rate  will  be  8c. 

Des  Moines  Register  k  Tribune  I 

;.HAE) 

118,180 

.14 

Des  Moines  Sunday  Register... 

...(S) 

68J161 

.12 

Dubuque  Telegraph-Herald _ (M  k  E) 

16,086 

.03 

Dubuque  Telegraph-Herald  . 

...(S) 

16,103 

.03 

Fort  Dodge  Messenger  k  Chronicle  (E) 

9,711 

.025 

After  July  Ist,  1919,  rate  3c.  per 

line. 

- 

Marshalltown  Tinies-Repnbliean 

..(E) 

14,000 

.0215 

.Mason  City  Clobe-Cazette-Times 

...(E) 

9,428 

.02 

After  April  Ist,  1919,  rate  3c.  per 

line. 

Muscatine  Journal  . 

...(E) 

7,275 

.02 

Ottumwa  Courier  . 

...(E) 

13,580 

.025 

Sioux  City  Tribune  . 

...(E) 

51442 

.07 

Waterloo  Courier  . 

...(E) 

14498 

.03 

Government  Statements,  6  months  period,  Oct.  Ist,  1918. 
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ISSUES  NEW  RULES  ON 
PHOTOGRAPHING 


Permits  from  Washington  no  Longer 
Required  to  Make  Pictures  of 
Camp  Where  Work  Is 
Not  Confidential 


Washington,  October  21. — New  regu¬ 
lations  governing  photographing  in 
military  camps  in  this  country  have 
been  Issued  by  the  Director  of  Military 
Intelligence  as  a  result  of  efforts  of 
the  Committee  on  Public  Information 
to  obtain  modifications  of  the  old  rules. 

Heretofore  the  rule  has  prevailed 
that  no  pictures  could  be  taken  in  any 
ermy  camp  without  an  official  perm't, 
for  which  application  had  to  be  made 
through  the  Committee  on  Public  In¬ 
formation  in  Washington. 

No  Permit  Needed 

“Hereafter  permits  from  Washington 
will  not  be  required  for  taking  ordinary 
photographs  about  open  camps  or 
military  establishments  devoid  of  ac¬ 
tivities  of  a  confidential  nature,”  the 
Committee  on  Public  Information  an¬ 
nounces.  “The  term  'open  camps’  by 
the  new  regulations  just  authorized  is 
taken  to  include  divi.slonal  replace¬ 
ments,  and  officers’  training  camps.  In 
these  camps  the  intelligence  officer  is 
charged  with  the  authority  to  control 
the  activities  of  photographers  with 
due  avoidance  of  discrimination. 

“In  the  words  of  the  new  War  De¬ 
partment  order: 

•’  The  object  of  these  regulations  is 
to  remove  all  unnecessary  restrictions 
and  grant  the  maximum  of  practical 
freedom  to  citizens  in  photographing 
matters  of  legitimate  public  or  private 
interest  In  so  far  as  is  compatible  with 
discipline  and  good  order.  Ordinary 
photographs  of  military  subjects,  con¬ 
cerning  which  no  secrecy ’is  requi.slte, 
may  be  taken  freely  about  open  camps 
■without  restrictions  other  than  such  as 
may  be  imposed  by  the  commanding 
officer,  having  due  regard  to  the  avoid¬ 
ance  of  unfair  discrimination.  The 
term  “open  camps”  is  understood  to  in¬ 
clude  all  divisional  camps,  replacement 
camps,  and  officers’  training  schools. 

Will  Be  Controlled  • 

“  ‘In  these  places  the  intelligence  offi¬ 
cer  shall  have  charge,  under  the  direc¬ 
tion  of  the  commanding  officer,  of  such 
details  of  registration,  limitation,  and 
inspection  as  may  be  found  neces.sary 
for  the  proper  control  of  civilian 
photographers  within  the  reservation. 
The  freedom  to  photograph  in  open 
camps  may  be  revoked  or  limited  at 
any  time  by  tho  commanding  officer, 
w'hen  exigencies  arise  demanding 
secrecy.’  * 

“In  matters  where  secrecy  is  im¬ 
portant  the  regulations  have  been 
made  very  strict,  and  permission  must 
be  secured  from  the  Director  of  Mili¬ 
tary  Intelligence,  and  the  photographs 
sent  to  his  office  for  censorship.  Ex¬ 
cept  in  unusual  cases,  and  ■with  special 
permits  from  the  Director  of  Military 
Intelligence,  civilians  will  not  be  per¬ 
mitted  to  take  photographs  of  experi¬ 
ments  in  material,  Intrenchments,  or 
formations,  or  of  fortifications,  armories, 
arsenals,  or  factories  connected  with 
the  national  defence.  The  taking  of 
photographs  from  kites,  aeroplanes,  or 
balloons,  and  the  taking  of  photographs 
at  ports  of  embarkation  and  at  camps 
connected  with  such  ports,  and  of 
troops  aboard  transports,  are  forbidden 
except  to  commissioned  officers  with 
special  permits  from  the  Director  of 
Military  Intelligence.”  . 
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Lieut.  James  E.  Ethridge 
Returns  From  Front 

Detailed  as  Machine-Gun  Instructor  in 

Georgia  Camp — Was  Close  By  When 
Capt.  Gillam  Was  Killed 

After  having  experienced  some  hot 
fighting  with  the  famous  Seventy-sev¬ 
enth  in  the  Machine  Gun  Battalion, 

Ueut.  James  E.  Ethridge  has  returned 
under  special  orders.  He  will  go  di¬ 
rect  to  a  Georgia  camp  as  machine-gun 
Instructor. 

Lieut.  Ethridge,  before  entering  the 
service,  was  an  official  of  the  Ethridge 
Association  of  Artists,  and  a  member 
of  the  New  York  Ad  Club. 

“We  were  not  long  in  being  detailed 
to  a  post  in  the  Argonne  Forest,”  says 
Lieut.  Ethridge,  "where  some  of  the 
hotest  contests  of  the  war  have  been 
in  progress.  The  very  character  of  the 
country  here  makes  for  trouble,  and 
the  Germans  seemed  determined  to 
hang  on  at  whatever  cost.  Night  and 
day,  rain  and  shine,  however,  we  were 
given  instructions  to  hand  them  back 
their  own  medicine — and  in  stronger 
doses. 

“I  happened  to  be  near — not  more 
than  a  few  yards  distant — when  Capt. 

Gillam  was  killed.  A  little  later  his 
brother  officer,  Lieut.  Harris,  was  mor¬ 
tally  wounded,  and  it  was  my  privilege 
to  carry  him  to  the  rear.” 

By  an  odd  coincidence,  Lieut.  Elth- 
ridge  reached  New  York  just  in  tlm« 
to  bid  good-bye  to  Capt.  Alfred  Eth¬ 
ridge,  who  has  been  called  to  France. 

Capt.  Alfred  Ethridge,  of  tho  Ordnance 
Department,  has  been  in  direct  charge 
of  aerial  drop-bomb  instruction  at  the 
Armorer’s  School,  Wilbur  Wright  Field, 

Fairfield,  O.,  but  has  recently  been 
transferred  to  Browning  machine-gun 
instruction. 


NORTHCLIFFE  TRUSTS  WILSON 


Believes  President  Able  to  Deal  with 
Berlin  Diplomacy 

I.(ONDON,  October  28. — Lord  North- 
cliffe,  commenting  on  Germany’s  reply 
to  President  Wilson,  said: 

"A  hasty  perusal  of  the  German  note 
reveals  that,  with  truly  Prussian  self¬ 
ishness,  no  mention  is  made  of  Austria- 
Hungary  or  of  Turkey.  It  seems  to 
me  that  the  document  may  be  read 
either  as  a  means  to  gain  time  or  as  a 
confession  of  a  state  of  affairs  militarily 
and  economically  worse  than  we  know. 
Tho  German  Government  may  bo  hop¬ 
ing  to  exploit  the  conditions  of  the 
armistice  as  an  outrage  upon  German 
honor  and  as  a  means  of  rallying  the 
German  nation  for  desperate  resistance, 
oc  it  may  simply  bo  trying  to  put  the 
Pre.'ddent  into  the  position  of  trustee 
for  the  German  people,  which  will  have 
thrown  Itself  upon  his  mercy. 

The  least  satisfactory  feature  of  the 
reply  Is  the  shameless  prevarication 
with  regard  to  German  outrages  on  land 
and  sea,  and  the  suggestion  that  this 
be  dealt  with  by  a  neutral  commission 
Is  a  mere  subterfuge.  The  arguments 
employed  to  prove  that  a  reform  of  the 
German  Constitution  has  been  acoom- 
plished  are  unworthy  of  serious  consid¬ 
eration. 

“The  President,  who  dealt  so  firmly 
and  shrewdly  with  the  previous  Oerm.an 
attempts  to  entangle  him  In  wordy  dis¬ 
cussions,  may  be  trusted  to  compel  the 
German  Government  to  show  whether 
It  really  Intends  unconditional  surren-^ 
der,  which  alone  can  satisfy  the  de¬ 
mands  of  the  military  and  naval  au¬ 
thorities  of  the  Allies,  or  whether  it 
simply  Is  playing  for  time.” 


What  Governor  Edge 
Has  to  Say  About 

NEW  JERSEY 


“New  Jersey  has  already  given  more  than 
120,000  of  its  sons  to  the  war.  New  Jersey 
has  thirty  cantonments  at  which  are  repre¬ 
sented  every  state  in  the  Union.  It  has 
shipyards  with  more  than  70,000  patriotic 
v\  orkmen  turning  out  one  complete  merchant 
ship  every  week  in  the  year  and  it  is  the 
munition  center  of  America.  New  Jersey 
has  more  boys  in  the  service  today  in  pro¬ 
portion  to  population  tha  i  any  other  state  in 
the  union.  New  Jersey  has  been  first  in 
everything,  and  New  Jersey’s  sons  will  be 
the  first  to  administer  the  blow  that  w  11  ulti¬ 
mately  make  this  world  safe  for  democracy.’’ 

This  is  just  a  little  boost  fer 
what  is  today  one  of  the 
country’s  greatest  war  states. 

In  this  state  tens  of  thou¬ 
sands  of  people  are  making 
big  money  and  spending  a 
.  goodly  portion  of  it. 

The  wise  advertiser  will  not 
neglect  this  field. 


Cultivate  It  By  Using  These 
Important  Newspapers 

Paper  Clrenlatlon.  Rate  5,000  lines 

Asbury  Park  (E)  .  7,8»8  .0207 

Atlantic  City  Press  (M)  Union  (E) .  13,185  .0350 

Camden  Courier  (E)  .  11,091  .025 

Elizabeth  Journal  (E)  (A.B.C.) .  10450  .0314 

Hackensack  Record  .  5,072  .0178 

Newark  Sunday  Call  (S)  .  52445  .11 

Newark  Star-Eagle  (E)  .  57435  .11 

Morristown  Record  (E) .  8425  .0107 

Passaic  Herald  (E) .  0,014  .015 

Passaic  News  (E) .  7,027  .0215 

Paterson  Call  (M) .  18424  .0321 

Paterson  Press-Guardlan  (£) .  11,107  .03 

Paterson  Sunday  Chronicle  (S) .  8434  .08 

Perth  Amboy  Ereninfr  News  (E)  .  8,025  .0214 

Plainfield  Conrier-News  (E) .  7,427  4216 

Union  Hill  (Weehawkeif)  Hudson  Dispatch  14,000  42 

»'  I  I  I 

Tliaodor*  S.  FatUncar  Advartiaint  Agancy,  314  Kinnar  Buildiag,  Nawark.  N.  J. 
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“MAKING  THE  NEWS-  COURIER  PAY” 

EI)lT(>f{  &  Pl’BLISHKR’S  seriCB  of  articles  by 
\V.  LdvinRston  I^med,  In  which  the  problems 
of  the  advertisinir  nTanaKcrs  of  daily  newspa¬ 
pers — particularly  those  of  developinff  new  adver¬ 
tising:  accounts  on  constructive  lines  which  make 
for  permanence — are  discussed  in  a  common-sense 
way,  have  attracted  very  wide  and  favorable  atten¬ 
tion. 

Mr.  I.Arned  is  the  Art  Director  of  the  Ethrld«:e 
Asso<  iation  of  Artl.sts,  and  is  recognised  as  the  fore¬ 
most  advertising  illustrator  of  the  present  day.  And 
yet  he  i.s  more  than  an  illustrator.  He  is  a  sales¬ 
man,  with  a  clear  understanding  of  the  problems  of 
salesmanship  and  of  the  relation  thereto  to  ad- 
verti.sing. 

In  his  article  in  Editor  &  Pcbusher,  Mr.  La.rned 
takes  for  his  theme  each  week  some  one  line  of 
business  or  trade  in  which  the  advertising  possi¬ 
bilities  have  not  usually  been  fully  developed.  For 
example,  in  the  issue  of  October  19  he  concentrated 
on  "A  Campaign  for  the  Automobile  Repair  Shop 
or  Any  Progressive  Garage.”  He  presented  six 
drawings  to  be  u.sed  as  layouts  for  a  series  of  ads 
for  this  line  of  busine8.s,  and  in  his  text  he  outlined, 
in  a  practical  way,  the  method  of  appeal  to  be  used 
by  the  advertising  manager  of  a  daily  new.spaper 
in  glutting  local  firms  Interested  in  such  a  cam- 


R  I  A.  L 


Brisbane’s  inva.sion  of  Milwaukee,  at  this  par¬ 
ticular  time,  is  a  measure  of  his  concern  and  anx¬ 
iety  over  the  mental  distress  of  his  critics.  It  affords 
another  example  of  the  spectacular  audacity  of  the 
man  who  has  had  the  courage  to  advocate  for 
twenty  years  the  temperate  use  of  light  wines  and 
beers,  who  .saw  no  impropriety  in  having  financial 
relations  with  men  engaged  in  the.se  industries. 

If  recent  events  have  served  to  diminish  Mr. 
Brisbane’s  influence  over  millions  of  newspaper 
readers,  who  look  to  him  day  by  day  for  light  and 
leading,  the  fact  has  not  become  apparent.  Per¬ 
haps  this  may  be  due  to  the  knowledge  among  his 
admirers  that  he  has  shown  sturdine.ss  and  seren¬ 
ity  under  attack,  and  has  not  evaded  the  issue.  The 
world  likes  a  man  who  stands  by  his  guns,  even 
though  some  may  question  the  righteousness  of  his 


THE  STANDARD  RATE  CARD 


THE  PURCHASER  PAYS 

The  Federal  Trade  Commission,  in  issuing  rul¬ 
ings  as  to  maximum  prices  for  newsprint,  to 
accord  with  the  findings  of  the  Circuit  Court 
Judges  who  acted  as  reviewing  arbitrators,  and  to 
promulgate  added  costs  to  cover  labor  and  freight 
increases,  calls  attention  to  some  significant  facts. 

The  highest  average  per-ton  net  profit  earned 
by  the  signatory  companies  in  the  first  half  of  1916 
was  $7.46.  The  Federal  Court  Judges  decided  that, 
under  pre.sent  conditions  of  hazard,  a  fair  per-ton 
profit  .should  be  $19.75. 

The  Federal  Trade  Commission  notes  the  fact 
that  "it  has  lieen  establi.shed  by  Governmental 
price-fixing  authorities  that,  during  the  war,  in  case 
of  unusual  cost  increase  caused  by  war  conditions 
and  a  working  hardship,  such  increase  should  be 
equitably  distributed  and  not  passed  on  fa  toto  to 
the  purchaser.” 

If  this  rule  had  been  followed  by  the  reviewing 
arbitrators  it  is  plain,  as  pointed  out  in  the  Com¬ 
mission’s  rulings,  that  the  net  average  profit  of 
$19.75  per  ton  “was  ample  to  absorb  all  increases  in 
wood  cost.s,  labor  costs,  and  freight  charges  up 
to  the  present  time,”  and  that  the  companies,  after 
absorbing  such  increased  costs,  would  still  have  an 
average  net  profit  of  $14.69  per  ton,  which  would 
give  the  manufacturers  a  net  Increased  per-ton 
profit  over  1916  of  $7.23. 

However,  the  Federal  Trade  Commission  was 


In  this  is.sue  he  treats  the  matter  of  Dairy  Ad¬ 
vertising  in  the  common-sense  way.  The  cuts  ac¬ 
companying  his  articles  are  suitable  for  reproduc¬ 
tion  in  any  desired  size.s,  from  single  column  to 
three  or  four  column  space. 

Editor  &  Pi  rlishior  has  received  numerous  re- 
.quests  from  advertising  managers  of  daily  news¬ 
papers  for  permi.ssion  to  use  these  cuts.  For  the 
present  that  permis.sion  is  cheerfully  granted  to  any 
newspaper.  The  demand  has  become  so  great,  how¬ 
ever,  that  plans  are  being  made  to  sell  the  cuts  of 
the  series  on  a  service-charge  basis,  and  the  details 
of  this  plan  will  be  announced  shortly.  It  Is  the 
purpose  of  Eiutor  &  Pi'Busher  to  grant  to  one  news¬ 
paper  in  each  city  exclusive  rights  to  use  the  illus¬ 
trations  in  the  series,  furnishing  them  in  matrix 
form  in  various  sizes  and  at  a  price  sufficient  to 
cover  the  expense  of  such  service. 

It  is  the  opinion  of  many  advertising  managers 
that  the  Lamed  articles,  with  their  highly  effectiva 
adverti.sing  illu.srtrations,  afford  the  best  available 
material  for  use  in  campaigns  for  the  promotion  of 
new  busine.ss  in  local  fields.  The  series  will  be  main¬ 
tained  for  a  long  period,  and  it  is  the  purpose  of 
Mr.  Lamed  to  make  these  articles  increasingly  val¬ 
uable  to  adverti.sing  managers. 

BRISBANE’S  INVASION  OF  MILWAUKEE 
RTHUR  BRISB.ANE  writes  to  Editor  A  Pub¬ 
lisher  from  Milwaukee  under  date  of  October 
18:  "Thus  far  in  Milwaukee  I  own  only  the 
Evening  Wisconsin  and  Daily  News,  which  I  have 
consolidated  and  which  are  doing  very  well.” 

Of  course  this  does  not  dispose  of  the  rumors 
that  Mr.  Brisbane  has  still  other  Milwaukee  news¬ 
papers  on  his  .shopping  list,  but  rather  confirms 
them.  TTie  admirers  of  this  brilliant  publicist,  im¬ 
mune  from  .surprise,  await  with  confidence  word 
that  he  has  completed  his  Milwaukee  programme 
and  has  brought  under  his  ownership  all  the  dailies 
in  that  field  which  niay  be  in  the  market. 

Arthur  Brisbane  keeps  the  new.spaper  world 
guessing.  When  the  Alien  Property  Cu.stodian 
charged  that  money  furnished  by  the  brewery  in¬ 
terests  had  figured  in  Mr.  Brisbane’s  purchase  of 
the  Washington  Times,  and  when  Mr.  Brisbane 
frankly  stated  the  facts  of  the  tran.saction,  many 
people  argued  that  the  revelation  would  prove 
disastrous  to  his  power  as  a  public  mentor.  They 
assumed  that  he  would  quietly  withdraw  from  the 
limelight  and  court  public  forgetfulness  of  the 
whole  matter.  The.se  anxious  friends,  however,  had 
not  rightly  appraised  Mr.  Bri.sbane’s  fighting  quali¬ 
ties.  They  had  no  idea  that  he  would  take  a  course 
which  would  invite  further  speculation  as  to  his 
motives  and  purposes — that  he  would  go  into  the 
very  citadel  of  the  brewing  interests  and  acquire 
further  newspaper  holdings  there. 


The  American  Association  of  Advertising 
Agencies  has  adopted  a  standard  rate  card. 
The  fact  is  of  special  importance  to  every 
newspaper  and  to  every  national  advertiser. 

Rate  cards  have  always  been  the  despair  of 
space  buyers.  Not  by  any  means  a  majority  of 
newspapers  have  u.sed  rate  cards  which  are  at  once 
comprehen.siv’e  and  clear. 

There  are  certain  facts  about  a  newspaper  and 
about  its  advertising  rates  which  space  buyers  must 
have  at  hand  in  making  up  lists  of  mediums  to  be 
u.sed  in  a  campaign.  The  problem  of  putting  these 
facts  into  a  condensed  form  is  one  which  staggers 
the  imagination  and  often  baffles  the  efforts  of  pub¬ 
lishers.  The  ta.sk  of  a  space  buyer  who  must  "dig 
out”  information  essential  to  him  from  rate  cards 
varying  in  style  and  in  the  scope  of  points  covered, 
scarcely  any  two  ba.sed  upon  the  same  form  and 
.style,  i.s  onerous  and  often  impossible. 

Nothing  could  be  more  obvious  than  the  wisdom 
of  a  general  adoption  by  all  publi.shers  of  a  stand¬ 
ard  form,  such  as  has  been  developed  by  the  A.  A. 
A.  A.  With  a  card  conforming  to  this  standard  in 
every  particular  the  publisher  places  before  the 
agent  and  the  .space  buyer  the  facts  they  require  In 
interpreting  or  .standardizing  the  cards. 

This  example  of  service  as  rendered  to  the 
newspapers  by  the  agency  men  marks  a  big  step 
forward  in  the  development  of  better  bu.siness  rela¬ 
tions  between  publi.shers  and  space  buyers.  The 
general  adoption  of  the  new  form  of  rate  card  by 
newspapers  will  obviate,  very  largely,  the  need  for 
.special  correspondence  concerning  national  adver¬ 
tising  accounts  and  will  minimize  to  the  vani.shing 
point  the  disputes  over  Interpretations  of  rates  or 
conditions  of  publication. 

There  i.s  not  involved  in  the  proposed  standard¬ 
ized  rate  card  any  dispoidtion  on  the  part  of  agen¬ 
cy  men  to  “manage  the  publisher’s  busineas  for 
him.”  Only  MUTUAL  buslne.ss  is  involved;  and  the 
purpo.se  is  to  simplify  the  proce.sses  by  which  this 
bu.sine.ss  is  tran.sacted. 
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bound  by  the  findings  of  the  reviewing  arbitrators  to 
add  the  actual  increases  in  labor  and  freight  costs 
to  the  $3.50  per  hundred  pounds  price  established 
by  the  court,  thus  passing  these  increases  on  to  the 
purchaser  of  newsprint  in  toto. 

The  newsprint  manufacturers  seem  to  have  es¬ 
tablished  their  right  to  assess  upon  publishers  what¬ 
ever  further  advances  may  come  in  manufacturing 
costs,  without  the  necessity  of  absorbing  any  of 
these  charges  themselves.  The  rule,  however,  will 
apply  to  decreases  in  costs,  which  will  come  in  due 
time,  and  by  which  the  publishers  will  eventually 
profit  in  their  turn.  Of  course,  under  a  competitive 
market — which  the  after-war  period  should  restore 
— no  manufacturer  will  attempt  to  hold  to  the  pres¬ 
ent  rate  of  net  per-ton  profit.  For  the  prospect 
of  even  a  $10  per-ton  profit  on  newsprint  in  normal 
times  would  attract  investment  to  that  industry  on 
a  largo  scale. 

AN  OFFENSIVE  WHICH  FAILED 
ERMANY’S  greatest  “offensive”  against  the 
morale  of  the  American  people  was  launched  in 
the  midst  of  the  campaign  for  the  Fourth  Lib¬ 
erty  Loan.  True  to  form,  the  Potsdam  Gang  util¬ 
ized  poison  ga.s — the  effect  of  which,  it  was  intend¬ 
ed,  should  be  to  create  In  the  minds  of  its  victims 
the  hallucination  that  “the  war  is  over.”  Accord¬ 
ing  to  Pot.sdam  psychology  this  form  of  hallucina¬ 
tion,  somewhat  widely  Inculcated  in  the  American 
mind,  should  have  paralyzed  the  Fourth  Liberty 
Ijoan. 

Now  it  happens  that  Potsdam  has  never  been 
able  to  understand  the  mental  reactions  of  free  peo¬ 
ples. 

The  Potsdam  gas-offensive  did  bring  with  it 
a  momentary  shock.  But  if  .served  only  to  retard 
the  campaign  for  the  Fourth  Liberty  Loan — not  to 
seriously  check  or  defeat  it. 

The  people  quickly  realized  the  Import  of  the 
German  "peace  plea.”  The  President’s  formal  re¬ 
sponse  to  the  German  Government  voiced  the  tem¬ 
per  and  decision  of  the  people,  as  reflected  in  the 
press  of  the  nation.  In  the  last  days  of  the  drive 
for  the  Fourth  Liberty  Loan  the  folks  at  home 
caught  the  spirit  of  the  American  boys  at  the 
Marne.  The  great  fight  had,  at  last,  been  brought 
to  our  doors;  and  the  fire-test  was  not  shirked. 

In  de-naturing  the  German  poison  gas,  and  in 
rallying  our  people  for  a  smashing  counter-offensive 
with  Liberty  Dollars,  the  press  once  more  served 
the  nation  and  the  world  in  a  time  of  supreme 
crisis.  _  The  service  was  voluntary,  spontaneous,  al¬ 
most  routine  in  its  nature;  yet  the  newspapers 
spoke  as  with  one  voice,  and  that  was  the  clarion- 
voice  of  Americanism.  They  beat  back  the  Huns 
who  came  bearing  “gifts”  as  decisively  as  General 
Pershing’s  boys  are  beating  back  those  bearing 
arms. 
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PERSONALS 

• 

C.  W.  Danziger  has  been  appointed 
general  managing  editor  of  the  Pitts¬ 
burgh  Gazette-Times  and  Chronicle- 
Telegraph. 

Robert  Rgan,  a  well-known  Pitts¬ 
burgh  newspaper  man,  has  gone  to 
EYance  with  the  Knights  of  Columbua 

David  J.  Davies,  former  sporting  edi¬ 
tor  of  the  Pittsburgh  Dispatch,  has 
been  appointed  Y.  M.  C.  A.  director  of 
athletic  naval  training,  with  headquar¬ 
ters  at  Sfin  Domingo. 

A.  Howard  Carroll,  former  Sunday 
editor  of  the  Pittsburgh  Dispatch,  who 
entered  the  service  as  a  private,  has 
been  made  a  second  lieutenant,  and  is 
at  a  military  training  school  in  France. 

Charles  J.  Doyle,  sporting  editor  of 
the  Pittsburgh  Gazette-Times,  is  now 
attached  to  Pershing’s  staff  in  France. 

Lieut.  Warren  H.  Gilman,  formerly  of 
the  Brooklyn  Eagle,  has  arrived  in 
France. 

H.  J.  Day  has  sold  the  Hagerstown, 
Ind.,  Exponent  to  Harry  L.  Stoltz. 

Ben  Harrell,  a  former  newspaper 
man  of  Huntingrton,  Ind.,  recently 
broke  airplane  records  at  Kelly  Field, 
San  Antonio,  Tex.,  making  twenty- 
seven  continuous  loops  in  a  Curtis  bi¬ 
plane,  according  to  a  dispatch  from 
there.  Once  before  Harrell  came  with¬ 
in  one  of  equalling  the  record,  with 
twenty-three  loops. 

J.  W.  (Bud)  Pegler,  of  the  London 
staff  of  the  United  Press,  is  now  "ship’s 
writer”  on  an  American  warship  in 
European  waters. 

Edwin  W.  Hullinger,  formerly  man¬ 
ager  of  the  Detroit  bureau  of  the  United 
Press,  is  now  on  its  London  staff. 

Perry  Arnold,  formerly  foreign  editor 
of  the  United  Press,  is  now  in  Europe 
for  the  Committee  on  Public  Informa¬ 
tion. 

Harry  Guggenheim,  former  editor  of 
the  Oak  Cliff  News,  published  at  Dalla.s, 
Tex.,  is  now  a  lieutenant  of  -the  Texas 
Cavalry  in  camp  at  San  Antonio. 

G.  C.  Morgenstern,  former  newspaper 
man  of  Muskogee,  Okla.,  is  now  a  re¬ 
porter  on  the  Dallas  (Tex.)  Morning 
News. 

Tex  Bayless,  former  reporter  on  the 
Dallas  (Tex.)  Evening  Journal,  and  later 
newspaperman  of  Cleburne,  Tex.,  Is  now 
a  member  of  the  naval  aviation  service 
in  training  at  Chelsea,  Mass. 

R.  H.  McVey,  of  Company  L,  859th 
Infantry,  former  linotype  operator  of 
the  Dallas  (Tex.)  Morning  News,  has 
been  wounded  in  action  in  France. 

Harrison  H  McGill,  reporter  on  the 
Dallas  (Tex.)  Evening  Journal,  has  been 
accepted  for  enlistment  in  the  tank 
corps  of  the  United  States  army,  and 
will  leave  shortly  for  the  training  camp 
at  Raleigh,  N.  C. 

Z.  M.  Duckworth,  Jr.,  former  reporter 
on  the  Dallas  (Tex.)  Dispatch,  has  en¬ 
listed  in  the  United  States  navy,  and  is 
ijow  ill  in  a  naval  hospital  in  New  York. 

R.  E.  Connor,  who  has  worked  on 
varlows  Texas  newspapers  in  Houston, 
Waco,  and  San  Antonio,  and  also  in 
New  Orlean.s,  has  been  employed  as  a 
reporter  on  the  Dallas  Evening  Journjil. 

A.  M.  Jones,  of  Shreveport,  La.,  has 
been  employed  as  head  machinist  in  the 
compo.sing  room  of  the  Dallas  (Tex.) 
Morning  New.s,  succeeding  Jack  Guard, 
Who  is  now  with  the  Newark  (N.  J.) 
Ledger. 

L.  E.  Hill,  'formerly  editor  of  the 
Orange  (Tex.).  Tribune,  has  joined  the 
editorial  staff  of  the  Denver  Rocky 
Mountain  Newa 

Charles  H.  Myers  has  left  the  Port¬ 
land  Oregonian’s  copy  desk  for  a  sim¬ 
ilar  position  with  the  Telegram,  of  the 
same  city. 


rNE  brightness  of  life  is  certainly  as  interesting 
as  its  shadows.  The  greatest  police  reporters 
are  those  able  to  see  through  the  gloom  of  crime 
and  misery  and  to  write  humanly.  A  park  in  New 
York  is  named  in  honor  of  a  police  reporter  (the  late 
Jacob  A.  Riis)  who  wrote  sympathetically  of  the 
poor  and  miserable. — Marlen  E.  Pew. 


Editorial  Rooms  Witness  Wedding 
Miss  Virginia  ’Tyler  Hud.son,  formerly 
connected  with  New  York  new.spapers, 
set  an  interesting  precedent  by  her 
marriage  to  Sergeant  Grant  L.  Brlght- 
man  last  ’Tuesday.  The  couple  were 
wed  in  the  editorial -rooms  of  the  Green¬ 
wich  (Conn.)  News  and  Graphic.  Ser¬ 
geant  Brightman  was  aJ.so  formerly 
connected  with  newspapers  in  New 
York. 


James  McCool,  automobile  editor  of 
the  Salt  Lake  Herald,  has  been  doing 
special  work  in  Oregon  for  the  spruce 
production  division  of  the  United  States 
Signal  Corp.s. 

R.  J.  Cromle,  managing  editor  of  fthc 
Vancouver  (B.  C.)  Sun,  is  visiting  Pa¬ 
cific  Coast  cities  to  make  a  personal  In- 
ve.stigation  of  housing  and  shipbuilding 
conditions. 

James  A.  Cassell,  for  the  past  three 
years  motion-picture  editor  of  the  Port¬ 
land  Oregonian,  has  enlisted  in  the  tank 
corps  and  t)een  a.s.slgned  to  E-ort  Lawson. 

Hugh  J.  Kent,  former  reporter  on  the 
Dallas  (Tex.)  Evening  Journal,  is  now 
a  private  of  the  111th  E'ield  Signal  Bat¬ 
talion  in  France. 

Capt.  J.  R.  Montgomery,  Company  B, 
362d  Infantry,  has  been  ga.ssed  in 
Fr.'ince,  according  to  a  message  to  his 
wife  in  Houston,  Tex.  Capt.  Mont¬ 
gomery  was  formerly  a  reporter  on  the 
Galveston  (Tex.)  News,  and  was  later  in 
charge  of  the  Houston  bureau  of  that 
publication. 

Joseph  EYieschel,  Joseph  Mahan,  and 
Ix)Uis  Rosenberg,  employed  in  the  mail¬ 
ing  room  of  the  St.  Paul  Daily  News, 
have  left  for  the  army.  There  are  now 
seventy-nine  members  of  the  News  staff 
in  service. 

Ben  Phillip.s,  head  of  the  night  copy 
desk  of  the  Minneapolis  Tribune,  has  en¬ 
tered  the  artillery  service.  He  was  for¬ 
merly  with  the  Tacoma  (Wash.)  World 
Lodger. 

Frank  L.  Madden,  former  pre.sldent  ut 
the  St.  Paul  Advertl.sing  Club,  is  at 
Halifax,  N.  S.,  having  been  on  a  special 
mis.sion  to  Inspect  tiir^r  lands  north 
of  Edmonton,  in  Western  Canada,  for 
F’oley  Bros.,  St.  Paul  contractors. 

Earl  F.  Gates,  of  the  Bo.ston  Herald 
copy  desk,  has  resigned  to  devote  his 
entire  time  to  the  publicity  work  of 
the  American  Red  Cross  at  its  Boston 
headquarters. 

Lieut.  John  H.  Canfield,  formerly  on 
the  Dallas  New.s,  Galveston  News, 
Houston  Post,  Waco  Morning  New.s,  and 
other  Texas  papers,  has  been  commis¬ 
sioned  first  lieutenant  and  as.signed  as 
aerial  observer,  104th  Aero  Squadron. 


Marlen  Pew’s  First  Vacation 
Marlen  E.  Pew,  Chief  of  the  News 
Division  of  the  War  Department,  spent 
a  few  days  with  his  family  in  New  York 
last  week — his  first  vacation  .since  he, 
was  called  from  Editor  &  Pubijsher 
editorial  staff  to  serve  the  Government. 
Mr.  Pew  was  welcomed  to  Park  Row 
by  numerous  friend.s,  and  paid  a  visit 
to  his  old  associates  in  this  office. 


From  His  Friends 

I.iast  Saturday,  on  the  occa.sion  of 
the  leave-taking  of  E.  D.  De  Witt  to 
enter  upon  his  new  duties  with  the 
New  York  Herald,  his  a.ssociates  of  the 
staff  of  Editor  &  Publisher  presented 
to  him  a  token  of  their  good  wishes  in 
the  form  of  a  gold-mounted  cigar  case 
of  beautiful  design  and  workmanship. 


Editor  &  Publisher’s  cla.sslfied  col¬ 
umns  offer  you  "classified  service.’’  Put 
In  your  call  for  the  man  you  need. 


LOST  LEGION  HERO 
WAS  WORLD  MAN 


Lieut.  .Arthur  F.  McKeogh  Home  After 

Thrilling  Escapes  While  Carrying 
News  of  Its  Predicament  Through 
Surrounding  Germans 

Lieut.  Arthur  F.  McKeogh,  formerly 
of  the  Sunday  .staff  of  the  New  York 
World,  but  now  in  the  308th  Infantry, 
Rainbow  Division,  has  returned  from 
overseas,  having  lieen  detailed  to  this 
country  to  serve  as  an  Instructor. 

Lieut.  McKeogh’s  regiment  is  the  one 
that  was  cut  oft  in  the  forest  of  Ar- 
gonne,  surrounded  by  Germans,  which 
held  out  so  gallantly  for  days  without 
food,  until  rescued  by  other  American 
troops. 

Lieut.  McKeogh,  indeed,  is  Ike  man 
who  carried  the  news  of  the  predicament 
of  his  regiment  to  the  Americans,  pass¬ 
ing  through  the  enemy  after  a  number 
of  fights  in  which  he  killed  and  was  al¬ 
most  killed  himself.  He  was  wounded 
in  an  arm  in  a  duel  with  a  German  of¬ 
ficer  who  tried  to  stop  him,  but  v/ho  can 
never  try  to  stop  another.  McKeogh 
reached  the  American  lines,  almost 
starved  from  two  and  a  half  days  with¬ 
out  food,  but  he  carried  his  message  and 
the  Lost  Regiment  was  relieved. 


Publisher  Morris  in  War  Service 
C.  D.  Morri.s,  publisher  and  editor  of 
the  St.  Jo.seph  (Mo.)  Gazette,  is  now 
attached  to  the  Red  Cross  and  w'ill  do 
special  work  for  that  organization  on 
the  Belgian,  E^rench,  and  Italian  fronts. 
Mr.  Morris  enjoys  con.siderable  fame  as 
a  writer  and  public  speaker  throughout 
the  Middle  West.  The  readers  of  the 
St.  Joseph  Gazette  are  looking  forward 
to  some*intere.sting  stories  which  Mr. 
Morris  anticipates  being  able  to  send 
back  from  time  to  time.  He  expects  to 
be  overseas  for  a  year. 


Wallis  Gets  Commission 
Clyde  Walli.s,  former  city  editor  of  the 
Dallas  (Tex.)  Morning  News,  who  re¬ 
signed  some  time  ago  to  enlist  in  the 
Coast  Artillery  Corps,  has  been  commis¬ 
sioned  first  lieutenant  of  heavy  artillery 
and  assigned  as  instructor  at  the  artil¬ 
lery  officers’  training  camp  at  F'ort  Mon¬ 
roe,  Va, 


Manlon  C.  Mitchell  Gets  Cross 
Portland.  Ore.,  October  21.  —  Major 
Manton  C.  Mitchell,  of  the  39th  In¬ 
fantry,  son-in-law  of  the  late  John  F. 
Carroll,  for  many  years  publi.sher  of 
the  Portland  Telegram,  has  received  the 
croix  de  guerre  for  gallant  service.  The 
award  was  made  for  bravery  in  swim¬ 
ming  a  river  and  cutting  wire  en- 
tanglement.s.  Major  Mitchell  was 
wounded,  presumably  while  on  this  dan¬ 
gerous  mission,  and  is  now  a  patient  in 
a  Red  Cross  hospital  in  Paris. 


Playing  the  Old,  Old  Game 
Several  Minnesota  state  officiaiB 
gave  a  pleasant  young  man  $5  each 
to  assist  whtrt  purported  to  be  a  forth¬ 
coming  dinner  of  the  St.  Paul  Pre.ss 
Club.  They  received  an  engraved  card 
in  return  and  soon  learned  that  no 
such  dinner  was  to  bo  given.  The 
pleasant  young  man  is  not  to  be  found. 


E.  W.  Granger  Leaves  Toronto  Globe 
A  change  in  the  Ottawa  representa¬ 
tion  of  the  Toronto  Globe  is  announced. 
Edward  W.  Grange,  who  has  been  the 
Globe’s  resident  correspondent  at  the 
capital  for  quite  a  number  of  years,  is 
retiring  and  going  into  private  business. 
His  place  is  being  taken  by  W.  J.  Jef¬ 
fers,  late  of  the  Montreal  Gazette,  who 
is  an  old  Globe  man. 


British  airmen  on  the  wing  capture 
s’xiy-five  Gesman  Infantry mc.n.  The 
Bililsh  Lion  ii  some  bird. 


The  J  ackson  Citizen- 
Press  Has  Signed  a  Con¬ 
tract  for  The  Haskin 
Service  for  One  Year 
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NEWSPAPERS  FOREMOST 

(Continued  from  page  10) 

tine.  Your  flrst  job  would  be  to  gret 
distributers  tor  your  product,  and  after 
grettini:  as  many  dealers  as  possible,  to 
stock  the  groods,  you  would  then  gro  af¬ 
ter  the  consumers  in  the  local  news¬ 
papers.  In  the  work  of  stocking  the 
dealers  you  would  have  the  cooperation 
of  the  service  departments  of  the  news¬ 
papers.  The  service  department  of  the 
Baltimore  Sun,  for  instance,  is  so  com¬ 
plete  and  so  well  organized  that  it  can 
tell  you  how  many  people  in  Baltimore 
wear  false  teeth,  how  many  men  smoke 
a  ten-cent  cigar,  and  how  many  homes 
are  wired  for  electricity.  This  depart¬ 
ment  of  the  Sun  could  immediately  fur¬ 
nish  you  with  a  complete  list  of  all  the 
po.ssible  distributers  for  a  new  tooth 
paste  or  a  shaving  soap. 

"All  this  data  is  available  for  the  use 
of  the  advertisers,  and  the  newspaper 
that  does  not  render  some  service  of 
this  kind  Is  a  back  number.  For  in¬ 
tensive  advertiang  with  dealer  service 
and  dealer  cooperation  the  supremacy 
of  the  newspaper  is  unchallenged.  It 
has  no  competitor.  The  street  car  is 
not  a  competitor  because  it  does  not 
enter  the  homea  The  street-car  card 
does  not  carry  the  news  of  the  day, 
and  hence  does  not  focus  the  attention 
and  Interest  of  the  reader  on  the  ad¬ 
vertising. 

“When  the  manufacturer  who  is 
seeking  distribution  for  his  product 
gets  through  with  Baltimore  he  will 
tackle  Philadelphia  in  the  same  way; 
then  he  will  move  on  to  Pittsburgh.  If 
he  has  money  enough  and  the  business 
justifies  it.  he  will  work  several  cities  in 
the  same  time,  and  some  day  when  he 
gets  a  national  distribution  covering 
every  State  in  the  Union  he  will  use 
the  magazines  as  well  as  the  newspa¬ 
pers — the  magazines  burn  a  trade¬ 
mark.  or  a  name,  into  the  public  mind 
where  it  can  never  be  rubbed  out;  the 
newspaper  moves  the  goods  to  the  con¬ 
sumer  in  each  locality. 

What  kind  of  business  sense  leads  a 
man  to  advertise  a  product  in  Pitts¬ 
burgh  in  order  to  sell  it  in  Baltimore? 

If  he  has  no  distribution  in  Pittsburgh, 
why  waste  money  there?  The  thing  to 
do  is  to  concentrate  on  each  city,  and 
hit  it  good  and  hard. 

"For  mail-order  advertising  or  for 
advertl.slng  a  product  that  can  be  pur¬ 
chased  by  a  small  percentage  of  the 
population,  and  which  cannot  have 
more  than  one  or  two  dealers  in  each 
city,  the  magazine  is  the  most  economi¬ 
cal  medium.  It  covers  the  whole  coun¬ 
try  thinly  at  small  cost.  It  will  popu¬ 
larize  a  trade-mark  and  protect  good¬ 
will;  but  where  a  product  is  made  for 
the  entire  human  race,  where  the  pos¬ 
sible  sales  are  only  limited  by  the  total 
population,  the  newspaper  as  a  medium 
of  distribution  is  supreme,  because  It 
reaches  the  largest  number  of  homes  in 
each  locality.  It  Is  the  only  medium  ^ 
that  secures  the  cooperation  of  the 
dealer. 

"It  is  possible  to  stock  up  a  dealer 
with  an  automobile  that  he  never  heard 
of  by  showing  him  a  beautiful  ad  in  a 
national  medium,  when  the  arti.st  and 
copy-man  have  combined  to  produce  a 
stunning  effect;  but  after  he  is  stocked 
the  dealer  or  manufacturer  will  have 
to  use  the  newspapers  to  move  the 
gooda  The  modern  up-to-date  news-  ' 
paper  has,  therefore,  become  not  only  < 
a  medium  of  advertising  for  reaching 
the  largest  possible  number  of  consum-  i 
era  of  a  product,  but  It  is  now  recog-  i 
nized  as  an  instrument  of  distribution 
indispensable  to  the  manufacturer  or 
merchant  who  must  have  dealer  co-  i 
operation  in  order  to  market  bis  gooda”  I 


U.  S.  Press  a  Unit  Against 
Dealing  With  Germany 

Place  No  Credence  in  Bona  Fides  of 

Berlin  and  Urge  War  Until  Kaiser 
Sues  for  Peace 

AS  an  indication  of  how  the  press  of 
the  country  stands  on  the  proposals 
made  to  this  country  by  Germany,  the 
New  York  World  published  a  digest  of 
the  editorial  utterance  on  October  22, 
the  day  after  the  German  note  current 
at  that  time  was  received  here,  unof¬ 
ficially. 

Their  attitude  is  uncompromisingly 
against  any  reliance  l>eing  placed  in  the 
bona  fides  of  Berlin,  and  insistently  up¬ 
on  driving  ahead  with  the  Allied  arms 
until  Germany  shall  surrender. 

In  the  list  are  all  the  New  York  pa¬ 
pers,  the  Denver  Rocky  Mountain  News, 
Indianapolis  Star,  New  Haven  Journal- 
Courier,  Bridgeport  Telegram,  Charles¬ 
ton  (S.  C.)  News  and  Courier,  Richmond 
Tlmes-Dispatch,  Boston  Herald,  Raleigh 
News  and  Observer,  Washington  Post, 
Manchester  Union,  Springfield  (Ma.ss.) 
Union,  Memphis  Commercial  Appeal, 
Los  Angeles  TMmes,  Kansas  City  Jour¬ 
nal,  Philadelphia  Inquirer,  Philadelphia 
Public  Ledger,  Worcester  Telegram. 
Portland  (Me.)  Press,  Waterbury  Re¬ 
publican,  Providence  Journal,  Buffalo 
Express,  Atlanta  Constitution,  Tampa 
Tribune,  Toledo  Times,  Baltimore  Sun, 
Baltimore  American,  Lowell  Courier- 
Citizen,  Hartford  Courant,  Chicago 
Tribune,  Galveston  News,  Fort  Worth 
Record,  Salt  Lake  Telegram. 

N.  V.  PAPERS  GAVE  $1,325,000 

Metropolitan  Dailies  Barked  Words  with 
Cash  in  Liberty  Loan 
One  million  three  hundred  and  twenty- 
five  thou.sand  dollars  was  the  total 
amount  of  subscriptions  to  the  fourth 
Liberty  I.<oan  obtained  in  New  York  by 
the  Newspaper  Division,  a  section  of 
the  Printing,  Publishing,  and  Allied 
Materials  Committee  of  the  Rainbow 
Division. 

The  subscriptions  announced  October 
23  were: 

The  New  York  Times . $450,000 

Journal  and  American  .  169,600 

W’orld  and  Evening  World  _ 118,000 

Sun  and  Evening  Sun .  100,000 

Evening  Post  .  93,100 

Associated  Pre.ss  .  45,850 

Journal  of  Commerce  .  41,750 

Dally  News  Record  and  Women's 

Wear  .  25,000 

The  Mall  .  22,700 

Herald  and  Telegram  .  22,300 

Morning  Telegraph  .  15,000 

Staats-Zcitung  .  16,000 

New  Yorker  Herold  .  10,000 

United  Press  .  9,000 

Courrier  des  Etats-Unls  .  9,350 

Globe  . T .  7,700 

New  York  Commercial  .  5,000 

Der  Americaner  .  6,000 

Former  Dallas  Newspaper  Man  Dead 
J.  J.  Parker,  formerly  business  man- 
‘ager  of  the  Fort  Worth  Bureau  of  the 
Dallas  News,  died  at  his  home  in  Fort 
Worth,  Texa.s  on  October  13.  Mr. 
Parker  became  business  manager  of 
the  Circulation  and  Advertising  Bureau 
of  the  Galveston-Dallas  News  in  Fort 
Worth  in  1892,  and  held  this  position 
continuously  until  1915,  when  he  re¬ 
signed. 

Germany  denies  there  were  U-boat 
atrocities.  That's  why  Berlin  orders 
them  stopped. 


Has  Prosperous  People 
And  a  Powerful  Press 

AND 

Her  Good  Roads  Help  “Deliver  the  Goods” 

In  Indiana  live  3,000,000  prosperous  people  amid  unparal¬ 
leled  industrial,  agricultural  and  economical  conditions. 

It  is  a  state  teeming  with  busy  factories  and  fertile  farms. 
Her  citizens  are  blessed  with  unequalled  geographic  and 
economic  advantages,  Indiana  is  “right  in  the  heart  of 
things.” 

The  papers  listed  below  lead  and  express  public  opinion 
of  the  state.  They  have  built  up  an  enormous  and  repre¬ 
sentative  clientele.  By  maintaining  their  papers  on  a  strictly 
business  basis — accepting  only  clean,  honest  advertising — 
using  only  the  pick  of  the  news — they  have  won  the  full 
confidence  of  their  readers. 

Indiana’s  roads  are  GOOD.  She  stands  FIRST  in  the 
number  of  miles  of  improved  roads.  With  their  ally,  the 
motor  truck,  Indiana’s  good  roads  are  speeding  up  business 
throughout  the  entire  state.  Rapid  and  economical  trans¬ 
portation  is  provided  not  only  for  the  immense  demands  of 
war  industr>',  but  also  to  meet  the  greatly  increased  com¬ 
mercial  and  agricultural  needs. 

Indiana’s  good  roads  help  the  traveling  salesmen  sell 
goods,  the  mail  carrier  deliver  mail,  and  the  farmer  get  pro¬ 
duce  to*town.  They  save  time  and  labor,  promote  greater 
efficiency  and  increase  BHSIXESS  for  the  whole  state. 

Use  These  Papers  to  Cover  the  State 


Circulation 

5.000-line  rate 

Anderson  Bulletin  . 

. (E) 

5,992 

.01857 

Anderson  Herald  . ! . 

. (E) 

5,427 

.0125 

Kvansville  Courier  . 

. (M) 

22,246 

.04 

Evansville  Courier  . 

. (S) 

18,715 

.04 

Fort  Wayne  Journal-tiazette  . 

. ...(M) 

29,000 

.05 

Fort  Wayne  Journal-dazette  . 

. (S) 

24,000 

.05 

’Indianapolis  News  . 

. (E) 

123,437 

.15 

Indianapolis  Star  . 

. (M) 

99,065 

.11 

Indianapolis  Star  . 

. (S) 

113,129 

.14 

•Lafayette  Courier  . 

. (E) 

8,435 

.02 

Lafayette  Journal  . 

. (M) 

10,476 

.02143 

Marion  Leader-Tribune  . 

. (M) 

8,140 

.0215 

Muncie  Press  . 

. (E) 

9,646 

.01786 

Muncie  Star  . 

. (M) 

26,203 

.0425 

Muncie  Star  . 

. (S) 

16,006 

.0425 

*Richmond  Item  . . 

. (M) 

8,221 

.02 

’Richmond  Palladium  . 

. (E) 

11,003 

.025 

’South  Bend  Tribune  . 

. (E) 

17,138 

.035 

Terre  Haute  Star  . 

. (M) 

26,212 

.04 

Terre  Haute  Star  . 

. (S) 

18,388 

.04 

’Terre  Haute  Tribune . 

. (E) 

25,412 

.04 

’V'incennes  Capital  . 

. (E) 

3,210 

.01071 

’Terre  Haute  Tribune  . 

. (S) 

18,870 

.04 

•(fovcrnment  statements  Oct.  1st,  1918. 

Other  circulations  Government  statements  April  1st,  1918. 
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FORMER  CITY  EDITOR 
15  AN  ARTIST  WITH 
BAYONET 


Private  Petbr  A.  Burkb. 

Private  Peter  A.  Burke  hails  from 
Ironton,  O.,  where  he  was  city  editor 
on  the  Evening  Register  before  he  en¬ 
listed  in  the  Marine  Corps.  He  now- 
toys  with  a  Springfield  with  much  the 
same  ease  that  he  formerly  pushed  a 
copy  pencil. 


His  satisfied  grin  has  .spread  with  the 
contemplation  of  many  meals  of  good 
marine  “chow"  and  the  muscles  which 
one  were  used  only  to  stir  the  copy  boy 
to  action  are  now  like  steel  spring. 
He  is  an  artist  with  the  bayonet,  too, 
and  ranks  high  with  the  Devil  Dogs 
as  a  prospective  Hun-jabber. 

PREPARES  NEW  LOAN  PUBLICITY 

Treasury  Already  Busy  with  Plans  to 
Advertise  Fifth  Liberty  Loan 
Long  before  the  figures  for  the 
Fourth  Liberty  Ix>an  had  been  com¬ 
pletely  tabulated,  preparations  were 
we’l  under  way  at  the  Treasury  for  the 
publicity  plans  for  the  next  loan. 

It  is  probable  that  publicity  methods 
in  the  Fifth  Loan,  which  will  come  next 
March  or  April,  will  include  the  giving 
of  Fifth  Liberty  Loan  honor  fl.ags,  hon¬ 
or  buttons  for  subscribers,  window  cards 
for  the  homes  of  bond  buyers,  percent¬ 
age  stickers,  and  art  posters. 

It  has  been  suggested  that  the  hon¬ 
or  flag.  Instead  of  bearing  five  bars, 
might  carry  the  Roman  numeral  V,  sig¬ 
nifying  at  one  and  the  same  time  "five" 
and  “Victory.” 

Newspaper  Men  at  Arsenal 
Newspaper  men  from  Albany,  Troy, 
and  Schenectady,  recently  visited  the 
Watervliet  arsenal,  as  the  gue.sts  of  the 
commandant.  Colonel  Charles  Mettler 
and  were  shown  through  the  big  plant. 


mnhatlan  (£jo, 

^sudiisfed  1895 


Your  Illinois  Distribution 

Needs  the  Sun  and 
Rain  and  Warmth  of 

Illinois  Newspaper 
Advertising 

if  your  business  plant 
is  to  live  and  grow  till 
it  yields,  in  full  growth, 
a  bumper  crop  of 

Illinois  Sales 

And  the  Sun  and  Rain 
and  Warmth  of  Ad¬ 
vertising  that  cultivate 
and  make  grow  the 
seeds  of  Distribution 
in  that  field  are  in¬ 
comparable  in  their 
effectiveness,  when  em¬ 
bodied  in 
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BOSS  SHOULD  SHUN  HIS  OFFICE. 

Lord  Northrliffe  Believes  Head  of  Bus¬ 
iness  Should  Visit  It  Seldom 

IX)NIX)N,  October  21.  —  Lord  North- 
cliffe,  who  is  extremely  interested  in  the 
shipbuilding  proposition  in  England,  has 
l>een  conducting  a  campaign  on  the 
t>ef«t  system  of  timekeeping  in  ship¬ 
yards.  He  was  asked  if  the  importance 
that  he  attached  to  accurate  timekScp- 
ing  applied  also  to  business  offices  and 
factories. 

"I  cannot  say  that  I  think  good  tlme- 
kei'ping  is  the  soul  of  business,"  he  re¬ 
plied.  "Drive,  energy,  and  initiative  a^e 
the  heart,  .soul  and  brain  of  a  business, 
but  good  timekeeping  is  essential.  I 
do  not  believe,  however,  that  the  head 
of  a  bu.siness  firm  .should  keep  hours  like 
an  office  boy.  Indeed,  to  my  mind,  the 
head  of  a  great  business  should  rarely 
go  to  his  office.  He  should  travel,  read 
and  think.  He  is  a  rather  poor  organ¬ 
izer  who  has  to  go  to  his  office  to  sup¬ 
erintend  other  people." 


Coe  Buys  Whitewater  (Wis.)  Gazette 
The  Whitewater  (Wis.)  tlazette  h.as 
Is-en  taken  over  by  H.  K.  Coe,  and 
will  lx-  ab.sorl)ed  into  the  Hegister. 


The  Net  Paid  Circulation  of 
The 

LOUISVILLE 

HERALD 


In  June,  1918,  waa 

DAILY  -  -  -  63,491 

SUNDAY  -  -  -  51,471 

This  is  an  Increase  over  June,  1917,  of 

DAILY . 11,426 

SUNDAY  -  -  -  -  6,848 

The  increase  over  June,  1913  (5  years), 
totals 

DAILY . 97% 

SUNDAY  -  -  -  -  85% 


Large*!  Non-Duplicated  Circulation 
Member  (A.  B.  C.) 


, 

In  Des  Moines 

THE 

REGISTER 
is  the  only 
morning  paper. 

THE 

TRIBUNE 

is  the 
leading 

evening  paper. 

Combined 

paid 

circulation 

over  120,000 

1 

Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2c - 12c  Per  Week 

KELLY-SMITH  COMPANY 
23PI'  h  Avenna  Lytton  Bnilding 

NEW  YORE  CHICAGO 


BRISBANE  HAS  NO  WORRY 

(Continued  from  page  7) 
than  the  circulation  of  both  papers 
before  1  bought  them,  and  it  is  still 
ri.sing.  The  advertising,  too,  is  increas¬ 
ing.  The  first  week  of  my  ownership  I 
added  90  per  cent,  to  the  advertising 
rates,  and  the  merchants  of  the  town 
agreed  that  .still  the  rate  was  no  more 
than  fair. 

“The  fact  is  that  I  have  been  helped 
greatly  by  my  friends  in  New  York,  not 
only  in  Milwaukee,  but  in  Washington 
also.  Nathan  Straus  and  a  number  of 
others  wrote  to  Wa.shington  merchants 
about  me  when  I  bought  the  Times,  and 
they  have  done  the  same  thing  with 
Milwaukee  merchants.  They  know  what 
I  am  and  what  I  stand  for,  and  they 
mean  that  others  shall  know  it,  too.” 

Referring  to  the  purchase  of  the 
Washington  Times  with  brewers’  money 
and  the  investigation  that  is  about  to 
l»e  made  concerning  it,  Mr.  Brisbane 
.said: 

"I  Ijought  the  Times  with  the  money 
of  brewers  l>ecause  I  could  borrow  from 
them.  I  could  have  borrowed  from  an¬ 
other  trust  company  if  I  had  tried,  but 
1  didn’t.  I  have  nothing  to  regret  in 
the  tran.saction.  I  am  willing  to  be  in¬ 
vestigated  as  far  as  the  Senate  wishes 
to  go,  and  to  appear  before  them  any 
day  they  set. 

"Any  man  can  afford  to  be  lied  about 
in  small  things  if  he  has  the  power  to 
tell  the  truth  on  a  big  scale,  and  1  can 
talk  daily  to  millions  of  people.  The 
men  who  are  attacking  me  at  present 
will  be  dead  and  buried  and  forgotten 
and  I  shall  .still  be  talking  to  eight  or 
ten  million  Americans.” 

Mr.  Brisbane  left  New  York  Thursday 
morning  for  Wa.shlngton,  via  Chicago 
and  Milwaukee,  taking  his  secretary  and 
his  talking-machine  with  him,  as  usual. 
He  dictates  articles  and  has  them  writ¬ 
ten  on  the  train,  dropping  them  off  at 
convenient  points  to  be  telegraphed  to 
the  papers  for  which  they  are  destined. 

Brisbane  Berger’s  Parlner 
Is  New  Accusation 

Letter  to  Member  of  Senate  Judiciary 

Committee  Makes  Charge  That  He  Is 
Part  Owner  of  Socialist  Papers 

The  inve.stigation  by  the  United 
States  Senate  into  the  purchase  of  the 
Wa.shington  Times  by  Arthur  Bri.sbane, 
and  the  general  alleged  activities  of  the 
brewing  interests  in  connection  with 
Herman  propaganda,  has  been  post¬ 
poned  until  after  November  12. 

Sen.sational  charges  again.st  Mr.  Bris- 
liane  were  continued  in  a  letter  received 
by  a  member  of  the  Senate  Judiciary 
Sub-t'ornmittee,  de.signated  to  investi¬ 
gate  the  purcha.se  of  this  newspaper 
with  money  furnished  by  the  brewers. 

The  declaration  is  made  that  Brisbane 
not  only  is  part  owner  of  the  Ijcader, 
Victor  Berger’s  Sociali.stic  pai)er,  here¬ 
tofore  barred  from  the  mail  for  seditious 
.statements,  but  is  a  stockholder  In  the 
Social  Democratic  Publishing  Company, 
of  Milwaukee.  'Phis  concern  l.ssued  the 
I.,eader  and  the  Vorwaerts. 

It  is  insl.sted  in  the  letter  that  the 
present  move  of  tho.se  affiliated  In  the 
organs  indicated  is  to  cooperate  with 
the  brewers  and  pro-Hermans  in  obtain¬ 
ing  for  Germany  the  best  peace  terms 
po.ssible.  It  is  said  that  these  interests 
will  work  together  with  that  end  in 
view,  .seeking  so  to  mould  public  senti¬ 
ment  as  to  .save  Germany  every  possible 
humiliation  in  arranging  a  final  basis 
for  discontinuing  the  war. 


Brisbane  Writes  Fire  Story 
for  Evening  Wisconsin 

Milwaukee  Sentinel  Building  So  Dam¬ 
aged  by  Flames  that  Editions  Were 
Got  Out  in  Other  Plants. 


Arthur  Brisbane,  owner  of  the  Eve¬ 
ning  Wisconsin,  Milwaukee  Daily  News, 
Washington  Times,  and  perhaps  other 
newspapers,  returned  to  his  old  trade  as 
reporter  when  fire  damaged  the  plant 
of  the  Milwaukee  Sentinel  so  seriously 
on  the  night  of  Monday,  October  14,  that 
it  became  necessary  to  get  out  its  edi¬ 
tions  in  other  establishments.  The  fire 
destroyed  adjacent  buildings.  The  dam¬ 
age  to  the  Sentinel’s  home  was  done 
mainly  by  water.  Mr.  Brisbane  report¬ 
ed  the  fire  for  an  extra  edition  of  the 
Evening  Wisconsin. 

The  Journal  and  the  Evening  Wiscon¬ 
sin  offered  the  use  of  their  plants  until 
the  Sentinel  was  able  to  resume  opera¬ 
tions  in  its  own  building.  All  the  work 
on  the  Tuesday  morning  edition  was 
done  in  the  Journal  building.  The  Tue.s- 
day  evening's  paper  was  issued  from  the 
Sentinel  building,  although  the  printing 
was  done  on  the  presses  of  the  Jour¬ 
nal.  Shortly  afterward  printing  on  the 
Sentinel  pre.sses  was  resumed. 


New  Publishing  Corporations 
The  Thomson-Barlow  Co.,  Inc. — Cap¬ 
ital,  $125,000;  principal  office  in  Borough 
of  Manhattan.  The  directors  are:  Ralph 
S.  Thomson,  216  West  66th  St.,  New 
York;  Walter  P.  McLean,  Orange,  N. 
J.;  Samuel  J.  Kessler,  Jersey  CHty,  N.  J. 

Henry  Burr  Music  Corporation — Cap¬ 
ital  .stock,  $15,000;  principal  office.  Bor¬ 
ough  of  Manhattan.  The  directors  are; 
A.  Arthur  Giden,  A.  S.  Levy,  and  Max 
D.  Josephson,  all  of  233  Broadway,  N.  Y. 

La  tin- American  Press,  Inc. — Capital, 
$2,000;  principal  office.  Borough  of  Man¬ 
hattan.  The  directors  are:  Aristides  G. 
Odio,  150  Nassau  St.,  New  York;  Wil¬ 
liam  G.  Cook,  and  J.  F.  Stevens,  Chicago. 

Charter  has  been  granted  by  Secre¬ 
tary  of  State  Lyon  at  Oklahoma  City, 
Okla.,  to  the  News  Publl.shlng  Company, 
publishers  of  the  Enid  (Okla.)  Daily 
News.  The  company  is  capitalized  at 
$50,000  and  the  Incorporators  are: 
Richard  M.  Elam,  Ernest  C.  Dunlap,  and 
Bertha  Dunlap,  all  of  Enid. 


PRESSES  PAPER  CONSERVATION 


Hilton  U.  Brown  Posts  Notice  Urging 
Employees  to  Rigid  Economy 

The  strenuous  efforts  of  some  pub- 
li.shers  to  comply  with  the  wish  of  the 
Government  in  regard  to  the  conserva¬ 
tion  of  paper  is  well  illustrated  by  the 
following  order  which  was  posted 
throughout  the  office  of  the  Indianapo¬ 
lis  News  by  Hilton  U.  Brown,  general 
manager: 

"The  advance  in  price  of  news  print 
pap<!r  by  the  Paper  Controller  in  Can¬ 
ada  to  $69  and  $73  a  ton  means  that 
all  grades  of  paper  in  this  country  will 
be  jumped  to  a  much  higher  figure  than 
heretofore.  All  departments  should  look 
further  for  ways  to  economize  in  paper. 
Calendered  and  linen  grades  will  be  .sup¬ 
plied  only  for  the  most  Important  let¬ 
ters.  Many  new.spaper  offices  are  al¬ 
ready  using  simply  news  print  scrap  for 
their  ordinary  correspondence.  Please 
look  over  the  whole  matter  conscien- 
tiou.sly  and  see  if  you  can  sugge.st  fur¬ 
ther  methods  of  economy  in  the  use  of 
all  kinds  of  pai)er.  Good  paper  has  be¬ 
come  so  high-priced  and  profitable  that 
the  mills  are  abandoning  print  paper 
manufacturing  in  some  instances,  thus 
reducing  the  available  supply.” 


Moncton  Papers  at  Three  Cents 
Montreal,  October  21.  —  The  two 
Moncton,  New  Brunswick,  papers,  the 
Transcript  and  the  Times  have  increas¬ 
ed  their  selling  price  to  3  cents  a 
copy,  or  $6  a  year.  The  increased 
cost  of  white  paper  is  forcing  papers 
all  over  the  country  to  raise  their  sub¬ 
scription  prices. 
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Captain  J.  0.  Adler  Kills 
Hun  Major  in  Duel 

N.  Y.  Times  Executive  also  Wounded  An> 
other  in  Struggle  for  Possession  of 
Village  His  Men  Had  Just  Won 

Capt.  Julius  Ochs  Adler,  of  the  ex¬ 
ecutive  staff  of  the  New  York  Times, 
was  the  leader  of  the  unit  which  cap¬ 
tured  St.  Juvln,  east  of  Grand  Pr6,  on 
the  morning  of  October  12.  After  re¬ 
ceiving  his  orders,  Capt.  Adler  led  his 
men  straight  for  the  village.  As  they 
neared  the  houses,  a  scattering  ma¬ 
chine-gun  fire  opened  upon  them.  Capt. 
Adler  says  he  had  forty-six  men  left 


Capt.  J.  O.  Adler. 


when  ho  got  into  the  village.  Separat¬ 
ing  into  squads,  this  small  force  clean¬ 
ed  up  the  place  and  then*  started  for 
the  hillcrest,  now  held  by  a  rather 
strong  force  of  Germans.  The  sheer 
daring  of  the  Americans’  approach 
frightened  the  Germans  into  demoral¬ 
ization,  with  the  result  that  Capt.  Ad¬ 
ler’s  men  captured  nearly  two  hun¬ 
dred  prisoners. 

After  losing  the  hill  the  following 
morning  through  a  German  counter¬ 
attack  in  force,  Capt.  Adler  was  com¬ 
pelled  to  fall  back  upon  the  village. 
The  Imminent  danger  of  losing  the  vil¬ 
lage  was  averted  by  Capt.  Adler’s  en¬ 
gaging  in  a  pistol  duel  with  the  two 
German  majors  leading  the  attacking 
force,  killing  one,  and  wounding  the 
other  severely,  with  the  result  that  the 
Germans  were  disheartened  by  the  loss 
of  their  leaders,  and  fell  an  easy  prey 
to  reinforcements  which  arrived  soon 
after. 

Capt.  Adler  came  through  unhurt 
He  is  now  acting  major,  commanding 
the  First  Battalion  of  the  806th  Regi¬ 
ment  of  the  Seventy-seventh  Division, 
composed  of  New  York  men. 

Capt.  Adler  is  the  son  of  H.  C.  Adler, 
the  manager  of  the  Chattanooga  Times, 
now  at  Washington  as  assistant  to  Pro¬ 
vost  Marshal-General  Crowder. 


BERLIN  MAY  SEE  ROTARY  FLAG 
At  the  luncheon  of  the  Rotary  Club  of 
New  York,  held  at  the  Hotel  McAlpln 
last  Thursday,  Anthony  Euwer,  the 
"Poet  of  the  Northwest,"  spoke  on 
"Shoulder  Shots  from  His  Book  ‘Wings 
and  Other  War  Rhymes.’  ’’ 

An  American  flag  was  presented  to 
the  "Allied  Rotary  Club  of  France,” 
through  a  member  of  Gen.  Pershing’s 
staff.  Gen.  Pershing  is  a  member  of  the 
Rotary  Club  in  Paris,  and  he  will  be  re¬ 
quested  to  carry  this  flag  with  him  on 
his  march  to  Berlin.  • 
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’'VICTORY  PRAYER  IDEA  IS  ’SELLING’  RELIGION  TO 

AMERICA” 

By  WiLUAM  T.  Elijs 

VIEWED  from  the  advertising  standpoint,  the  most  effective  bit  of  publicity 
ever  done  for  religion  In  America  is  the  Inauguration  of  the  Noon  Prayer 
Minute,  or  the  dally  “Victory  Prayer"  idea. 

This  has  swept  the  country.  Congress  has  adopted  a  formal  resolution  com- 
nrending  it.  The  Rotary  Clubs  of  America  not  only  observe  the  practice  them¬ 
selves,  but  they  are  also  nationally  promoting  it.  The  Red  Cross  War  Council  at 
Was.hlngton  has  requested  all  of  its  chapters  and  auxiliaries  to  observe  this  minute 
in  their  meeting.s.  Catholic  prelates  and  Protestant  officials  of  all  the  well-known 
denominations  have  appealed  for  the  rcco.gnltion  of  this  war-time  custom.  .\t  the 
moment,  the  country  is  behind  the  Victory  Prayer  Minute  as  it  has  seldom,  if  ever, 
before  been  behind  any  definitely  religious  proposal. 

Thus  the  Victory  Prayer  idea  is  “selling”  religion  to  America.  It  has  put 
prayer,  and  the  definite  recognition  of  the  Supreme  Being,  into  the  minds  of 
countless  persons  who  never  go  to  church,  never  read  a  religious  book,  and  never, 
under  ordinary  circumstance.s,  engage  in  personal  devotions.  Even  those  who  do 
not  personally  observe  the  Prayer  Minute  cannot  escai>e  having  it  thrust  before 
their  attention  every  day.  Wa.shlngton's  big  siren,  which  announces  the  Prayer 
Minute  at  noon,  is  a  more  potent  advertisement  of  religion  than  a  thousand 
church  bells. 

Dike  all  good  advertising  ideas  (though  the  Victory  Prayer  was  not  Intended 
as  an  advertisement),  this  one  has  had  unexpected  and  Important  by-products. 
Naturally,  it  has  stimulated  serious-minded  patriotism:  it  was  meant  to  do  so. 
Al.so,  and  without  design,  it  has  been  a  noteworthy  demon.st ration  of  religious 
unity.  People  of  all  falth.s,  and  of  none,  have  prayed  together  in  common  rever¬ 
ence  and  sincere  supplication.  Catholic  and  Protestant,  Jew  and  CTirlstlan 
Scientist,  have  alike  found  that  the  Prayer  Minute  serves  their  mood  and  need. 

Furthermore,  this  public  rite  has  set  people  to  thinking  about  the  spiritual 
and  idealistic  side  of  the  war.  It  has  been  real  propaganda  for  the  higher  aspects 
of  the  Allied  aims.  And  it  has  concentrated  attention  upon  the  moral  and  religious 
problems  involved  in  the  war,  and  in  reconstruction.  In  commending  the  soldiers 
and  .sailors  and  airmen  to  the  care  of  God,  there  has  been  inevitably  a  fresh  sense 
of  solicitude  for  their  welfare  in  spirit  and  l)ody,  as  well  as  in  arms. 

Finally,  the  .swift  spread  of  the  Victory  Prayer  movement,  and  its  popularity 
with  ail  sorts  and  conditions  of  men,  is  an  advertisement  of  the  truth  that  Ameri- 
cans  are  fund.amentally  a  .sentimental,  reverent,  and  spiritually  alert  people. 


SCORES  HEAD-WRITERS  WHO  SACRIFICE  TRUTH 
TO  GRIP  ATTENTION  OF  READERS 

By  R.  D.  MacManus, 

Publicity  Manager  for  Armour  &  Co.,  Chicago. 

IT  is  with  fear  and  trembling  that  I  seek  space  in  the  Editor  &  Publisher  to 
voice  criticism  of  head  writers  who  wander  from  the  facts  in  the  story  in 
building  gripping  captions.  Becau.se  the  packing  industry  has  suffered  much 
at  the  hands  of  head  writers  I  feel  that  our  protest  should  receive  consideration. 

As  a  newspaper  man  of  many  years’  experience,  I  appreciate  the  fact  that 
head  writers  cannot  be  expected  to  have  technical  information  on  every  subject 
which  appears  in  the  news  columns  of  this  age.  Neverthele.ss,  that  does  not 
excu.se  the  head  writer  for  making  errors  that  give  the  reading  public  wrong 
impre.ssions. 

A  glaring  in.stance  of  this  came  in  connection  with  the  recent  report  of  the 
Federal  Trade  Commis.sion.  That  body  recommended  Government  control  of 
certain  auxiliaries  of  the  packing  industry — the 'stock  yards,  the  live-stock  car 
lines,  the  refrigerator  lines,  and  the  branch  houses.  While  the  efficient  opera¬ 
tion  of  these  adjuncts  is  essential  to  the  handling  of  food  .supplies,  still  they  do 
not  constitute  the  packing  Indu.stry  any  more  than  news  .stands  and  print  paper 
.storages  constitute  a  newspaper.  But  hundreds  of  head  writers  on  papers,  big 
and  little,  in  every  part  of  the  country,  announced  in  glaring  captions  that  the 
seizure  or  taking  over  of  the  packing  industry  was  contemplated. 

Another  practice  against  which  we  utter  protest  is  that  of  making  a  cap¬ 
tion  .state  as  a  fact  the  .sub.stance  of  .some  charge.  For  example,  a  charge  was 
filed  in  Wa.shlngton  many  months  ago  that  certain  large  food  purveyors  had 
purchased  the  bulk  of  the  tomato  crop  of  California.  The  headlines  brazenly 
announced  that  the  tomato  market  had  been  cornered.  The  charge  was  not 
true,  and  even  if  it  had  been  true  it  would  not  have  meant  the  cornering  of  the 
tomato  market,  because  California's  entire  output  of  tomatoes  is  only  a  matter 
of  2  or  3  per  cent,  of  the  total  pa<-k.  Yet  the  reading  public  was  given  to  un¬ 
derstand  that  the  tomato  market  had  been  corneretl — and  that  impres.sion  came 
largely  from  erroneous  headlines,  and  has  never  been  corrected,  so  far  as  we 
are  aware. 

These  are  but  instances  which  point  to  a  need  for  giving  head  writers  a 
new  view-point.  They  wield  a  tremendous  power  hecau.se  a  targe  proportion 
of  the  reading  public  contents  itself  with  scanning  the  headlines.  The  natural 
and  normal  desire  of  the  head  writer  to  attract  the  reader’s  attention  to  the 
article  should  not  result  in  the  .sacrifice  of  accuracy  or  perver.slon  of  fact. 

The  functions  of  the  press  and  its  own  high  precepts  are  beat  served  when 
the  de.sire  to  attract  attention  is  made  subservient  to  the  determination  to  ad¬ 
here  to  truth.  The  Editor  &  Publisher  can  be  of  great  public  service  by  press¬ 
ing  this  reform. 


Kelrh  Co.  Has  War  Ad  Fund 
The  exclusive  rights  to  the  Patriotic 
V’ar  Advertising  Fund,  described  in  the 
'ditor  &  PuBLisHBR  of  October  12,  have 
leen  sold  to  the  J.  W^.  Kelch  Co., 
<resge  Building,  Detroit.  This  Idea 
las  been  used  with  great  success  In 
!t.  Louis  by  the  Post-Dispatch.  The 


Kelch  Company  is  sending  the  com¬ 
plete  plan  to  a  number  of  papers  with 
their  compliment.s.  The  plan  contains 
.suggestions  for  a  prospect  letter,  form 
of  contract,  letter  acknowledging  con¬ 
tract.  notice  of  publication  and  receipt, 
and  posters,  as  well  as  to  how  'o  put  it 
into  effect. 


WOOTAN  HEADS  NEW  ERA 


Newspaper  Man  Takes  Charge  of  Pres¬ 
byterian  Magazine  and  Publicity  Work 

James  B.  Wootan,  a  new.spaper  man 
widely  known  in  the  We.st,  has  been 
made  director  of  publicity  for  the  Pres¬ 
byterian  Church,  with  headquarters  at 
156  Fifth  Avenue,  and  so  becomes  man¬ 
aging  editor  of  the  New  Era  Magazine, 
a  publication  launched  by  the  Presby¬ 
terians  to  fo.ster  the  New  Era  move¬ 
ment  among  members  of  their  sect. 

Mr.  Wootan  has  of  late  years  been 
editor  of  the  Public  Service  Magazine 
in  Chicago.  Previous  to  that  he  was 
for  thirteen  yeans  on  the  editorial  .staff 
of  the  Omaha  Bee,  the  last  five  years 
as  writer  of  editorials  that  were  quoted 
throughout  the  West.  He  also  served  on 
the  staff  of  papers  in  Minneapoli.s. 


Thirteen  Not  Always  Unlucky 
Thirteen  was  not  an  unlucky  num- 
l)er  at  the  thirteenth  annual  convention 
of  the  Associated  Business  Papers,  Inc., 
held  last  Monday  and  Tuc.sday  at  the 
Hotel  A.stor,  New  York.  Papers  on  the 
peculiar  problems  of  the  day  were 
read  before  the  as.sociation,  and  a  free 
di.scu.sslon  was  held  after  the  adaresses. 
The  following  officers  were  elected  for 
the  en.suing  year:  Pi-e.sident,  A.  C. 
Pearson,  Dry  Goods  Economist,  New 
York;  vice-president,  Samuel  O.  Dunn, 
Simmon.s-Boardman  Publishing  Co., 
Chicago;  treasurer,  Fred  D.  Porter,  Na¬ 
tional  Builder,  Chicago.  Executive 
committee— H.  G.  Ixird.  Textile  World 
Journal,  Bo.ston;  W.  H.  Ukers,  Tea  and 
Coffee  Trade  Journal,  New  York;  E.  E. 
Haight,  Motor  Age,  Chicago;  M.  C. 
Robbins,  The  Gas  Age,  New  York;  A. 
J.  Baldwin,  McGraw-Hill  Co.,  New 
York;  R.  Marshall,  Concrete,  Detroit. 


Airplanes  in  France 

Make  ready,  for  the  flash  of  dawn  is 
here! 

Now  up!  Still  up!  How  fast  the 
world  recedes! 

The  shell-scarred  forests  are  but 
riven  reeds. 

And  fathomless  infinitude  is  near. 

The  myriad  shafts  of  light  are  crystal 
clear. 

So  pure,  so  free  of  what  war’s  turmoil 
breeds. 

The  sun  seems  now  a  lodestar,  and  it 
leads 

The  way  along  the  pathless  space  we 
.steer. 

We  ride  air  currents  as  the  swallow 
wings. 

And  swiftly,  as  a  homing  thought,  we 
skim. 

Now  down,  in  breathless  glides,  where 
day  is  dim. 

Then  up,  until  the  primal  silence  sings. 

About  us,  Peace — and  God’s  eternal 
gift.s. 

While  far  below  the  .smoke  of  battle 
drifts. 

— Virginia  Nei.son,  in  N.  Y.  Times. 


GRIPPE  SLASHES  ST.  LOUIS  ADS 

Papers  Sby  Many  Columns,  Due  to  Effort 
to  Restrict  Travel 

As  a  result  of  the  influenza  epidemic, 
the  Associated  Retailers  of  St.  Louis  de¬ 
cided  not  to  run  any  advertising  in  the 
newspapers  of  last  Friday,  and  are  now 
running  about  half  of  their  schedule. 
This  action  was  taken  to  lessen  the 
number  of  people  on  the  street  cars  and 
in  the  stores. 

One  St.  Louis  newspaper  of  yester¬ 
day  was  short  68  columns  of  depart¬ 
ment  and  specialty  store  and  amuse¬ 
ment  advertisements,  as  result  of  the 
influenza. 
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Price  Raise  No  Circulation  Bar 
In  spite  of  the  advance  in  circula¬ 
tion  rates,  in  some  cases  over  100  per 
cent.,  the  St.  Paul  Daily  News  reports 
no  loss  in  circulation. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  aad  FobUaher 

“11*0  ouly  Buffalo  aowtpapor  dial  aao- 
•ort  ill  advcrtMiai  eolumat.  Moot  of 
oor  a^ertner*  mo  our  eoluBos  aacImiTo- 
ly.  The  akevo  it  ooo  of  ika  m»my  roa- 
toot  Virky.'* 

MEMBEB  A.  B.  C 
Foraifo  Adwtrtmng  EtyrtMolattvM 

EELLY-SIIITU  COMPANY 


Three  of  National  Pre^s  Club 
Die,  Victims  of  Influenza 

C.  A.  Mosshart,  of  Cincinnati  Enquir¬ 
er;  G.  V.  Johnson,  I.  N.  S,,  and  C. 
A.  Conrad,  Succumb  to  Epidemic 


Spanish  influenza  has  claimed  three 
victims  from  among  the  membsr.ship  of 
the  National  Press  Glut  at  Washington. 

The  most  prominent  victim  was 
George  A.  Mosshart,  Washington  cor¬ 
respondent  of  the  Cincinnati  Enquirer, 
who  died  at  Pro\idence  Ho.spital  after 
an  illne.ss  of  a  few  days  Mosshart  was 
ill  for  two  days  before  it  became  suf¬ 
ficiently  serious  to  force  him  to  give  up 
his  work,  and  his  delay  in  obtaining 
treatment  was  believed  to  have  caused 
his  death. 

Mr.  Mos.shart  came  to  W'ashlngton 
about  seven  years  ago  as  the  representa¬ 
tive  of  the  Omaha  World-Herald,  Sena¬ 
tor  Gilbert  Hitchcock's  paper,  and  of  the 
Lincoln  Star.  He  became  assistant  to 
Fred  Starek,  the  correspondent  of  the 
Cincinnati  Enquirer,  and  upon  the  lat¬ 
ter’s  resignation,  was  .advanced  to  chief 
of  the  bureau.  He  relinquished  his  Ne¬ 
braska  papers.  Mr.  Mosshart  left  a 
widow  and  son. 

George  V.  Johnson,  of  the  Interna¬ 
tional  News  Bureau,  and  Charles  A.  Con¬ 
rad.  former  chief  cleric  of  the  Post  Office 
Department,  were  other  victims  of  the 
epidemic.  Johnson  served  on  the  Wash¬ 
ington  Times  for  several  years.  Due  to 
his  having  been  a  member  of  the  Wash¬ 
ington  Police  force  for  a  time  he  was 
known  as  the  “IJterary  Cop.”  Mr.  Con¬ 
rad  was  not  a  newspaper  man. 


J.  KANE  DOUGHERTY  DIES 


Washington  Correspondent  Succumbed 
to  Influenza  Soon  After  Burying  Wife 
Washinoton,  October  24. — Spanish  in¬ 
fluenza  caused  the  death  Sunday  of  J. 
Kane  Dougherty,  one  of  the  most  pop¬ 
ular  members  of  the  corps  of  Wash¬ 
ington  correspondents. 

Mr.  Dougherty  covered  the  State, 
War,  and  Navy  Departments  for  the 
Chicago  Tribune,  and  recently  became 
correspondent  of  the  New  York  Morn¬ 
ing  Telegraph.  He  represented  several 
small  papers  in  the  Middle  West.  , 
His  death  followed  closely  that  of  his 
wife,  who  died  from  the  same  disease. 

Mr.  Dougherty  came  to  Washington 
about  .seven  years  ago  and  was  with 
the  Washington  Times  for  more  than 
five  years.  He  w,as  an  authority  on 
matters  relating  to  the  army  and  navy. 


Spanish  Influenza  Takes  Louis  Miller 
Louis  1.  Miller,  vice-president  and 
general  manager  of  the  Fort  Worth 
(Tex.)  Hecord.  died  at  Fort  Worth  on 
October  15  from  pneumonia,  following 
an  attack  of  Spanish  influenza.  Mr. 
Mi’Dr  was  formerly  with  the  New  Or¬ 
leans  Item,  and  left  that  paper  to  come 
to  the  Dallas  (Tex.)  Morning  News. 
l''Vom  the  News  he  came  to  the  Fort 
Wor'h  Record  a  few  years  ago  to  be¬ 
come  vice-pre.sident  and  business  mana¬ 
ger. 


C.  W.  Duncombe  Dead  of  Influenza 
Charles  F.  Duncombe.  former  editor 
of  the  Fort  itodge  (la.)  Chronicle,  died 
on  (Xtober  18  from  Spanish  influenza, 
Mr.  Duncombe  was  a  brother-in-law  of 
Senator  W.  S.  Kenyon,  and  postmaster 
of  Fort  Dodge.  The  Chronicle  C''a,sed 
separate  puldication  In  July,  1917,  when 
It  was  merged  with  the  Fort  Dodge 
Me.ssenger. 


SM  Fifth  Avanat 
NEW  YOBE 


Ljttaa  BuitdiM 
CHICA(NJ 


THE  LOS  Al.GELES 
EVENING  HERALD 

Prints  more  paid  advertising,  six-days  a 
week,  than  any  Ims  Angeles  newspaper. 
During  the  six  months  just  ended,  the 
Evening  Herald  surpassed  its  next  nearest 
contemporary  by  more  than  a  half  million 
lines. 

Advertisers  look  to  the  Herald  when  they 
look  for  RESULTS. 

Evening  Herald  Publishing  Co. 

Member  A.  B.  C. 

LOS  ANGELES  CALIFORNIA 
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For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 
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TYPE  FOUNDERS  CO. 
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PITTSBURG  PRESS 
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Foreign  ddtwHgiitg  Bggreemtatives. 
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D.P.ToDmey,III  Four  Years, 
Dies  in  Dallas  Home 

Managinft  Editor  of  Morning  News  Began 
His  Connertion  With  Paper  as 
Clerk  in  Mailing  Room 

D.  Pre.sooft  Toomey,  for  sixteen  y;ars 
managing  editor  of  the  Dallas  Morning 
News,  died  at  his  home  in  Dallas  on 
October  13,  after  an  illness  that  had 
kept  him  conflned  to  his  room  for  about 
two  weeks,  although  he  had  been  in 
failing  health  for  the  last  four  yeara 

Mr.  Toomey  began  his  work  with  the 
Dallas  Neiws  In  January,  1889,  as  a  mail¬ 
ing  clerk,  and  remained  with  the  paper 
contlnuou.sly  to  the  time  of  his  death. 
His  ability  as  an  artist  with”  pen  and 
ink  soon  attracted  attention,  and  in 
1893  he  went  to  New  York,  where  he 
studied  illustration  for  some  time.  On 
his  return  to  Dallas,  he  was  placed  In 
charge  of  the  art  department  of  the 
News.  He  also  served  as  reporter  and 
special  corre.spondent  for  several  years. 
In  1900  he  was  made  Sunday  editor  and 
in  July,  1902,  when  a  vacancy  occurred 
unexpectedly  in  the  majiaging  editor's 
office,  he  was  promoted  to  that  poslt'on. 

Mr.  Toomey’s  health  first  began  to 
fail  in  1914,  and  he  w.as  under  constant 
care  of  physicians  from  that  time  to  the 
time  of  his  death,  although  he  re'ln- 
qul.sh'd  his  position  only  a  few  months 
prior  to  his  death.  • 


Pneumonia  Claims  James  D.  Clarke 
Lleut,-CoL  James  D.  Clarke,  manag¬ 
ing  director  of  the  Galt  (Ont.)  Dally 
Reporter,  died  suddenly  on  October  17 
from  bronchial  pneumonia.  He  com¬ 
menced  his  newspaper  career  with  the 
Peterboro  (Ont.)  Examiner  and  before 
going  to  the  Galt  Reporter,  spent  a  year 
on  the  business  staff  of  the  Detroit 
Newa 


Lieut.  Watson  Killed  in  Artion 
Lieut.  Percy  L.  Watson,  twenty-eight 
years  old,  former  owner  and  editor  of 
the  Kirkwood  (Mo.)  Courier,  was  killed 
in  action  September  26.  according  to  in¬ 
formation  received  by  his  brother.  Holla 
Wat.son,  of  St.  I>ouls.  Lieut.  Watson 
was  attached  to  E  Company,  138th  In¬ 
fantry.  , 


Gillam's  Daughter  Pneumonia  Victim 
Miss  Iva  Rose  Glllam,  daughter  of 
M.  M.  Gillam,  advertising  agent  in  New 
York,  died  last  Saturday  of  pneumonia 
at  her  home  at  Flu.shing,  L.  I.  This  Ip 
the  second  bereavement  within  as  many 
months  for  Mr.  Gillam,  who  recently 
had  a  son  killed  in  action  in  Prance. 


Mrs.  Emma  Lanphrar 
Mrs.  F^mma  I.Anphear  Smith,  a  pio¬ 
neer  among  women  to  en'er  the  news¬ 
paper  field  in  Providence,  R.  I.,  died 
at  her  Phenix  home.  For  several  years 
she  wa.s  connected  with  the  Providence 
Journal  and  was  a  contributor  to  va¬ 
rious  New  York  and  New  England  pa¬ 
pers.  She  was  a  charter  member  of 
the  New  England  Women’s  Press  Asso¬ 
ciation. 


Miss  Hei.kn  G.  CXark,  of  Wlnthrop, 
Mas.s.,  one  of  the  advertising  and  cir- 
cul.ction  staff  workers  of  the  Boston 
Post,  is  dead,  after  a  brief  illness  of 
pneumonia. 


No  correspondent  has  seen  more 
of  the  war  or  has  written  more  hu¬ 
manly  interesting  articles  about  the 
war  than 

Herbert  Corey 

Mr.  Corey  is  an  exclusive  feature 
in  "llte  essential  service"  which  goes 
only  to  memliers  of  The  Associated 
Newspapers. 

Wire  or  write  for  membership 
rates. 

The  Associated  Newspapers 

170  Broadway  New  York 

**0ne  Edition  Daily” 

2  cents 

There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C.,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Basi* 
March  lat,  1918-98,714 


Can  You  Write? 

Then  why  not  place  tome  of  your  work 
with  the  magazine  and  book  publishera.  We 
will  handle  your  manuacripta  promptly  and 
•fficiently  and  keep  you  posted  on  the  market 
for  your  kind  of  copy.  We  consider  the 
work  of  experienced  writers  only.  Write 
us  for  particulars. 


WILDER  &  BUELL 

225  Rfth  Avenue  New  York 


Why  Does 
Qltie  Betroit  Sxtt 

"Miehigan’i  Oreateit  Jlnottrapar." 

Carry  more  advertltlng  In  the  (oroln  fleld 
than  any  other  Detroit  aewspapert. 


BBCAVSB 

The  Free  Prese  hat  both  quantity  and  Quality 
In  circulation  and  la  the  only  momiat  oewa- 
paper  serving  Detroit  and  aorroundlDf  ter¬ 
ritory. 

VERREE  *  (rtrilia  1  New  York 

CONKLIN  iB.or...-t.tivw> 


The 


Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  ciren- 
lation  m  PittsbnrgL 


Take  It  To 


POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers  . 
on  Earth 


Edwaiu>  a.  Emery,  for  many  years  an 
“ad”  man  on  the  Providence  Journal,  is 
dead  from  spinal  meningiti.s,  following 
an  attack  of  influenza.  He  was  forty- 
six  years  of  age. 


Powers  Photo  Engraving  G>. 

154  Nassau  St.,  Tribuna  Bldg. 
Naw  York  City 
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THROUGH  THE  CLASSIFIED  COLUMNS  Clerk  Wanted 


of  Editor  &  Pubusher  you  may  find  the  man  you  need  in  your  organization — 
get  in  touch  tvith  the  opportunity  you  seek — sell  a  newspaper  or  any  part  of  a 
newspaper  plant — in  short,  you  may  make  these  classified  columns  serve  you  Just 
as  profitably  as  your  oum  classified  columns  serve  your  readers. 

SITUATIONS  WANTED  You  Need  a  Correspondent 


Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  tine,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


Editorial  Writer 


Experienced  editorial  writer  and  news 
editor  wants  situation  on  Republican 
daily  in  Central  or  Western  States. 
Now  employed,  but  desires  a  larger 
field.  Addre.ss  I,  945,  care  The  Editoi 
and  Publisher. 

Manager 

General  manager  of  much  successful 
experience  wants  position  on  some 
good  newspaper  where  such  services  as 
he  can  render  Is  needed  to  make  the 
projierty  grow  and  pav  during  these 
war-time  conditJon.s.  Would  like  oppor¬ 
tunity  to  buy  and  take  financial  Inter- 
e.st  in  the  paper.  If  you  need  a  real 
competent  manager  who  can  accom¬ 
plish  the  maximum  results  with  the 
minimum  expense  write  me.  Address 
I,  943,  care  The  Eldltor  and  Publisher. 

Reporter 

Am  available  for  good  opening  in  local 
room  of  newspaper.  Twenty-five  years, 
draft  exempt;  college  graduate.  Four 
years’  reportorlal  experience  on  high- 
class  newspaper  and  pre.s8  association 
in  New  York,  Washington,  Philadelphia, 
and  Boston:  general  assignments  and 
Sunday  features.  My  last  salary  $35 
per.  Address  I,  953,  care  Editor  and 
Publisher. 

Managing  Editor 

Capable,  thoroughly  trained,  reliable 
newspaper  man,  now  employed,  desires 
change.  Open  for  managing  editor, 
telegraph  or  news  editor’s  desk.  Metro¬ 
politan  experience,  energy,  ability,  snap, 
and  judgment.  Alwve  mediocre  stan¬ 
dard.  Salary  mu.st  be  equal  to  quality 
of  service.  Address  I,  965,  care  Editor 
and  Publisher. 

Foreman  Composing  Room 

linotype,  etc.,  ten  years’  experience; 
thoroughly  capable  and  reliable;  em¬ 
ployed  at  present  on  dally  and  monthly 
publication.  Addre.ss  I,  947,  care  The 
Editor  and  Publisher. 


Advertising  Man 


Experienced  as  manager,  .solicitor,  and 
copy  writer,  .seeks  new  connection.  Em¬ 
ployed  at  present;  clean  record,  always 
made  good;  married:  draft  exempt. 
Best  of  references  as  to  character, 
ability,  and  industry.  Salary  require¬ 
ment,  $40  to  $50.  .\ddress  I,  964,  care 
Editor  and  Publisher. 


Dramatic  Editor 


Now  employed  who  understands  the 
theatrical  and  moving-picture  business 
wants  a  permanent  po.sition  in  the  East 
or  West.  Draft  exempt;  four  year.s’ 
experience:  best  of  references  from  both 
newspaper  and  theatrical  men.  State 
nature  of  work  desired  and  what  you 
pay.  Addre.ss  1,  954,  care  of  Editor 
and  Publisher. 

A  High  Class  Man 

With  fifteen  years’  experience  as  busi¬ 
ness  and  advertising  manager,  wishes 
make  change.  Known  as  a  Success 
Tireless  worker.  Writes  good  ads.  Ten 
years  on  one  paper.  Exceptionally  good 
solicitor  and  mixer.  A1  references.  Ad¬ 
dress  I.  963,  care  Editor  and  Publisher. 

Circulation  Manager 

Experienced  in  large  and  small  cities, 
wants  to  make  a  change  at  once  and  is 
open  for  a  proposition  with  a  newspaper 
that  can  use  a  first-class  executive.  Ad- 
dre.ss  I.  959.  care  Editor  and  Publi.sher. 


Telegraph  F>ditor 


Married;  35;  fifteen  years:  experience: 
*  references.  Address  I,  965,  care  The 
Editor  and  Publisher. 


or  repre.sentative  in  the  growing  north¬ 
west.  1  am  the  man  you  want.  C.  W. 
Gross,  1027  Bellevue  Court,  Seattle. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  Itrenty  cents  per  line.  Count  six 
words  to  the  line. 

Circulation  Man 

draft  exempt  who  has  had  some  ex¬ 
perience  in  handling  country  carriers. 
Prefer  man  now  handling  work  of  this 
character  on  small  paper  but  desires 
to  enter  large  field.  For  full  particulars 
address  I,  949,  care  of  The  Editor  and 
Publisher. 

Clerk  Wanted 

for  olflee  work,  circulation  department. 
New  York  newspaper.  Experience 
nece.ssary,  either  bookkeeping,  tabulat¬ 
ing  accounts  and  news  dealers’  galley 
work.  Steady  position;  good  .salary  for 
competent  employees.  Vacancies  due  to 
draft.  Box  I,  962,  care  Editor  and  Pub¬ 
li.sher. 

Editor 

Manager  of  editorial  page  and  editorial 
writer  cf  ripe  experience  of  large  metro¬ 
politan  daily  wishes  to  change  loca¬ 
tion.  References  and  proof  of  ability 
furnished.  Salary  $75  a  week  to  .start. 
Addre.ss  I,  956,  care  The  Editor  and 
Publisher. 

Manager  Classified 
Advertising 

WANTED — Manager  for  classified  ad¬ 
vertising  department,  daily  newspaper. 
New  York  city.  Individual  having  ex¬ 
perience  in  development  work  particu¬ 
larly  desirable.  Write  .stating  age.  ex¬ 
perience.  and  salary  expected.  Addre.s.s 
I.  957,  care  The  Editor  and  Publisher. 

Circulation  Manager 

on  daily  publication.  City  of  300,000. 
Desire  particularly  man  who  has  had 
experience  in  handling  city  circulation. 
Addre.ss  I.  960.  care  Editor  and  Pub¬ 
lisher. 

City  Circulation  Manager 

Wanted — F^xperienced  city  circulation 
manager  in  city  of  15,000;  $25.00  per 
week  and  commi.ssion.  Address  High 
Point  Enterpri.se,  High  Point.  N.  C. 

Advertising  Solicitor 

Wanted  solicitor  to  work  on  new  busl- 
njess;  also  circulation  manager.  Good 
oi'penlngs  for  reliable  men.  Must  be 
willing  to  work  for  moderate  wages 
until  worth  is  demonstrated.  Live 
evening  daily.  Full  particulars  In  first 
letter.  Address  I,  946,  care  Editor  and 
Publisher. 

Telegraph  and  Reportorial 
Man 

Wanted — Thoroughly  qualified  trained 
man  for  combination  telegraph  and  re- 
pcrtorial  work.  Applicant  wire  and  fol¬ 
low  with  letter.  addres.sing  “Arizona  Re¬ 
publican."  Phoenix,  Arizona. 

Branch  Office  Manager 

I.Arge  publishing  concern  has  an  open¬ 
ing  for  branch  office  manager  where  it 
Is  nece.ssary  to  hire  canvaa.sers  and  col¬ 
lectors.  Circulation  manager  or  his  as- 
si.stant  would,  be  well  fitted  for  this  po¬ 
sition  which  p'>''.s  salary  and  commis¬ 
sions.  Permanent  position.  Good 
chance  for  promotion.  Replies  confiden¬ 
tial.  Give  age,  experience,  draft  status. 
If  married,  and  if  at  present  employed. 
Address  I,  966,  care  Editor  and  Pub¬ 
lisher. 

Editor 

Man  to  edit  leased  wire,  A.ssoclated 
Pre.ss;  afternoon  report,  write  edi¬ 
torials.  handle  features,  exchanges,  etc.. 
In  middle  we.st  town  of  40,000  popula¬ 
tion:  state  salary  in  first  letter.  Ad¬ 
dress  I,  967,  care  Editor  and  Publi.sher. 


for  office  work,  circulation  department. 
New  York  newspaper.  Experience 
nece.ssary,  either  bookkeeping,  tabulat¬ 
ing  accounts  and  news  dealers’  galley 
work.  Steady  position ;  good  salary  for 
competent  employee.s.  Vacancies  due  to 
draft.  Box 


Advertisements  under  this  classiftca- 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 

My  One-Half  Interest 

in  only  daily  paper  and  good  job  office 
in  Kansas  county  seat  city  of  6,000; 
netted  me,  in  profit  and  salary  the  past 
twelve  months  $5,270.  Because  of  other 
Interests  this  Interest  can  be  purchased 
for  cash  for  $11,000.  Write  F.  K.,  care 
Editor  and  Publisher. 


TIPS  FOR  THE  AD 
MANAGER 

Lord  &  Tho.mas,  Chicago.  Again  plac¬ 
ing  special  copy  with  newspapers  gen¬ 
erally  for  California  Fruit  Growers  Ex¬ 
change,  Los  Angeles. 

H.  K.  McCann  Co.mpany,  New  York. 
Places  advertising  for  Bosch  Magneto 
Company,  New  York.  Placing  orders 
with  .some  New  England  newspapers  for 
Chesebrough  Manufacturing  Company, 
“Chesebrough’s  Va.seline,”  New  York. 

Picard  &  Company,  New  York.  Plac¬ 
ing  special  copy  with  large  city  new.s- 
papers  for  I’nderwood  Typewriter  Com¬ 
pany,  New  York. 

E.  P.  Remington  Advertising  Agency, 
Buffalo.  Placing  special  copy  with 
newspapers  generally  for  Kondon  Manu¬ 
facturing  Company,  “Kondon  Catarrhal 
Je'ly,”  Minneapolis. 

Advertisers’  Service  Company,  Mon¬ 
treal.  Pl.aclng  a  few  orders  with  some 
large  city  newspapers  for  American  In¬ 
terlake  Company,  Cleveland. 

Atlas  Aia-ertisino  Agency,  New  York. 
Placing  orders  with  newspapers  in  cit¬ 
ies  where  they  have  agents,  for  Wee¬ 
ing  Hat  Company,  New  York. 

N.  W.  Ayer  &  Son,  Philadelphia. 
Agaiil  placing  orders  with  some  West¬ 
ern  newspapers  for  P.  H.  Hanes  Knit¬ 
ting  Company,  Winston-Salem,  N.  C. 
Also  again  placing  some  new  contracts 
for  Funk  &  Wagnalls,  New  York. 

George  Batten  ‘Company,  New  York. 
Adding  newspapers  to  their  list  for  M. 
J.  Breltenbach  Company,  Pepto  Mangan, 
New  York. 

Critchfibij)  &  Company,  Chicago. 
Again  placing  orders  with  some  West¬ 
ern  newspapers  for  Fitzpatrick  Bros , 
“Kitchen  Klenzer,"  Chicago. 

Richard  A.  Foley  Advtoitisino  Agency, 
Philadelphia.  Again  placing  orders  with 
some  Pennsylvania  newspapers  for  the 
Philadelphia  Record. 

Gardiner,  Atkinson  &  Wicu.is,  New 
York.  Placing  orders  with  some  large 
city  newspapers  for  Eberhard  Faber, 
“Faber”  Pencil,  New  York. 

Irei,and  Advertising  Agency,  Philadel¬ 
phia.  Again  placing  orders  with  news¬ 
papers  generally  for  8.  B.  A  B.  W. 
Flelsher,  Inc.,  “Flelsher’s  Yams,”  Phil¬ 
adelphia. 

Frank  Kiernan  &  Company,  New 
York.  Again  placing  copy  with  news¬ 
papers  for  Adipo  Company,  New  York. 

Kirtijind-Enoel  Company,  Chicago. 
Making  contracts  with  some  Western 
newspapers  for  De  Luxe  Sales  Company, 
Chicago. 


$100,000  for  Investment 

in  a  daily  newspaper  property  located 
near  New  York  City.  Offering  must 
interest  a  practical  newspaper  pub¬ 
lisher.  Proposition  R.  P. 

Charles  M.  Palmer 

hf ewspaper  Properties 

225  Fifth  Avenue,  New  York 


CONSOLIDATiON 

is  the  recognized  route  to  large  returns  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
offer  one  of  the  most  attractive  of  all  the 
fields  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  work  that  you  should  investigate. 

HARWELL  &  CANNON 

N tutpaptr  and  Magatine  Propsrtics 
TIMES  BUILDING  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lot  ms  sand  yam  sampltt  of  amr  cal- 
artd  tamnet,  daily  and  Sunday 
pagat  in  black  and  catars. 

Newspaper  Feature  Service 

M.  KOSNIGSBBKG,  Manager 
11  wBiT  jprn  St.,  Ntw  Yoex 


The  True  News 

—FIRST— 

A  Iwa  ys-Accurately 

Intemadoiial  News  Service 

World  Bldg.  New  York 

Four  Hoe  Matrix 
Rolling  Machines 

Equipped  for  motor 
drive  and  in  good 
condition. 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jerse ' 


We  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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I^eavenworth  Buys  Ain»>terdam  Sentinel 
The  Amsterdam  (N.  Y.)  Sentinel,  the 
only  morning  paper  in  that  city,  was 
sold  Tuesday  to  E.  Warner  ly'aven- 
worth,  of  the  J.  E.  Liarraboe  &  tY)., 
hardware  dealers  in  Amsterdam.  The 
price  was  a  small  one,  but  the  deal 
Included  taking  over  a  $17,000  mort¬ 
gage  held  by  an  Amsterdam  l»ank.  For 
the  pa-st  two  months  the  paper  has 
been  operated  by  a  receiver.  The  pur¬ 
pose  of  the  purchaser  has  not  t)een  an¬ 
nounced,  except  to  .state  that  the  paper 
will  continue  publication. 


U.  S.  P.  O.  REPORT 

I  For  the  period  ending  Oct.  1,  1918 

The  New  Orleans  Item 

Daily  . 70,964 

Sunday  . 90,242 

■Average  . 73,703 

Foreign  repreeentativei 
'  TUB  JOHN  BUDD  COMPANY 

I  New  York  Chiraso  St.  laonii 


Canadian  Preu  Clippings 

Tbe  problem  of  cOTertnc  the  CftnadlhD 
rield  U  anawered  by  obUInlnf  tba  aarvlc* 
of 

The  Dominion  Press 
Clipping?  A^i^ency 

which  glres  the  cllppinct  on  all  mattera  of 
latereat  to  yon,  piiotad  In  orer  9S  per  cent, 
of  the  newvapera  and  pobllcatioDt  of 
CANADA. 

We  cower  every  foot  of  Canada  and  New 
fouiidioLd  at  our  bead  office. 

74  76  CHDKCH  ST.,  TORONTO.  CAN. 

Price  of  aerrlce.  reaular  preaa  clipping 
rate* — apecial  ratea  and  dlsconnu  to  Trade 
and  Newapapera. 


Service 


Thorough  Trade  Investigations, 
before  and  after  the  inauguration 
of  your  Boston  campaign,  will 
help  you  get  more  business. 

MrrrhandiNing  Service  Depart¬ 
ment  of  the 

Boston  American 


FOR  SALE 

1  A  Scott  Press  with  stereotype 
j  equipment;  5  linotype  models,  2,  4 
I  and  5.  The  property  was  owned  by 
{  the  Lynn  News  Company,  recently 

I  taken  over  by  the  Lynn  Telegram. 
Also  Keystone  Type  Equipment  and 
many  fonts  of  the  latest  display  type. 
Apply, 

LYNN  TELECRAM-NEWS 

LYNN,  MASS. 


Hemstreet’s 


PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


AD  FIELD  PERSONALS 


The  meeting  ok  the  Ptokane  Ad  Club, 
.scheduled  for  October  16,  ha.s  been  In¬ 
definitely  jiostponed  in  accordance  with 
the  order  of  the  (fity  Health  Office  to 
diwontinue  all  public  gatherings  during 
the  prevalence  of  the  influenza  epi¬ 
demic.  The  annual  election,  held  over 
from  Oc-tolKT  9,  will  occur  on  the  flr.st 
meeting  date  of  the  Club. 

Ai/:er  Jones,  formerly  in  charge  of 
cla-ssifled  advertising  in  the  Dallas  (Tex.) 
Morning  News,  is  now  a  captain  in  the 
Texas  National  Guard,  and  Is  in  train¬ 
ing  camp  at  Camp  Stanley,  San  An¬ 
tonio,  Tex. 

WiusoN  CoNDicT,  of  the  adverti.sing  ds- 
partnfent  of  the  Dallas  (Tex.)  Morning 
News,  has  been  accepted  for  admis.slon 
to  the  artillery  officers’  tndning  camp  at 
Camp  Zachary  Taylor,  Ixiuisville,  Ky. 

Harold  W.  Fisher,  fonnerly  connect¬ 
ed  with  the  advertising  department  of 
the  Dallas  (Tox.)  Morning  News,  but 
who  now  re.sldes  in  Au.stin,  has  been 
wounded  in  action,  according  to  a  mes- 
■sage  received  by  his  wife. 

Ge»rgb  Bryant,  formerly  connected 
with  the  Kusscll  M.  Seeds  Company,  ad¬ 
vertising  agency,  Indianapoli.s,  has  re¬ 
signed  to  become  sales  manager  for  the 
automobile  accessories  departments  of 
the  Hide,  Ijcather  &  Belting  Company, 
Indianapolis. 

William  H.  McLeod,  of  Filene’s  ad¬ 
vertising  staff,  Bo.ston,  has  entered  the 
service  as  a  private.  He  is  one  of  the 
best  copy  men  in  the  business. 


URGES  CITY  AI)  MANAGER 


Rowe  Stewart  Believes  One  in  Philadel¬ 
phia  Could  Have  Modified  Plague 

PiiiiJUfELPHiA,  October  23. — If  .the 
Mayor  and  City  Councils  think  favor¬ 
ably  of  a  plan  suggested  by  Rowe 
Stewart,  president  of  the  Poor  Richard 
Club  here,  I’hiladelphia  will  soon  have 
an  advertising  manager  with  a  city  ap¬ 
propriation  to  spend  for  promoting 
movements  de.signed  to  help  the  two 
million  people  of  this  city. 

Such  an  arrangement  has  been  hinted 
at  before.  Now  it  is  revived  as  a  re¬ 
sult  of  the  epidemic  of  influenza. 

Mr.  Stewart  finds  support  in  his  con¬ 
tention  that  the  awful  loss  of  life  might 
have  been  averted  if  the  Department  or 
Health  had  u.sod  display  space  In  the 
dally  new.spapers  to  instruct  the  people 
In  the  proper  moans  to  take  to  avoid 
the  disease. 

The  advantage  of  such  a  method,  Mr. 
Stewart  .said,  lies  In  the  fact  that  the 
IVpartment  officials  could  say  exactly 
what  they  wanted  to  say  in  an  adver¬ 
tisement,  and  the  comments  of  hasty- 
thinking,  reactionary  opponents  would 
be  avoided.  F'urthermore,  If  adequate 
.sr(ace  were  used  the  offiilals  would  have 
a  larger  audience  than  they  could  ob¬ 
tain  In  the  news  columns,  according  to 
Mr.  Stewart. 


Slop!)  Misleading  Advertising 
In  its  campaign  against  misleading 
advertising,  the  Federal  Tradfe  Commls- 
.sion  has  ordered  the  Geographical  Pub- 
li.shing  Company,  of  Chicago,  to  discon¬ 
tinue  adverti.sing  “tending  to  convey  the 
Impre.s.sion  that  its  'I.lberty  War  Map’ 
is  the  same  as  maps  sold  by  Its  com- 
petltor.s.”  and  to  refrain  from  “appro- 
riating  the  language,  typographical  ar¬ 
rangement,  and  general  appearance  of 
competitors’  advertising.’’ 


WOULD  KILL  ADVERTISING  FAKES 


Better  Butiiness  Bureau  Will  Investigate 
New  Schemes  Offered  Merchants 

Promoters  of  advertising  schemes  in 
Indianapolis  are  to  be  investigated 
hereafter  by  the  Better  Business  Bu¬ 
reau.  In  a  bulletin  the  Bureau  advised 
that  all  Indianapolis  bu.sincss  people  re- 
fu.se  to  consider  advertising  propositions 
unless  the  solicitor  Is  armed  with  an 
Identification  card  Issued  by  the  Better 
Bu.siness  Bureau. 

The  card  will  not  be  an  endorsement 
or  a  recommendation,  but  it  will  assure 
the  prospective  advertiser  that  the  pro¬ 
moter  or  publisher  has  been  Investi¬ 
gated.  The  card  will  state  the  exact 
amount  of  circulation  the  advertiser 
will  buy  if  he  makes  a  contract  with  the 
promoter.  Where  the  proposed  adver¬ 
tising  medium  represents  a  church, 
lodge,  or  other  organization,  the  card 
will  tell  what  per  cent,  of  the  proceeds 
will  go  to  the  organization  and  what 
to  the  promoter. 


ADVERTISING  CHEESE  IN  WEST 


Oregon  Manufacturers  in  Co-operative 
Plan  to  Push  Product 

Cheese  manufacturers  of  Tillamook 
County,  Ore.,  have  banded  together  as 
the  Tillamook  County  Creamery  Asso¬ 
ciation  for  the  advertising  of  their  prod¬ 
uct.  Their  campaign  is  now  being 
launched  through  the  newspapers  of 
Portland  and  other  Pacific  Coast  cities, 
and,  if  successful,  will  gradually  be  ex¬ 
tended.  The  advertising  is  being  ban. 
died  by  Botsford,  Constantine  &  Tyler, 
Portland  and  Seattle. 

This  is  said  to  be  the  first  extensive 
experiment  in  the  cooperative  advertis¬ 
ing  of  cheese.  Carl  Haiberlach,  man¬ 
ager  of  the  Association,  believes  that 
by  combining  producers  and  holding  up 
the  standard  of  the  product  an  estab¬ 
lished  reputation  for  quality  can  bo 
gained  and  new  markets  opened  through 
advertising.  In  order  to  be  sure  to  reap 
the  benefits  from  the  campaign,  an 
original  idea  has  been  worked  out  of 
trade-marking  each  cheese,  so  that  ev¬ 
ery  half-pound  slice  or  more  will  bear 
the  Association’s  name  on  the  rind. 


Conducting  Campaign  by  Advertising 
The  Llljerty  T>oan  'campaign  and  the 
epidemic  of  Spanish  Influenza  have  so 
interfered  with  the  political  campaign 
In  Milwaukee  that  newspaper  adver- 
ll.sing  will  have  to  be  resorted  to*  to 
reach  the  voters.  The  Republican  and 
Democratic  parties  have  not  been 
holding  meetings  for  fear  of  interfering 
with  the  loan  campaign. 


Doctors  Buy  Advertising  Spare 
Six  phy.sicians  of  Augusta,  Ga.,  con¬ 
tributed  a  page  ad.  for  the  Fourth  Lib¬ 
erty  IxKin,  the  Chronicle  carrying  the 
copy.  Manager  Carver  is  of  the  opin¬ 
ion  that  this  Is  the  flr.st  instance  in  the 
South  in  which  doctors  have  thus  tes¬ 
tified  to  their  faith  in  newspaper  adver¬ 
tising. 


Abandons  Speaking  for  Advertising 
The  New  Hampshire  Republican 
State  Committee  has  voted  to  abandon 
its  scheduled  speaking  campaign  for 
ihe  Slate  and  Congres.slonal  election,  on 
account  of  the  influenza  epidemic.  In 
favor  of  a  campaign  to  he  conducted 
through  the  newspapers  and  by  mall. 


Nearly  $7,000  worth  of  Liberty  Bonds 
was  sulwcribed  to  by  the  members  of 
the  editorial  and  reportorlal  staffs  of 
the  Philadelphia  Evening  Public  Ledger. 


Erects  Bronze  Tablet  to  Men  in  Service 
The  Providence  (R.  I.)  Journal  has 
erected  a  large  bronze  tablet  upon  which 
are  inscribed  the  names  of  thirty-five 
of  its  employees  now  in  the  service  of 
Uncle  Sam. 


To  Reach  the  Rich  Trade 
of  Kansas 

Copeba  Satip  Capital 


Sworn  Government  Report 
for  six  montht  ending  October  I,  1918 

3  6,2  04 

Its  sales  promotion  department 
is  at  the  service  of  advertisers. 
And  it  really  promotes. 

Publisher 

Member  A.  B.  C. 


Four  1-Col.  Daily  Features 

meeting  present-day  space  condi¬ 
tions  and  which  any  paper  can 
handle  to  advantage 

Noozie  -  Pertinent  Portraits 
War  Puzzles  —  Fashions 

Let  us  quote  special  price  on  the  above 

The  Internationa  Syndicate 
Features  for  Newspapers 
Est'd  1899  BALTIMORE,  MD. 

'  ■ 

The  McClure  Newspaper  Syndicate 
Features  Include 

Dallr  Comics,  Four-color  Oomte  Mata  sad 
Supplements,  Fssliion  and  Household  8«r- 
vlcee.  War,  DetecUve  and  Oeneral  FlcUon 
Serials,  Dailr  Short  Stories,  Children's  Bed¬ 
time  Stories, 

and  Numerous  Timely  Star  Features  Such  as 
Brand  Whitlock'a  Storr  of  Bolatnm,  Baldtr- 
Bton'a  War  Articlea,  “With  Our  Bora  In 
France,”  b/  Henrr  3.  Allen,  and  a  nmeir 
Weeklr  Humor  Series  hr  John  Kendrick 
Banta. 

Send  tor  Owr  Ltot  e/  Servieee  and  Priee 
For  Yone  Territonr. 

The  McCIwe  Newspaper  Symficate 
120  West  82nd  Street,  New  York  Oty 


I  TODAY’S 
HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 
President 


pttBburg  iispatrli 

solicits  your  business  on  the  basis 

of  genuine  and  established  merit 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 

THE  FORD-PARSONS  CO.. 

Pc^les  Gas  Building,  Chicago 

»  H  C.  ROOK 

Real  EsUU  Tnut  Building,  PbUadclpUa 
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60,000,000  SHELLS 

/^ANADA  has  produced  for  the  Imperial  Munitions 
Board  a  total  of  Sixty  Million  completed  shells. 

In  addition,  Canada  has  sent  over  seas,  shell  com¬ 
ponents  to  the  extent  of  1,800,000  tons.  Canada’s 
contribution  in  men  is  552,000. 

The  population  of  Canada  is  less  than  8,000,000,  just 
about  one-twelfth  of  that  of  the  United  States.  Is  it  not 
evident  that  Canada  is  a  good  country  to  deal  with? 

Canadians  are  very  busy.  They  are  so  busy  making  war 
material  that  they  are  buying  many  of  the  necessities 
and  comforts  of  life  in  other  markets,  chiefly  in  the 
most  convenient  market,  i.  e.  the  United  States. 

American  Manufacturers  who  are  advertising  in 
Canada’s  leading  dailies  are  obtaining  splendid  results. 

Will  you  join  them  ? 


PROVINCE  OF  ONTARIO 

Popniation  2,323,274 

Lines 

Lines 

Clrcnlatlon 

2,300  = 

10,000 

Circulation 

2,300  = 

10,000 

Border  Cities  Star  (Windsor) 

10,378 

.03 

.08 

Toronto  Star  . 

..(E)  78,709 

.11 

.0830 

*Branttord  Courier  . 

. (E) 

3,098 

.013 

.01 

Toronto  Star  . 

. .  (S)  60,276 

.0830 

.07 

*GaIt  Reporter  . 

. (E) 

3,999 

.0137 

.01 

Toronto  World  . 

.(M)  41,214 

.093 

.06 

Gnelph  Mercnrj  . 

. (E) 

8,381 

.0128 

.0083 

Toronto  World  . 

. .  (S)  89,614 

.11 

.08 

Hamilton  Spectator  . 

. (E) 

80,337 

.03.30 

.03 

*HamlIton  Herald  . 

. (E) 

18,479 

.04 

.0330 

PROVINCE 

OF  QUEBEC 

Kini^ston  British  W'hig . 

. (E) 

3,874 

.02 

.013 

Popniation  2,002,7 

31— English  897,392 

London  Adrertlser  . 

(MNAE) 

40,380 

.06 

.03 

French 

1,603,339 

London  Free  Press  . 

(HN&E) 

89,978 

.06 

.03 

Lines 

Peterborongh  Examiner  . . . . 

. (E) 

3,194 

.017 

.0128 

Circulation 

2,300  = 

10,000 

*Samla  Canadian  Obserrer.. 

. (E) 

8,400 

.0172 

.0107 

Montreal  Gazette  (3c.-$8  jr.) . . . 

.  (M)  34,294 

.0723 

.06 

Stratford  Herald  . 

. (E) 

8,019 

.01 

.0071 

Montreal  La  Presse . 

..(E)  134,903 

.12 

.10 

St.  Thomas  Times-Jonrnal. . 

. (E) 

9,000 

.023 

.0173 

Montreal  Le  Derolr  (2c-$3  yr.). 

.  (E)  20,337 

.05 

.04 

St.  Catharines  Standard  .... 

. (E) 

8,004 

.023 

.013 

Montreal  Star  . 

..(E)  110,820 

.12 

.1030 

Toronto  Globe  . 

. (M) 

84,088 

.12 

.09 

Quebec  Le  Soleil . 

.  (E)  33,273 

.06 

.06 

*Toronto  News  . 

. (E) 

49,000 

.06 

.03 

Sherbrooke  Record  . 

.(E)  10,274 

.08 

.0230 

*Pablishers’  statement,  March  81st,  1918. 

Other  ratings,  A.  B.  C. 

net  circulation  statements  for  6  months’  period. 

i 
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An  Appeal  to  the  Pocketbook. 


TO  THE  NEWSPAPERS  OF  THE  UNITED  STATES  AND  CANADA: 


With  the  termination  of  the  world  war  either  before  Christmas,  1 9 1 8,  or  by  next  summer,  with 
a  glorious  victory  for  the  armed  forces  of  the  United  States  and  Canada  and  our  allies,  there  is  bound 
to  come  such  a  complete  readjustment  of  business  conditions  that  it  is  well  that  we  take  stock,  as  it 
were,  and  prepare  for  the  future. 

We  are  in  for  the  biggest  era  of  advertising  the  world  has  ever  seen  if  we  only  go  part  way  to 
meet  the  advancing  ocean  of  new  business  and  do  our  bit  toward  stimulating  it. 

Thousands  of  concerns  and  many  of  the  largest  in  the  country  have  gone  out  of  regular  lines  in 
war  production  and  at  the  end  of  the  war  will  find  themselves  with  plants  many  times  larger  than  de¬ 
manded  by  pre-war  traffic. 

In  many  cases  the  plants  have  cost  the  concerns  nothing,  for  they  have  been  made  out  of  their  war 
profits.  It  is  now  up  to  them  and  to  us  to  find  new  ways  of  using  this  vast  mass  of  machinery  at  a  profit. 

The  markets  will  be  at  home  arnl  abroad.  The  business  will  be  promoted  by  expert  men — ad¬ 
vertising  men  and  advertising  agents. 

Our  newspapers  provide  the  direct  selling  force  linked  to  local  dealers  to  create  the  distribution 
and  sale  of  these  goods,  but  our  newsp)apers  in  many  cases  must  arise  from  antique  methods,  make  money 
by  doing  so  and  encourage  those  who  help  produce  the  additional  income. 


THE  SAME  RATE  FOR  LOCAL 
AS  FOREIGN  ADVERTISING 

If  our  newspapers  are  to  secure  the 
full  measure  of  the  coming  flood  of  ad¬ 
vertising  they  must  do  away  with  the  dif¬ 
ference  between  local  and  foreign  ad¬ 
vertising. 

The  agent  handling  an  account  for  a 
concern  willing  to  spend  money  in  a  town 
or  territory  fifty-fifty  with  a  local  dealer 
is  seriously  handicapped  under  the  old 
rule,  for  the  advertising  carrying  a  local 
address  is  often  ruled  “local”  and  no 
commission  p>aid  on  it. 

By  bringing  our  local  rate  on  all  con¬ 
tracts  calling  for,  say,  less  than  50" 
000  lines  in  a  year  up  to  the  foreign  rate, 
most  newspapers  will  make  a  slight  mar¬ 
gin  of  profit  by  the  change,  fully  justi¬ 
fied  by  present  conditions,  after  p>aying 
an  agent's  commission. 

The  general  adopticm  of  such  a  p>rac- 
tice  by  newspapers  would  do  more  to 
help  produce  new  advertising  than  any 
device  that  could  be  created. 


MUST  PAY  AGENT  FOR 

SERVICE  HE  RENDERS 

The  newspjaper  men  who  flinch 
from  p)aying  agents  a  commission  on 
local  business  are  akin  to  the  manu¬ 
facturer  who  refuses  to  handle  his  out- 
pmt  through  wholesalers  or  jobbers. 

Not  one  manufacturer  in  a  hundred 
has  the  equipment  or  experience  to 
handle  distribution  and  retail  trade,  and 
not  one  newspapjer  in  a  thousand  has  the 
equipment  to  cultivate  a  prospect  as 
any  real  service  agent  can. 

I  advocate  an  increase  in  agents* 
commissions  from  the  old  13  and  2  to 
1 5  p)er  cent,  and  2  p)er  cent,  cash 
discount. 

Increased  costs  justify  the  allow¬ 
ance  which  is  being  conceded  by  most 
of  the  general  mediums  on  January  1  st. 

The  New  York  Globe  inaugurated  the 
new  programme  and  made  the  increase 
effective  on  November  1 ,  1918. 


I  will  be  pleased  to  hear  from  all  newspapjer  publishers  who  are  willing  to  co-operate  with 
me  in  stimulating  increased  business  for  the  newsp)ap)ers. 

Up  to  the  present  moment  62  daily  newspapers  have  expressed  themselves  as  interested.  I 
will  undertake  to  furnish  agents  with  lists  of  the  newsp>ap)ers  getting  on  the  band  wagon. 

JASON  ROGERS, 


New  York,  Oct.  23,  1918. 


Publisher  New  York  Globe 


